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Video summary +

Video summary




Organization overview

world Vision i

VIET NAM

World Vision is a Nonprofit organization, working to improve the
quality of life of people, especially the most vulnerable children,
who are marginalized and living in poverty.



Organization overview

For Children
For Change
For Life

Since 1988

Children served annually Most vulnerable children
reached annually

212,000 12,998

(Figures Based On 2019 Data)

Annual budget

$18 Million



Organization overview

Coverage area

37 districts of

18 cities and
provinces
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Organization overview

For every child's life to be completely meaningful;
And the hearts of goodwill make that wish come true.

World Vision Vietnam, a child-focused, Christian, aid and
development agency, is dedicated to working with
communities to overcome poverty and injustice.

World Vision serves everyone, regardless of religion, race,
gender or any other form of discrimination.

World Vision is motivated and encouraged by God's love,
compassion and special concern for the poor,
disadvantaged and children.




Program highlights

. . 3N
1. Child Protection (2019)

Be committed to protecting children from all forms of abuse, exploitation, and injury -
with the goal of ensuring the safety of the most vulnerable million Vietnamese children.

Message: Children must be protected from all forms of abuse, exploitation, and injury.




Program highlights

3 \
OUTSTANDING RESULT

20.220 53.285

Parents and caregivers attend child
protection awareness training.

Children take action to help
put an end to child abuse.

7.202

Parents are given more information
about positive discipline and child
protection issues.




Program highlights

2. TRAI TIM XANH (2020) % \
Say NO to VIOLENCE! Safeguard Children and Women

To raise awareness about the risk of violence against children and women. The
parties join forces and call for action to create a safe and secure living environment.

Message: Violence against women and children is not tolerated.
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N6i khéng véi BAO LU'C
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Program highlights

Organizations in charge of carrying out the campaign

United Nations Entity for Gender Equality
and the Empowerment of Women

world Vision® Child Fund.

International



Agency overview
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Creatio (Creative Solution Consultancy) is a

one-stop-shop Vietnamese PR & Marketing agency. C R EAT | @]

CREATIO delivered communications services to a
wide range of clients in the not-for-profit, civil
society/non-governmental sector.

creation without end
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Campaign highlight

e Child protection policy (Save the Children, November 2020)

e Communications on non-communicable disease among school children
(Plan International Viethnam, National Youth Center, Hanoi CDC, Feb -
Sep 2021)

e Supporting access to justice for sexually abused children in Hanoi
(EU, OXFAM, VACR, March - June 2021)




Project overview

Period 1 Period 2 Period 3
5 schools 7 schools 8 schools
April December April December January September
2020 2020 2021 2021 2022 2022

Increasing students' awareness and capacity in building a loving and
safe school environment and increasing teachers and parents'
involvement in educating children and dealing with violence.



Project overview

Communications Campaign: Building “Hope in class” to end
violence against children at school

Period 2

2021 phase 1

April June December
2021 2021 2021
Target audience Students (12 -15 years old)

Increasing students' awareness to learn and

Purpose . . : ,
practice positive, loving, and cooperative conduct.



Project overview

Wworld Vision i

VIET NAM

Word Vision Vietham

@ ORION®

Orion Food Vina

CREATI@©

creation without end

Creative Solution Consultancy



SWOT of the project

Strengths

Had reputation with students, schools, officials in Thanh Hoa
and Hai Phong.

Organized by WVV (20 years of experience in organizing projects
for children).

Organized and communicated by Creatio (10 years of experience
in implementing projects for the community).

Has the participation of the education sector.




SWOT of the project

Weaknesses

e Has not coordinated with the Departments of Education and
Training in Thanh Hoa and Hai Phong.

e The planning period was short.

e WVV's two official information platforms have not been
highly recognized by the students.




SWOT of the project

Opportunities

Mass organizations are interested in child protection and
care in localities.

Local governments frequently have policies and strategies
in the Child Protection Programs.

The local government, schools support extracurricular
activities to help students acquire life skills.




SWOT of the project

Threats

e The Covid outbreak impacts on campaign activities.
e Difficult to reach students in remote areas.

e Students do not have much time for extracurricular
activities.
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Market research +

Qualitative-quantitative study

Understanding the state of student violence in
school at 20 secondary schools of 4 districts in
Thanh Hoa province and Hai Phong city, 2020




108 respondents:

The students

The teachers

The school management board

The District Department of Education
and Training

Researching information:

e The current state of school violence
e Causes of school violence
e School violence prevention programs



The current state of
school violence

“In the past 2 years, the number of
violence incidents in most schools
have decreased.”

By most School Management Boards
in Hai Phong and Thanh Hoa

“In some schools in Lang Chanh and
Thuong Xuan, the situation of school
violence have increased and became
more complicated.”

By District Department of Education and
Training of Lang Chanh and Thuong Xuan



Qualitative survey

Causes of school violence

Students' psychology The manipulation Being negatively Development of social
changes and the lack by friends influenced by family networks, violent
of life skills contents/games



Qualitative survey

School violence prevention programs
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Had propagated school Annually, schools had 4 schools coordinated with the
violence through flag organized group activities to regional programs to educate
salutations. bring students together. children about school violence.



Quantitative survey

Respondents: 771 students

Researching information:

The current status of school violence

Students' awareness about school
violence

Student’s capacity in resolving school
violence

Activities, social media platforms
preferred by students



Quantitative survey +

2N

The current status Students’ awareness Student’s capacity in
of school violence about school violence resolving school violence

Develop content for activities



Quantitative survey

Students’ awareness about school violence

Indicators

Physical: Hitting, punching, kicking,

Boys

(n=386), %

Girls
(n=385), %

Overall
(n=771), %

insulting others on social networks

slapping, hair pulling, clothes tearing, 100 100 100
robbing,...
Verbal: Insulting, defaming, forcing
others to do as they desire 852 893 87.3
Social: Discrimination, isolation, ostracism 45.8 51.9 489
Cyber: Calling, texting, threatening,

yber: Calling, texting, threatening 674 704 68.9

Students' awareness about school violent behaviors

Over 50% of the students are not
sufficiently aware of school violent
behaviors.




Quantitative survey +

Students’ awareness about school violence

. Boys Girls Overall
[nefEEitelE (n=386), % (n=385),%  (n=771),%
On the premises of the school 100 100 100
On the way to school/back home 803 83.4 81.9
On the phone/social networks 427 46.4 446

Students' awareness about place of school violence

Nearly 56% of students were still unaware enough of place
occuring school violence.



Quantitative survey

Students’ awareness about school violence

Boys Girls Overall

Indicators (n=386),% (n=385),% (n=771), %

Physical injury (Slightly or seriously and

Y Jury (Slightly Y 100 100 100
even lead to death)

Psychological injury (Bored, scared,

lonely and depressed) 83.4 935 5
Decrease in academic performance 67.3 75.8 71.6
Easy to fall into other social evils 6.8 69.4 65.6

Students' awareness about consequences of school
physical violence

Only 65.6% of the children were
completely aware of the school violent
consequences.




