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            01.
INTRODUCTION



1.1. Topic Background

OTT viewership by time of day : 



Features:



Currently FPT Play is deploying 4 packages: 

VIP 
COMBO

1 Month
120.000 VNĐ

6 Months
720.000 VNĐ

12 Months
1.440.000 VNĐ

MAX 
COMBO

1 Month
88.000 VNĐ

6 Months
528.000 VNĐ

12 Months
1.056.000 VNĐ

SPORT 
COMBO

12 Months
540.000 VNĐ

K+ COMBO 1 Month
140.000 VNĐ

3 Tháng
420.000 VNĐ

6 Months
840.000 VNĐ

12 Months
1.680.000 VNĐ



1.2. Practical problem

According to the figures of Statista 2021:



1.3. Research objective
The study was conducted based on the following two objectives:

Objective 1: Determine which factors affect the intention to use FPT Play platform applications in Hanoi, 
Vietnam 

Objective 2: Propose some solutions and recommendations to increase the subscription rate of the  FPT Play 
platform 



1.4. Research Question

The research objectives were achieved by answering the following research questions:

Question 1: What factors affect the intention to use the FPT Play platform application in Hanoi, 
Vietnam?

Question 2: What are the solutions and recommendations to increase the subscription rate of the 
FPT Play platform?



1.5. Research scope 

The scope of the research in Hanoi to provide the most accurate and objective data 
information:

Online survey

18 - 45

    400

Hanoi, Vietnam

Occupation: Student, Businessman, Other



02.
LITERATURE REVIEW



2.1 Definition 

❏ Hedonic motivation
● The opposite of reasoning, which can be called the ability to be cheerful and cheerful
● The hedonic motivation in the purchasing and using process is to give clients a feeling of expectation, 

symbolism or enjoyment of pleasure.
● Hedonic motivation can also be extended to the enjoyment of style and experience obtained from the whole 

buying decision process

❏ Social influence
● Social influence is described as the degree to which technology consumers think that people who are valuable 

to them (e.g. relatives, friends) believe that technology should be used. 
● Social Influence is similar to the subjective norm in Reason Action Theory and Expected Behaviour Theory



2.1 Definition 

❏ Perceived usefulness
● Perceived usefulness is the subjective likelihood that the use of technology can enhance the way a 

person will end a given assignment. 
● Perceived usefulness is the degree to which a person thinks that using a specific method will increase 

his or her job efficiency

❏ Price value
● The value-based pricing principle mainly applies to markets where possessing an item enhances a 

customer's self-image or facilitates unparalleled life experiences. To that end, this perceived value 
reflects the worth of an item that consumers are willing to assign to it, and consequently directly 
affects the price the consumer ultimately pays.

● Although pricing value is an inexact science, the price can be determined with marketing techniques. 



2.1 Definition 

❏ Trust
● Many studies on online services have shown that trust affects intention to use. As a paid 

subscription service, FPT play needs users to trust that the company is acting in good faith.

❏ Facilitating conditions
● Facilitating conditions apply to the views of users of the services and the assistance required to 

execute a behavior.
● The promoting conditions are characterized by UTAUT as a construct that represents the sense 

of a person's influence over their actions.



2.2. Technology Acceptance Model (TAM 2) (Venkatesh and Davis, 2000)



 2.3.1 Model of innovation reception and use: Extending UTAUT2 with discernment



2.3.2 UTAUT2 model extension applied to netflix



2.4. Hypothesis Development & Research Model



 

03. 

METHODOLOGY



3.1. Sample



3.1. Sample



Tools and Techniques:

The data collected through Google Form are entered into an Excel spreadsheet, then we 
coded it and  transferred to the SPSS (Statistical Package for the Social Sciences) software 
to analyze

3.2  Data Collection Procedures



3.3. Data Analysis Methods



04.
ANALYSIS AND 
FINDINGS



4.1 Introduction 
  Analytical models and methods have been provided 

and implemented in the previous chapters. The data 

collected from the survey will be analyzed in this 

chapter to find out what factors influence the 

intention to use the FPT Play platform. Also, 

demonstrate whether the influencing factors are 

positive or negative.