Quantitative survey +

The current status of school violence % \

Indicators Boys Girls Overall

(n=386), % (n=385), % (n=771), %

Students who recalled at least one
incident of child-on-child violence in 40.7 39.7 40.2
the past two weeks

Child-on-child violence was
Saw other students experienced

child-on-child physical violence 383 38.4 38.4 still happening regularly in
the past two weeks.

I was hit/bullied myself 2.3 2.6 2.5

| bullied/hit others 0.8 0.5 0.7

Current status of school physical violence among students




Quantitative survey +

Student’s capacity in resolving school violence % \
Indicators Boys Girls Overall
(n=386),% (n=385),% (n=771), %
Will participate in bullying 4] 1.7 29
Won't participate, but it's normal 2.3 39 31
Will watch 57 71 6.4 85.2% of students had the
: appropriate actions when
Do not anything 13 35 2.4 i .
withessing another
Maybe I will heIp 13.5 7.5 10.5 Student being bU”ied.
Will try to help that student 5.7 51 5.4
Will get the teacher/an adult 67.4 71.2 69.3

Students’ reactions when witnessing a student was being hit/bullied




Quantitative survey

Student’s capacity in resolving school violence % \

Indicators Boys Girls Overall
(n=386),% (n=385), % (n=771), %

Turn it back on immediately 339 10.8 20.4
Silence and endure 10.1 19.6 14.9
Don't go to class to avoid being bullied 39 8.3 6.1 Only 56.7% of students had the
Directly talk to students who are appropriate actions when they
bullying and ask for a stop their 31.7 35.7 337 being hit/bullied.
misbehavior
Share and seek help from adults
(Teachers, family) 205 25D ZEg

Students’ reactions when being hit/bullied




Quantitative survey +

Student’s capacity in resolving school violence % \
Indicators Overall
(n=771), %
Adopt classroom rules 30.7
Informe in at the flag-raising ceremony 67.2
Organize contests aimed at learn about school violence 375

Organize group activities, competitions between classes,

clubs to connect students, preventing school violence 853

School activities to prevent bullying/school violence

There were few programs that educate children about
school violence and how to prevent it.




Conclusion and proposal

Conclusion:

The current state of school violence in some schools have increased.
School violent cases: psychology changes, friends, family, social networks.

Over 50% of students are unaware of school violent behaviors,
consequences and places.

Nearly 44% of students are not fully equipped to resolve school violence.

Most schools have not organized programs for students to learn about and
prevent school violence thoroughly.

Proposal: Organize extracurricular activities to educate students about
behaviors, consequences of school violence and capacity to deal with them.



Quantitative survey

Adsuesalz Activities

relationships

Social media
platforms

Define ways implementing activities



Quantitative survey

2N

Activities, social media platforms preferred by students

Indicators Boys Girls Overall
(n=372),% (n=367),% (n=739), %
All or most of them are male 60.2 1.4 31.0 . .
Relationships between students
All or most of them are female 1.34 56.7 28.8 of different sexes are limited.
About half male and half 28.4 42.0 402
female

Relationship with friends of student in school/class




Quantitative survey

Activities, social media platforms are preferred by students

Boys Girls Overall

Ineesians (n=386),% (n=385),% (n=771), %

Sports competitions: Soccer,

badminton, running,... 776 0.5 641

72.1 % of students preferred
2o S 721 musical activities like:
Singing, dancing,...

Musical activities: Singing,
dancing,...

Build clubs: Guitar, drama,

. 40.9 62.7 51.8
academics,...

Others: Drawing, planting,... 375 40.4 39.0

Activities preferred by students




Quantitative survey

Activities, social media platforms preferred by students

Indicators Boys Girls Overall
(n=386),% (n=385),% (n=771),%
Facebook 76.5 78.2 77.4
Facebook and Youtube are the
Youtube 48.7 51.3 50.0 two most popular social media
Instagram 78 20.4 291 platformms among children.
TikTok 25.3 35.2 30.3

Social media used by students




Conclusion and proposal

Conclusion:

e Boys and girls' relationship are limited. Only 40% of the students play
with both girl and boy friends.

e 721 % of students preferred musical activities.

e Facebook and Youtube are the two most popular social media
platforms among children.

Proposal:

e Organize musical contests with positive and cooperative behaviors to
bring students together.

e Use 2 main communication channels: Facebook and Youtube.
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Goals

Creating a safe, loving environment
for students at 7 secondary schools
in Hai Phong and Thanh Hoa by
raising awareness and encouraging
positive behavior.




SMART objective

Like Fanpage
World Vision Vietham

Increase the number of likes on Fanpage by 1,000 in 26 days
(May 25, 2021 - June 19, 2021)

Minigame

400 people will have participated in 6 minigames in 23 days
(May 29, 2021 - June 13, 2021)

50,000 engagement with 6 minigames in 23 days

(May 29, 2021 - June 13, 2021)

“Hope in Class”
dance cover contest

50 videos participated in the "Hope in Class" dance cover contest in 31 days
(April 23, 2021 - May 24, 2021)

Interactive drama

500 interactive comments for Interactive drama in 2 days
(June 18, 2021 and June 19, 2021)

Event Livestream
“Hope in class”

200.000 views (Youtube ORION, Facebook Fanpage World Vision Vietnam)
June 19, 2021

10.000 like, comment and share on Facebook Fanpage World Vision Vietnam
June 19, 2021

Survey

85% of students from 7 schools participated in the campaign are aware correctly
and completely about school violence in 2 months (April 23, 2021 - June 19, 2021).

NOTE: All data must be organic
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Target audience

Main target audience Secondary target audience
Students who engage in Students who have not engaged in
school violence school violence



Main target audience

Demographic:

Gender: Male & Female

Age: 12 - 15 years old
Education: Pupil

City: Thanh Hoa & Hai Phong

Geographical:
Hai Phong & Thanh Hoa

Personality:
Hot-temper
Stubborn
Naughty

Hobby:

+ Play in groups.

+ Play video games and watch
action movies.

+ Bully the weak/vulnerable
students.

Influential object:
+ Family

+ Teacher

+ Friend

+ |dols, youth KOLs,
social networks

Pain point:

+ Frequent disagreements, conflicts
with friends

+ Physiological changes result in
uncontrollable behavior.

+ Inadequate education in ethics,
personality, lifestyle and dealing with
daily problems.

Touch point:

+ Extracurricular activities
+ Activities on social media
+ |dols, KOLs

Communication channels usage behavior:

+ Time: 8PM - 11PM

+ Channel: Facebook, Youtube, television.

+ Entertainment: Watch action movies, listen to
music, play video games,...

+ Study: Study online

+ Personal branding: Post picture, status, video
+ Connect: Chatting, finding new friend in
social networking groups,...
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Organize a series of attractive activities that are appropriate
for the students' hobbies to attract a variety of participants.
Thereby, meaningful lessons and messages are integrated

to orient students the right awareness and action on the
iIssue of school violence.

For a positive school environment, students should love

friends, not hurt each other and "SAY NO TO SCHOOL
VIOLENCE".

“Chung tay cham dut bao luc trong trusng hoc”



World Vision Vietnam - Tam nhin Thé gigi Viét Nam
@WorldVisionVN - T6 chtrc phi lgi nhuan

Building “Hope in class” to end violence against children at school

#HopelnClass #LopHocVui #KyNangSong #BaolLucHocDuong
#ChildProtectionProgram #ChuongTrinhBaoVeTreEm

#0rionFoodVina #WorldVisionVietNam
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Communication strategy +

2N

Multi-channel communication and create activities that connect and

f

unite students in order to reduce school violence.

4 )
o00Oo
> 2R2

Facebook Youtube Website Offline




Communhnication tactics +
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(;?‘r;\;\:;?l;a::;; TACTICS @ Rational Appeals

Offline Emotional Appeals
communication Musical Appeal

Event organization
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Media selection +

Increasing students' awareness to learn and % \
practice positive, loving, cooperative conduct. 4

CAMPAIGN
OBJECTIVE

Over 50% of target
TARGET audiences use

Limited budget,

priority for thef — AUDIENCE Facebook and
organ[zg'glon o Youtube.
activities.

Proposal

Choose to use owned media, develop earned media and limit paid media.



Media selection

000
N YN

Facebook Offline

Website

Youtube
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Project timeline

01/04 31/07

Pre-production (D 173 - 5/4

Dance cover

contest G 54 - 1916

Minigame IS 135 - 15/6

Interactive

drama G 14/5 - 14/6

Livestream

event G 29141916

Post-production @I 28/06 - 15/07

Jan

Feb

Mar

Apr

May

Jul

Aug

Sep

Oct

Nov

Sep

Dec

Buis|nd




Communication design timeline

’
| April 2021 May 2021 June 2021
No. Task Name Duration Start End Week1l Week2 Week3 Week4 Week1l Week2 Week3 Weekd4 Week1l Week2 Week3 Week4

1 Eventkey visual 10days  7/4/2021 16/4/2021 i
Draft (2 options) 7/4/2021 13/4/2021 1
Revise (After client's feedback) 14/4/2021 15/4/2021 |
Finalize 16/4/2021 16/4/2021 |
Facebook design kit (Avatar

2 frame, cover, poster, guideline 8 days  16/4/2021 23/4/2021
post) [
Draft 16/4/2021 20/4/2021 [ ]
Revise (After client's feedback) 20/4/2021 22/4/2021 i)
Finalize 23/4/2021 23/4/2021 |
Performing event decoration

3 : 10 days 19/5/2021 281512021‘ _
Measure and take photo 19/5/2021 19/5/2021 |
Draft 19/5/2021 21/5/2021 [ |
Revise (After client's feedback) 25/5/2021 26/5/2021 I
Finalize 27/5/2021 28/5/2021 |

4 Make transition effects 20days 19/5/2021  7/6/2021 )

Draft 19/5/2021 28/5/2021 |
Revise (After client's feedback) 3/6/2021  7/6/2021 ==
Finalize 7/6/2021  7/6/2021 |
Implement media on

S e IO uzdoys 1082021 200672021 [ —

\




"LSp hoc vui"

dance cover contest timeline

N

April 2021

May 2021

June 2021

Week 1 Week2 Week3 Week4

Week 1 Week2 Week3 Week4

Week1 Week2 Week3 Week4

Task Name Duration Start End
Dance cover contest 76 days 5/4/2021  19/6/2021
Rules and regulations 5/71/2021 6/4/2021
How to enter 6/4/2021 6/4/2021
Finalize documents 9/4/2021 9/4/2021
Launching 23/4/2021  23/4/2021
Send recording instructions 23/4/2021  23/4/2021
Run a contest 23/4/2021  24/5/2021
Call to vote 24/5/2021 9/6/2021
Summarizing the results 10/6/2021 10/6/2021
Awards 19/6/2021  19/6/2021




Interactive drama timeline

April 2021 May 2021

June 2021

Week 1 Week2 Week3 Weekd4 | Week1l Week2 Week3 Week4

Week 1 Week2 Week3 Week4

Task Name Duration Start End
Interactive drama 3ldays  14/5/2021  14/6/2021
Write a script 14/5/2021  19/5/2021
Send script 20/5/2021  20/5/2021
Finalize script 21/5/2021  24/5/2021
Prepare costumes, props, stage 20/5/2021  24/5/2021
Filming script 24/5/2021  28/5/2021
Make a film 3/6/2021 3/6/2021
Post-production 4/6/2021 7/6/2021
Finalize clip 14/6/2021  14/6/2021




Event timeline

April 2021 | May 2021 | June 2021
. Task Name Duration Week1 Week2 Week3 Weekd | Week1 Week2 Week3 Weekd | Week1 Week2 Week3 Weekd
3 Livestream event 140days 29/4/2021 19/6/2021
Event outline 12days  29/4/2021 10/5/2021 ) — '
Draft 29/4/2021  5/5/2021 |
Revise 6/5/2021  7/5/2021 1
Finalize 10/52021  10/52021 1
Event flow 24days  11/5/2021  3/6/2021 e ——
Draft 1 (Speech script + MC
scict) Spes & 11/52021  14/512021 .
Draft 2 20/5/2021  21/5/2021 1
Revise 26/52021  2/6/2021 -
Finalize 3/6/2021  3/6/2021 1
Clip of interviews with
children, teachers, and 28days 1152021  7/6/2021
parents
Draft outline content 11/5/2021  14/5/2021 |
Finalize script 17/5/2021  18/512021 1
Send script and schedule 19/52021  19/5/2021 I
interview characters
Filming script 14/5/2021  20/512021 [ ]
Send recording instructions 21/52021  21/5/2021 1
Receive video 24/5/2021  30/5/2021 |
Post-production 2/6/2021  4/6/2021 -
Finalize clip 7/62021  7/612021 1
Pre-ev Project summary video script 29 days  10/5/2021  7/6/2021 T ———
€t Wite a script 10/5/2021  14/5/2021 ]
Send script 1452021 14/5/2021 1
Finalize script 20/52021  20/5/2021 1
Send script and schedule 2052021 21/5/2021 I
interview characters
Filming script 19/52021  24/5/2021 [ |
Send recording instructions 25/5/2021  25/5/2021 I
Receive video 2652021 2/6/2021 |
Post-production 2/6/2021  4/6/2021 ||
Finalize clip 7/6/2021  7/6/2021 1
Presentation materials
el 22days  21/5/2021  11/6/2021 _
Summary of presentation -
materials according to the 21/52021  2/6/2021
program script
Edit documents 3/6/2021  10/6/2021 | ]
Finalize documents 11/6/2021  11/672021 1
Resources plan 10days  1/6/2021 10/6/2021 | ]
Plan to coordinate and work
Lok 162021 4/6/2021 -
:'I‘:: ‘g%::‘:’“'"“‘e andiviork 9/6/2021  11/6/2021 .
Staffing work assignment plan 10/6/2021  10/6/2021 1
Pre-event meeting ldays  15/6/2021 15/6/2021 1
Event setup 9days  10/6/2021  18/6/2021 | ]
Construction plan (equipment
installation, d‘:cnrc:ll?)n)p 10/6/2021|  11/6/2021 I
List of resources 14612021 14/6/2021 1
Event Construction 17/6/2021  18/6/2021 ]
e [Renearsal 4days  15/6/2021 18/6/2021 [}
Rehearsal plan 15/6/2021  16/6/2021 |
Rehearsal 18/6/2021  18/6/2021 | |
Event official ldays  19/6/2021 19/6/2021 ]
Coordinate event 19/6/2021  19/6/2021 1
Dismantling 19/6/2021  19/6/2021 I