4.2 Descriptive analysis  

• Variables are higher than 3 and most of the 
variables have a mean approximately above 3 to 5. • 
The highest is factor PU3 with equal 4.19 • The 
lowest is factor HM2 with equal 3.9

The customers agree with all of the 
determinants



4.3 Reliability  Test- Cronbach’s Alpha



4.4 Exploratory Factor Analysis

KMO and Bartlett's Test

Extraction Method: Principal Component Analysis



Rotated Component Matrix



New factors and adjust research model

The results show that the Cronbach 
alpha of EE reaches 0.546 (smaller than 
0.6) ineligible should be eliminated, the 
smallest total correlation is 0.375 
(variable PU3, TR3)



Pearson Correlation is 0.431, 0.510, 0.375, 
0.451, 0.563, respectively. Indicators that are 
both greater than 0.5 (between 0.5 and 1) 
which are said to be strongly correlated The 
lowest is the SI factor (0.431) and the 
highest is the PE factor (0.563). 
Sig <0.05

Therefore, all 6 factors are satisfied to 
include in regression analysis. 



4.5.Regression Analysis 

● There are five factors which are
● Supposed to impact affect the intention to use FPT Play platform : SI,PE,HM,PV,FC
● The regression equation is established:

IU = β0 + β1 * PV + β2 * HM + β3 * SI + β4 * FC + β5 * PE + e

The regression equation is established:

In which: 
B0: Constant 
Bi: Regression coefficients (i=1, 2, 3) 
SI,PE,HM,PV,FC: the independent factors 
IU: the dependent factor



Model Summary:

That is the independent variables explain 47.8% of the 
variation of the dependent variable IT. From there, the 
level of model explanation is 47.8% (Good)

the Adjusted R Square coefficient is 0,478



ANOVA:

Sig < 0.05 
F : 74.401

The factor can apply for all people in Ha Noi



Sig value of all factors are lower than 0.05, so they have effect on IU
The factor PE has the largest Beta coefficient of 0.309 → strongest impact → 5 
assumptions are accepted
VIF < 2 → so the multiple collinearities do not appear in this case

The normalized regression equation: IU = 0.309*PE + 0.212*PV + 0.219*HM +0.115*SI + 0.114*FC +  e



4.6.Findings 
That Sig. value of all of six 
elements include PE, PV, HM, SI, 
FC, are less than 0.05

All of 5 elements have 
positive correlation with 
Intention to use 



4.7.Conclusion 

● The data is collected and analyzed by using surveys to find out are Factors affecting the 
intention to use FPT Play platform by using SPSS. 

●  Find out the level of independent to dependent : Performance expectancy has the strongest 
affect the intention to use FPT Play platform (B=0.405) and Facilitating condition (B=0.146) is 
lowest



05.
DISCUSSION AND 
CONCLUSION 



5.1. Discussion

Most influential factor
Performance expectancy

0.405

The second biggest factor
Hedonic motivation

0.256

Other Influencing factors
Social influence          0.192
Price value            0.243
Facilitating condition       
0.146 



5.2. Solution and recommendation
● Hedonic motivation: Moreover, the platform should also pay attention to designing the recommendation 

feature so that when users finish watching one program, they will be recommended to other similar content 
that they may be interested in.

● Performance expectancy: The platform developer should also pay great attention to always improving the app 
performance to minimize crashing and lagging, thereby meeting the users’ expectation of performance and 
improving their overall experience.

● Price value: Need to increase promotions, discounts, maintain preferential policies for customers using FPT 

services. Add practical gifts on birthdays, Tet etc. Apply discounts when customers use combo TV services, 

internet of the company.

● Facilitating condition: FPT Play platform is sometimes limited and incompatible with many different 

technology devices, which can make it difficult to use or can't be used due to lack of support, thus affecting the 

user's intention to use FPT Play platform customer to the product.



5.3. Theoretical Implication 
● This point has been completed by many creators, however, there is research on the 

FPT Play platform in Vietnam, but this discovery is particularly questionable and 
unclear to demonstrate the clear composition to customers.

● This exploratory model incorporates many components from previous legitimate test 
subjects, so the model is more thorough, more accurate, and more reliable. This is 
considered a cross-cutting major of research in this field in Vietnam.

● This review helps to add information about FPT Play platform administration in 
Hanoi and it to the world information source. Vietnam is an extremely developing and 
fast-growing country.



     THANK YOU FOR LISTENING 