Facebook content plan

N

Total: 28 posts
FACEBOOK CONTENT PLAN Event Interactive
(16 posts) | (12 posts)
25 May 26 May 27 May 28 May 29 May 30 May 31 May
May | Week 5 - Changed Avatar Project Minigame | .4 for | Game1

- Called to change avt frame
- Created FB event

Teaser 1 Teaser 2 Minigame post 1 | Teaser 3 post 2

introduction post votes 1 | results post

Event

Week 1 e o Game 3 calendar Game 4 results
Game 2 results post Minigame post 3 Minigame post 4 results post | reminders post
post

10 June 11 June 12 June 13 June 14 june
une | Week 2 Interview with Orion
) Minigame post 5 Called for votes 2 Food Vina Minigame post 6 i Zsrtesults Game 6 results post Teaser 4
representative Video P
15 june 16 June 17 June 18 June 19 June 20 june 21 June
Week 3 Intesview with - Livestream Event
eel i
VN . Interacgve iy - Post Games Event Summary post
representative questions post

Results

Video
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"LS8p hoc vui" dance cover contest +

OBJECTIVE

Providing a playground and

opportunity for students to

connect, understand each
other better.

Strengthening the spirit of
solidarity and creating good
memories in school.




"LSp hoc vui" dance cover contest +
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"L8p hoc vui" dance cover contest +

3 ‘N
52 videos
50.968 6.196
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Minigame +

AN

Driving traffic to the WVV page, thereby, make TA a
habit of monitoring the WVV page every night at 8 PM
to update new information, promoting the commitment

(desired behavior) of young people during 1 month of
communication.

Objective

Calling for attention and companionship in the future
with the project.




Minigame

World Vision Vietnam - Tam nhin Thé gidi Viét Nam
30thang5- @

[ENGLISH BELOW]
5 » MINIGAME GHEP HINH VUI 5 »

05 PHAN QUA HAP DAN dang chér dén 05 BAN dua ra déap én DUNG
va NHANH NHAT

7 .. Xem thém

SORION | Biaxatm |\ yivend

GHEP HINH ME SAY
NHAN NGAY QUA CHAT

Sdng Kikn

L&p hoc vui’

o 5,6K 48 binh ludn 34 lugt chia sé

» » THU THACH: DUA NOBITA TOI TRUONG

2 Nobita 13 1 cdu hoc sinh hju ddu va ham vui, lubn 13 d6i tuong bi
bt nat clng nhu ludn 520 13ng trong viéc hoc. HOM nay Nobita phai
@én trudng, ma trén duang dén truing lai cb cac ban khing cham chi
hoc hinh dang dé bong, Nobita rdt dé bi dy 45 nghi hoc, Han thé
nifa, & trén dudng dén truding. Nobita cling s it dé gép Giant (Chai
en), mdt ngudi ban ludn bét nat Nobita mi khi gip.

C... Xem thém

@'ORION' | MSMocrolmo | | 1 yond
DUA NOBITA DEN TRUONG

R L -
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AN

World Vision Vietnam - Tam nhin The gidi Viét Nam
2thang 6 - O

[ENGLISH BELOW]
? MINIGAME - DO VUI TOAN HQC

77 05 PHAN QUA HAP DAN dang ch& 05 ban c6 cau tra Ii ding
va nhanh nhét!... Xem thém

Biét &= 4

o 3,9K 102 binh ludn 61 lugt chia sé

48 players

67 players

100 players



Minigame

World Vision Vietnam - Tam nhin Thé gidi Viét Nam
Nthing 6- Q@

[ENGLISH BELOW]
MINIGAME - O CHU THONG MINH

27 05 PHAN QUA HAP DAN dang ché 05 ban c6 cau tra Ii ding
va nhanh nhat!... Xem thém

@ ORION’

BSUONE AT | yyoriqvisiom W

0 CHU THONG MINH

1. Mon hoc ma Chaien dam mé nhat

2. Mon hoc la nguén cam himg cua Vieg 1977
3. Mon hoc rén ky nang “tinh tién”

4. Mon hoc gap nhiéu “phan (mg” nhat

5. Mon hoc “ciing nhau di khap thé gian”

6. MOn hoc “té gia noi trg”

[+ PETS 25 binh ludn 9 gt chia sé

25 players

World Vision Vietnam - Tam nhin Thé gidi Viét Nam
8thing6- &

[ENGLISH BELOW]
MINIGAME - BUSI HINH BAT CHU

77 05 PHAN QUA HAP DAN dang chés 05 ban c6 cau tré Ii ding
va nhanh nhat!... Xem thém

@ ORION’

MU NE M | vyoridvision |

pudi hinh &
,ﬁ Bat chir

© 58k 73 binh lugn 62 lugt chia sé

N

70 players

World Vision Vietnam - Tam nhin Thé gidi Viét Nam
Ithang 6-Q

[ENGLISH BELOW)
2 BINH NAO DAY NUGC DAU TIEN 7

27 05 PHAN QUA HAP DAN dang chd 05 ban c6 cu trd 18i ding
va nhanh nhat!... Xem thém

@ORION" | MSMmCUBMI0 |\ viion

CAu O CHI DANH CHO
NGUOT IQ CAO

Binh nao sé day trudéc?

-
AW

4 3

O 63k 100 binh luén 62 luot chia sé

90 players




Interactive drama 3 t N\

Content

Reenact popular school violent behaviors:
Threats, defamation, hitting, teasing.

3 character lines: The bully - the bullied - the witness.




Interactive drama +

Target audiences recognize wrong
attitudes and behaviors.

Increase discussion on Facebook.




Interactive drama 3 N\

Questions for
discussion

1 In the above scenario, which violent behaviors should be
stopped, and which good behaviors should be encouraged?

2 What would you do if you were bullied like Bin?

What would you do if you witnessed/knew about
3 school violent situations?



Livestream

Raise awareness of students in particular
and the community in general about the
importance of joining hands to fight

violence in schools.




Agenda

Time
09:15 - 09:30
09:30 - 09:45

09:45 -10:00

10:00 - 10:40

10:40 - 10:50

10:50 - 11:00

Activities
Welcome guests

Video presentation of the dance and the initiative
“Hope in Class” (Opening)

Opening the event, introducing the participants
Introducing the problem - Interactive play with
children about recognizing school violence

Seminar on Raising awareness, promoting actions

and integrating lucky game activities.

Short film synthesizing the preparation process to the
initiative "Hope in Class"

Announcement of the winning team of "The group with
the most favorite dance"

Ending




Livestream

World Vision Vietham - Tam
nhin Thé gi6i Viét Nam

@WorldVisionVN - T8 chc phi Igi nhuan

Trang chu

Panhgia  Video Anh  Xemthém v 1l D3 thich © Nhantin @ Q

Gidi thiéu
L H

‘World Vision Vietnam - Tam nhin Thé gidi Viét Nam
dang & Da Nang.
42 phit- @

[ENGLISH IN COMMENT SECTION BELOW]

Xem tat ca

©Q 444 Hoang Hoa Tham Ha Noi

Facebook Fanpage World
Vision Vietnam

4 _Hon mét nam ﬂua hanh trinh vugt ﬁua dich bénh chua bao ﬁ 3 /

Channel

v*“‘ ne ‘IQ| Nll“

a GIAI TRI CU

ORION WORLD &

402 N ngudi dang ky

TRANG CHU VIDEO DANH SACH PHAT CONG DONG KENH GIGI THIEU

THU THACH Ve Hinh Doan Chit - Cuai Ngat V6i Tai HOI HOA...
3520 lugt xem - 3 ngay truce

RB 161 lu6nli!l BG ai dodn dugc tui minh vé gi? Comment bén
duGi dodn cing Anh Orion nhaa

WXem them nhizu video mai ¢ https:/bit ly/OrionWorld
THU THACH V& Hinh Doan Chi, Cudi Ngat V6i Tai HOI HOA
Céc TIKTOKER | Gin Céch KHUM Xa Céch | ORION WORLD
#O0rionworld #Giancachkhumxacach #Goutehat #GCKXC
#YenNITV #thirthach #MazkPhaPhach #TinaThaoThi

DOC THEM

Videotdilén B PHATTATCA

Youtube ORION

Q >

WORLD



Livestream

Participant

Nguyén Minh My
MC

Nguyén Khanh Linh
THCS Nguyén Trudng T

y
/

Th.s Phuong Hoai Nga Th.S Phan Thj Kim Lién

Chuyén gia tdm Iy hoc tré em Gidm déc chuong trinh Bdo vé Tréem,

T8 chirc World Vision Viét Nam

Nguyén Phuong Linh
THCS Nguyén Trudng T9

\
C6 Pham Thu Hang
gido vién - Dai dién

truwdng Tiéu hoc Thinh Hao

¢

Tran B3o Nam
THCS Nguyén Trudng T




Livestream +

Script 3 AN

1 2

Project summary script MC script

S 4

Event flow Interview script




Causes of
school
violence

Main content

Consequences
of school
violence

Methods to
prevent school
violence

I

Evaluate the
activities in the
campaign



Livestream +

Event design 3 A\

(1) Ban ky thuat
@ Khu vuc 3 may quay

Back drop chinh: 2.2m(W)x4m(H)
Backdrop canh: 2.2m(W)x2.5m(H)

Event layout




Livestream

Event design

N9
9 ORION® 5.9 sGrz!eroEonlgc !A '"‘“Amg World Vision l

sdng Kién

Lop h<.><:+vui+

Tryc tiép trén

Backdrop



Livestream

Event design

Interaction play backdrop

—
@'ORION | MSHOMEMIONY | 101v15
L

Séng Kién

5 +
Lop hocvui o
ongt b




Livestream 3 t N\

Event design

X o 0 i j i a Z 5 5
@ ORION BO GIAODYCVABAOTAY | World vision W @'ORION’ | BOGIAODUCVABAOTAD |\ . . .~
Sang Kién + 0
Lép hoc vui = IIIIIIII ::fwl
- wjol [ 1 [ []
¢ 4 [wlelc] T
5 s [A]c[n]
6 [k[1]E]N
- T L[]
T|H Y 3 S
) 5 5 HET GI!

4. Doi tugng cé thé trd thanh nguyén nhan ciing

nhu nan nhan cua van nan bao luc hoc dudng?

Online game design




Livestream

Event design

@ e

World Vision i

World Vision Vietnam
o - Tam nhin Thé gisi oE
Viét Nam da phat tric
tiep.
19 thang 6 luc 09:17 - @
Phat déng Séng kién Lép hoc vui
& Sy kién tryc tuyén “L6p hoc vui | Hope in
Class ~ Chung tay cham dit bao lyc trong trugng
hoc"...
Xem thém
00 32« 2K binh luan 210K lugt xem
o Thich (D Binhludn > Chiasé @+
Binh luan An
Phu hop nhat »
@ Pham Nhat Nga - 1:15
Mot séng kién rat séng tao va thiét
thifc trong nganh gido duc! Chi
Nguyen xem nhé!
Thich - Tra 185 - 5 ngay
B 2o
“®  Ngoc Huyén - 1749
Phong Dinh Nguyen hay nho
Thich - Tri 185 -6 ngy €1
Xem thém binh ludn 2/1.944

ong no luc xady dung méi trudng séng an toan, yéu thu’cin@g,@v:ixD ph'(“? O i I

15507

Event online
interface design

Sang kién

YT Ong Nguyén Van A - Chirc vy

Name bar



BUDGET

A




Budget
Item ‘ Content Amount (VND)

I LIVESTREAM EVENT 177,000,000
1 Interactive play 46,000,000
2 Video production 82,000,000
3 Venue 10,000,000
4 Branding & decoration 9,000,000
5 Equipment 30,000,000
[ PROMOTION 6,000,000
1 KOL endorsement 6,000,000
Il | HUMAN RESOURCE 8,600,000
1 Event guest speakers 8,600,000

TOTAL (VND) 191.600.000

VAT (10%) 19.160.000

GRAND TOTAL (VND) 210.760.000

2N

= The total actual budget is less
than the estimated budget:

76,010,000 (VND)




MEASUREMENT
& EVALUATION

A




Measurement methods 3 + N\

Survey Media channels Interview
3418 respondents Owned - Paid - Earned media Teachers & students



Communhnications metrics

Post Engagement

725.515

Compared to 28 previous days.

Lifetime: The number of people

who had your Page's post enter
their screen: 310.854.

Page Followers

1242

Compared to 28 previous days.

Video views

350.451

Compared to 28 previous days.

Page Likes

1159

Compared to 28 previous days.

Page Views

6.108

Compared to 28 previous days.

N



Livestream event

2+

N

¢

hY

k tiép.
@ ORION’ ‘ WorIdVisioni 9uing s 0

Sang Kién

Lop hc.>c+vui+

Tryctiép trén

O O
®

e World Vision Vietnam A 8

- Tam nhin Thé gidi
Viét Nam da phat truc

Phat dong Sang kién Lép hoc vui
& & Su kién tryc tuyén “Lop hoc vui | Hope in
Class - Chung tay chdm dUt bao luc trong trudng
hoc"...

Xem thém

OO0 28 2K binh lugn 211K lugt xem
O OBinhluin & Chiase @
Binh luén An

Phu hgp nhét »

Thu Ha - 1:28:25

M&i khi cdm théy c6 nguy co bao
lyc céc em hay nhanh chéng (bi
mat ) bdo cho ngudi I6n thay co
va moi ngudi gitip d& chinh minh
va cac ban !

Thich - Phin hoi -8 tuin ODs

S,g\ Nhi Gacha - 53:31

Trong trudng hgp nay thay lam
vay la ding rui con bin thi nén
bao cho b6 me hay thay c6 gido
ngay ko nén qua sg hai sé khién

du6i dé bat nat :AA
Thich - Phin hi - 8 tuén o |
Xem thém binh luan 52/1.945 ”:J

World Vision Vietham

210.700 views

11.010 likes, comments & shares
2.400 peak live viewers
483.548 clicks to play



Paid media

o Child psychology expert:
Phuong Hoai Nga

e MC: Tran Manh Khang

Both posts have received little
interaction on Facebook

Nga Phuong Hoai
{3 16thang6-Q

Trong cac hoat dong lién quan dén tré em, chi can ban la mét Nha
tam Iy hoc tré em du lam viéc vdi trudng hoc hay gia dinh hay trong
cdng ddng, ban sé auto dugc hiéu la:

Guardian of Children - V& binh ctia tré em
Nhung béao vé tré em khéng chi la bao vé khoi khé dau, déi khat, thiéu
thén, xam hai... Bao vé tré em chinh la gido duc tré em nhan biét dugc
sttc manh va quyén Igi clia ban than. Bao vé tré em chinh la khién cac
em c6 niém Otin vao cudc sén... Xem thém

@'ORION' | BOSMODVCVADAOTO |\ yicion @

TAI SU KIEN TRUC TUYEN
“LGP HOC VUI | HOPE IN CLASS
CHUNG TAY CHAM DUT BAO LUC TRONG TRUONG HOC”

World Vision Vietnam - Tam nhin Thé gidi Viét Nam
14 thang 6 - @

[ENGLISH BELOW]

1T 5 Sukién tryc tuyén “L&p hoc vui | Hope in Class — Chung tay
chdm ddt bao luc trong trudng hoc” @ &

¥ Sau thai gian dai &p 0, v8i mong muén m... Xem thém

OO Nguyén Diéu Linh va 23 ngudi khdc 2 binh luan 2 lugt chia sé




Earned media

WWA Hoi Bdo vé quyén tré em Viét Nam
19 thang 6 - @

Phat dong Sang kién Lép hoc vui

Sy kién truc tuyén “Ldp hoc vui | Hope in Class — Chung tay chdm dut bao luc trong truéng hoc”
7: Tht bay, 19.06.2021

©:09:15 - 11:00

@ Séng kién "Ldp hoc vui | Hope in Class" hudng dén muc tiéu xay dung méi trudng an toan va
yéu thuang trong truéng hoc théng qua viéc cai thién nang Iuc thé hién hanh vi cta tré, cling nhu
tdng cudng su phdi hop va tham gia gilta cac nha lanh dao trong linh vuc gido duc, thay cé gido
va cha me/ngudi cham séc tré trong qua trinh nuéi day tré va giai

W 0243 782 3936

4 Tang 5, Cung tri thic thanh phé, s6 1 T6n That Thuyét, quan Cau Gidy, thanh phd Ha Noi
@ www.treemvietvn

@ hoibvgtevn@gmail.com
https://www.youtube.com/channel/UCLStGbUKPBMyuYoVxYnMfXw

i @ ORION' | woridvisiond

Sang Kién

. it
c Ldp h 9 cvui san9 X 7/ 06/20,

ond \1
erdt I3 oV
e

Tryuctiép trén

4 6 0

National Child Helpline

Téng dai Quéc gia Bao vé Tré Em
19 thing 6 - @

Su kién truc tuyén 16p hoc Vui - chung tay chdm dut bao Iuc hoc dudng

. ORION | worldvisiond

Sang Kién

4 l+
¢ Lop hoc vui

Tructiép trén

) (£ > ]

4

World Vision Vietnam - Tam nhin Thé gidi Viét Nam da phat truc tiép.

19 thang 6 - @

&~ Sukién truc tuyén “Ldp hoc vui | Hope in Class — Chung tay chdm dut bao luc trong
trudng hoc”

7" Thit bay, 19.06.2021

©:09:15 - 11:00

: Trén trang Facebook va YouTube clia World Vision Viét Nam | TikTok ctia Du an L&p hoc
vui - Hope in Class

@ Séng kién "LAp hoc vui | Hope in Class™ hudng dén muc tiéu xay dung mdi trudng an toan
va yéu thuang trong trudng hoc théng qua viéc cai thién nang Iuc thé hién hanh vi cda tré,

cling nhu tang cudng su phéi hgp va tham gia gilta cac nha 1anh dao trong linh vuc gido duc,
thay c6 gido va cha me/ngudi chdm soc tré trong qué trinh nudi day tré va giai quyét bao luc.

Vietnam Association for Protection
of Child’s Rights



Earned media

Public relations (PR)

Giao duc

Thir Bay, 19-06-2021, 15:58

Séng Kidn

Lép hg

e
cgoumn TRUNG UONG CUA DANG CONG SAN VIET NAM
‘TIENG NOI CUA BANG, NHA NUGC VA NHAN DAN VIET NAM

(i} CHINHTRI KINHTE VANHOA XAHOI PHAPLUAT DULICH THEGIOI THETHAO [NEINeIlilell Y TE

Chung tay chdm diit bao lyc trong truéng hoc

,,_,i* ,,.nam o o
5ang aén 51

P hunﬁ\/letnam Pa—

OO QUAN TRUNG UONG CUA HO! LEN HIEP PHY ND VIET NAM

Hotline: 094.170.7373 1 Faoebook: facebook ® Emai

“L6p hoc vui - Chung tay cham ddt bao luc trong truong hoc”

NA

OE OETE 00

“r_lg Kién |

Nhan Dan, Phu nU Viét Nam, Tap chi thai dai, Van nghé quan déi



Earned media it

Reaction

4 & . Duong D6 Thi ciing véi Vi Thi Hoé v 13 ngudi khéc. - Tuai Bubai
14Thing 6- @ 10Thing 7-@
“Moi ngudi di, chuang trinh nay thu vi Im nhé! Ai muén xem thi vo link nay

hitps://fb.me/e/M1cbiel va dang ky * s& tham gia” a€ xem livestream nhé!” Nhd vao va lik cho hs Cing tham gia L6p hoc vui

trueng THCS Xuan C&m nhé! Tran trong! Caing Chung tay ddy 10i bao Iuc hoc dudng
#HopelnClass Cung chéng dich Covid 19

#LopHocVui

#OrionFoodVina

#WorldVisionVietnam

#kynangsong
#baoluchocduong

P DANH CHO
NHOM TRE
N':Or 2 World Vision 4 cap 1 &cdp 2 World Vision 4

VIET NAM
VIET NAM




Earned media

Bdo vé tré em trén méi trudng mang
28Théng5-Q

$£Su kién truc tuyén “Lop hoc vui | Hope in Class — Chung tay chdm ddt bao luc trong trudng
hoc” 3%

[ENGLISH BELOW]

11 5+ Su kién truc tuyén “"Ldp hoc vui | Hope in Class — Chung tay chdm dut bao luc trong trudng
hoc” @ &¢

8 Cac nghién ciru cho thdy ring bén canh gia dinh, trudng hoc cting 14 nai bao Iuc tré em dién
ra kha phd bién, bao gdm bao luc gilta cac ban ddng trang Ia va cac hinh thic ky luat chua pha
hop clia thay c6 gido ddi vai hoc sinh. Vay bao Iuc trong trudng hoc 1a gi? Nguyén nhan nao dan
dén bao luc trong trudng hoc? Bao luc trong trudng hoc anh hudng nhu thé nao dén nhitng bén
lién quan?

%7 Nhitng néi dung trén sé dudc giai dap trong Su kién truc tuyén “Ldp hoc vui | Hope in Class -
Chung tay chdm dut bao luc trong trudng hoc”. Su kién dugc World Vision Viét Nam phéi hop
cuing Orion Food Vina té chic, vdi su tham gia ctia cac chuyén gia tdm ly tré em, cac bac cha me
va cac em hoc sinh, cling nhigu guong mat néi tiéng 1 cac MC, BTV Truy&n hinh.

® Noi dung b ich va gan giii, cing nhitng phan qua y nghia hita hen s& mang dén cho ngudi
tham gia nhigu bat ngd thu vi.

Con chd gi nita ma khéng ., trang Facebook nay va nhan nuit theo d&i Su kién luén ban di.
aome

11 5 "Hope in Class" Livestream Event @ &¢

4§ Statistics have confirmed that together with home, schools are where children encounter most
violence in the forms of peer violence and disciplinary methods used by teachers. So what is
violence at school? What are the causes of violence at school? How does it affect those who are
involved?

%% The above questions will be addressed in the "Hope in Class" Livestream Event. The event will
be organized by World Vision Viet Nam, in collaboration with Orion Food Vina, with the
participation of child psychologists, parents, children, and TV hosts.

® The useful and friendly contents, along with meaningful gifts, promise to bring participants
many interesting surprises.

Please ., this page and click on the Event's join button.

#HopelnClass #LdpHocVui

#OrionFoodVina

#WorldVisionVietnam

#kynangsong #baoluchocduong

Reaction

THCS Nguyén Dinh Chiéu
19Thang 6 - Q

#2LGP HOC VUI - CHUNG TAY CHAM DUT BAO LUC TRONG TRUONG HOC#¢ da chinh thic bét
dau.

Cac em hoc sinh tham gia comment Ho tén- I16p- trudng nhé.

Chuang trinh ¢6 game vui tring thudng, cac tro luu ¥ 1am theo hudng dan clia BTC dé rinh qua

nha &

% 9*()R|()N8 Wworld Vision‘

Sang Kién

Lop h<.>c+vui+

' Truc tiép trén




Earned media

Reaction

\l

s

®@ ¢

Trinh Thi Phugng

Hoat ddng that y nghia vao dip hé cho trég® Cam on cac
c6 chu trong ban t6 chic cudc thi da tao 1 san chai lanh
manh cho cac ban tré.

Thich - Phan hoi - 1 tuin

Tinh Day Duyén Thiéu

&% Chung vui vdi tré em ca nudc, ciing hudng vé chién
dich June Moment. Chung t6i va cac ban cung tham gia
diéu nhay L&p Hoc Vui, ciing xudng tén minh vao bai ca
Trudng hoc khéng bao Iuc. &2 a2 a2

Thich - Phan hdi - 2 tuan

& Fan cing

Teppy Vuong

Minh Long AP@@

Thich - Phan hi - 2 tusn

Luang Thi Hoa

Cam on c6 chu da tao cd hoi cho céc ban nhd bao mién
doéng gop cong stic vao cong cudc chdm dut bao luc vdi
tré em tai trudng hoc. & ¢

Thich - Phan hoi - 3 tuan

Nguyén Thao v

CUNG VUI - CUNG PAY LUI COVID

Thich - Phan hdi - 3 tuan

Thi NinHh

Cuing chiing minh tham gia cudc thi d€ gép phan xay
dung I6p hoc than thién va doan két cac ban nhé!ll e
v

Thich - Phan hdi - 3 tudn

Bio Nhung MC . 42:02

em la Nguyén Manh Phtc hs Idp 7B4 theo thi bao luc

hoc dudng la mét té nan néu nhu em 1& mot ngudi bi bat
nat thi em s& luén du chanh chéng lai bao Iuc hoc
dudng nhung néu em ko giai quyét dudc em sé nhd dén
su chg gitp clia ngudi I6n va chdm ddt viéc nay cho

xong

Thich - Phan hi - 8 tuin - D3 chinh sira o i

Linh Nguyén 26:27

Néu thdy bao luc hoc dudng,em sé goi ngudi I6n ra can
ngan,con néu em 1 ban Bin thi em sé v& ké cho bé

me khéng gidu giém a &

Thich - Phan hi - 8 tudn o 2
5 phan héi

 Fan cimg

Nguy@n Thi Cdc - 1:30:17

Nén chia sé v&i ban bé, ngudi than, thay co gido dé nhan
dudc su gitip d&. Truyén thong réng réi trong nha
truéng, thén xé6m dé ngan chan hanh vi bao luc trong
hoc dudng. Tao méi trudng than thién, an toan cho tré
Thich - Phan hoi - 8 tuan

P Fan cing +1

Thang Manh Phan - 22:56

Gido vién thudng rat mét moi dé xi Iy cac hanh vi bao
luc hoc dudng gilfa cac hoc sinh. Cé phudng phap nao
gép y céach xi ly cho thay c6?

Thich - Phan hdi - 8 tuin 0 S
Deborah Giang - 1:51:28

Chiic mirng budi livestream rat tuyét vai

Thich - Phan hi - 8 tudn

€ ®

»

L

2 Ngudi chia sé

Tuong Nhi . 1:46:15

L&p hoc vui 1a cé 16p doan két, vui vé, hiéu nhau
Thich - Phan hdi - 8 tuin

Minh Khoi Nguyen . 1:45:49

Nguyén Minh Khoéi - THCS Quang Trung
Thich - Phan hoi - 8 tuin o e

s Nguéi chia sé

Thuong Thuong Nguyén . 1:45:25

C6 @Nhung - THCS An Da Ién hinh dep qua
Thich - Phan hdi - 8 tuin o -

&+ Nguéi chia sé

Tran Tuyét Mai - 1:44:37

Mong chd I8p hoc vui dugc trién khai & Hoa Binh qua
Thich - Phan hsi - 8 tudn

Nguyén Tién Minh . 1:44:43

Ngai qua

Thich - Phan hdi - 8 tuin

Lee Thi Chiic - 1:44:01 L. N
TRUONG TRUNG HOC CO SO DONG LUONG NHAY RAT
DEP NHA @

Thich - Phan hdi - 8 tuin oa Z
s Nguéi chia sé

Trang Tiéu . 1:43:27

Mong rang cac hoat dong ngoai khéa nhu nay sé dudc
trién khai & nhiéu truéng nita

Thich - Phan hdi -  tusn O




Earned media

Word of mouth

11. Em c6 k& lai cac hoat déng trong chuwong trinh "L&p hoc vui" véi bé me, ban bé hay

nguoi than khac khéng?
@® Co

@® Khéng

Nearly 97% of students who
took part in the survey had
told others about the "Hope
in Class" programs activities.



Earned media

m"'}“'\\\lﬂﬁl\
B Mﬁ X \ 1w

T T

Théy Phan Dinh Lugng - Hiéu truding trurding THCS Xudn Cao, Thanh Héa

Principal of Xuan Cao Secondary School

“This initiative is helpful to
students, in keeping with
the education sector
innovation strategy.”

Word of mouth

Teacher at An Da Secondary School

"The project helps students

become more interested in

learning and develops more
soft skills.”

SR

: CHU BE NAM HOC

A Thiew Nhi Quan Ngo Quyen.
Tu Hao Truyen Thing
Tien Bucc Len Doan

1} ¥
Student at An Da secondary school
“The melody and dance are

interesting, helping us connect
and care each other.”



Evaluation

N

Content Actual Minimu %Resul

Result m KPI t/KPI
Like Fanpage World Vision Vietham

Increase of likes on World Vision Vietnam Fanpage in 26 days (May 25, 2021 - June 19, 2021) 1.200 1.000 120%

Minigame

2 | Total people have participated in 6 minigames in 23 days (May 29, 2021 - June 13, 2021) 415 400 104%

3 | Total engagements with 6 minigames in 23 days (May 29, 2021 - June 13, 2021) 58.000 50.000 116%
“Hope in Class” dance cover contest

4 '(I'Ao\;?’illvzigl’ezog;? rﬂgiyp;;checzjoig]’)che "Hope in Class" dance cover contest in 31 days 52 50 104%

Interactive drama
5 | Total commments for Interactive drama in 2 days (June 18, 2021 and June 19, 2021) 589 500 118%




Evaluation
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N

Actual Minimum
Content Result KPI %Result/KPI
Event livestream “Hope in class”
6 | Total views of Livestream (Youtube + Facebook) 212.439 200.000 106%
7 | Total engagements with Livestream on Facebook 11.010 10.000 mM%
Survey
8 | Total students is fully aware about school violent behaviors 3.216 3.200 101%
9 | Total students is fully aware about school violent consequences 3.220 3.200 101%
Total students have appropriate resolve when witnessing a student being hit/bullied o
10 (Get the teacher/an adult, help that student) 3.090 3.000 103%
Total students have appropriate resolve when being hit/bullied (Share, seek help from o
1 adults, directly talk to students who are bullying and ask for a stop their misbehavior) 3.076 3.000 103%
12 | Total students agree to practice positive, loving behavior to build "Hope in Class" 3.257 3.000 109%

All KPIs outperformed the initial targets.




SUGGESTION AND
RECOMMENDATIONS
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Posting content

Video Details

World Vision Vietnam - Tam nhin Thé gi6i Viét Nam: Hope in Class |

= .o

7l Minigame 2...
[ENGLISH BELOW] A A»MINIGAME GHEP HINH VUI 8 A 05 PHAN QUA HAP DAN
dang ch& dén 05 BAN dua ra dap an DUNG va NHANH NHAT 9 Thir thach: Ghép hinh
A B, C,D,Evaovitri 1,2, 3, 4 dé tao thanh hinh dung. @ THE LE THAM GIA ¢ Like

0:19 - Uploaded on 05/30/2021 - Owned - Appears Once - View Permalink Copy Video ID

This video is used in 1 post

Estimated
P
osts (@ Posted Date oo 1

o World Vision Vietnam - Tam nh ® 05/30/2021 13K 6.7K
| Hope in Class | Minigame 2 [ENG. 4:01 PM 100%

35 Video Views 105 Video Views yq b0

505
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€ Audience Retention ~

Absolute Relative 3
19 Video Length - 0:07 Vid me
100%
66%
33%
0%
000 0,05 0:09 0:14 019

Only include views of 15 seconds or more

How does this work?

Unique 3s Video  Post Average Video Watch
Engagement  Time

6.5K 10K 0:07/0:19

Contest/minigame posts
get higher engagements.

Should use more contest/minigame posts with campaign content.




Posting content

Show All Posts v

The success of different post types based on average reach and engagement.

Reach [} PostClicks [} Reactions, Comments & Shares i

Average Engagement

Type Average Reach
B4 video 18,435
I3 Photo 2,727

- Status 2,319 i

61,452 I
11.681 N

102 i
322 B

133 |
138 |

Video posts get more engagements than statuses and photos.

Increasing numbers of video posts.




KOLs +

The KOL strategy did not

bring high result

Select well-known, influential
teachers, parents and students Use more reputable child
on social media in Hai Phong psychologists
and Thanh Hoa



Coverage increase

Some recommends to increase

the campaign coverage

Start posting articles from
the beginning of May

Post articles to groups,
fanpages of secondary schools



SHARING TIME
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Sharing time +

“l used to be a student who
was bullied at school.”

Hoang Huu Trung
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Sharing time +

“l used to be a student who
engaged in school violence.”

Nguyen Minh Thu
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Sharing time +

“l used to think that only
physical violence was called
school violence.”
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Sharing time +

“One of the best memories
of school life.”

Nguyen Thi Thu Trang
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THANK YOU FOR WATCHING!




