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31. EXECUTION

311. FANPAGE

3111 Content Plan

Regarding the Content Plan, there are 2 changes that have been updated. The

first important change is the Video post has been moved to phase 3 and be replaced

by a Normal post (Toxic Relationship). The rationale for this is that after the Webinar,

we’ll likely obtain more follows for our page and retain our recent followers, in that

case, we will post quality content with an interesting format - Video - to excite both old

and new audiences, which also be a sign that there will be more content like this in

the upcoming time as audiences are looking forward to our fanpage’s innovations

after the key hook - Webinar - is over. Secondly, after the latest alignment with our

Guest Speaker - Ms. Trang from SexEdu by Trang - we agreed to share 5 posts from

her fanpage to ours as Media support/Partnership.

Table 1: Content Plan for Facebook Fanpage

No. Date Type Topic No. Date Type Topic
PHASE 1: AWARENESS 18 | 24-10-21 Normal Body Shaming
1 10-09-21 Other Introduction 19 27-10-21 Webinar Webinar Introduction
Media S ort fo
2 |12-09-21 Normal Why do we need SE? 20 | 30-10-21 Other 1a Support for
SEBT (Share post)
3 | 15-09-21 Normal Open Relationship 21 |31-10-2021 Normal Toxic Relationship
. Webinar Registration
4 | 17-09-21 Normal LOVE vs SEX 22 03-11-21 Webinar

Form
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Congratulations: 100

Media Support for

5 [20-09-21 Other } 23 | 05-11-21 Normal
likes SEBT (Share post)
, I Ti ild a health
6 |24-00-21| Pictorial | &% GenderandSexual o7 1101 Normal Ips to build a healthy
Orientation relationship
Di ion: W
7 |26-09-21| Other seussion: Wong 1 55 | og-11-21 Pictorial 7 kinds of Love
perspective of Feminism
Period: Why be . . .
8 |29-09-21 Normal 26 12-11-21 Webinar Webinar Reminder
shameful?
) Gender Equality in . .
9 | 04-10-21 |Infographic ) 27 13-11-21 Webinar Sneak Peek Webinar
Vietnam
Vi Webi +
10 | 061021 Normal ietnamese parents and o8 141191 Webinar ebinar Stream
SE Thank You Note
PHASE 2: ENGAGEMENT PHASE 3: RETENTION
A too hard SE books/fil
11 | 091021 | Normal reyoutoonaraon 1 59 | 17121 Normal COKSIMS
yourself? recommendation
- - , LGBTQ+ Community in
12 [ 11-10-21 | Minigame Minigame 1 30 21-11-21 Infographic .
Vietnam
You h to | If Medi f
13 | 1310-21 | Normal | oo "OVETOIOVEYOUISERE 5 1 504121 Other edia Support for
first SEBT (Share post)
Media S tf
14 | 17-10-21 | Pictorial Birth Control 32 | 24121 Other edia supportfor
DUREX
SE for different grou
15 | 19-10-21 | Minigame |  Result Minigame 1 | 33 | 25-11-21 Video sges group
Viethamese Women’s Media Support for
16 | 20-10-21 Other 34 | 01-12-21 Other
Day SEBT (Share post)
17 | 22-10-21 Normal About “Virginity” 03-12-21 Normal Reproductive Health

31.1.2 Report

From the data we collected as of 7:.00 AM 08/11, there are a total 1,302 Organic

likes, an average 22 likes per day and an increase of 141% compared to the last 28

days (only including 10 paid likes). The table below depicts some statistics from our

Fanpage, as of 7:00 AM 8/11/2021. Compared with our latest KPI alignment (3,000
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organic likes), we achieved 65% Performance and planned to achieve KPI at the end
of Dec 3rd 2021.

Table 2: Statistics of Facebook Fanpage (as of 7:00 AM 8/11/2021)

Page Likes 1,312

Page Follows 1,398

People Reach 50,904

Post Engagements 12,163

Minigame 42 participants, 21 prizes won
Ads Has already spent 257.000 VND
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From our observation on Facebook Insights data, our content does meet our
audience's interests in our TA range (13 - 22 vyears old, especially focus on
18-22-year-old group) (Table 3), but surprisingly, our potential audiences with the
highest rate belong to the group age from 25 - 34. Besides, the group ages 35-44
also showed their potential to be approached. According to these statistics, we still
maintain the content direction and consider attracting posts with content that
approaches more in the 25-34 life stage (marriage, family, workplace) and also

approach parents groups with more parenting content regarding SE.

Figure 1: Fanpage Audiences by Age & Gender (as of 7:00 AM 8/11/2021)

Audience

Facebook Page likes
Age & gender
40%
]
0% [ ]

18-24 2534 35-44 45-54

55-64

Women B Men
65.2% 34.8%
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Figure 2: Potential Fanpage Audiences by Age & Gender (as of 7:00 AM 8/11/2021)

Age & gender

0% .. .. -. L — —

18-24 25-34 35-44 45-54 55-64 65+

B women B Men

48.8% 51.2%

Regarding Post types, with the objective for Engagement, Photo posts is a go-to
format for effective performance in terms of Engagement. Our Content plan has met
the needs for Engagement from Photo posts quantity so we don’t need to revise our

plan and update with this.
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Figure 3: Post type performance (as of 7:00 AM 8/11/2021)

Show All Posts ¥ Reach Post clicks Reactions, comments & shares
Type Average Reach Average Engagement
Link 4556 v
Photo 3,101 o
Status 548 i

Shared Video 307 e

Moving on to the posting time, currently we are choosing 8PM and weekends as
our Primetime for important posts, but from the latest data, we can withess that our
fans are likely to active more in the time range from 9PM to 10PM, as well as Friday
and Thursday are the days of the week they be online the most. Moving on, we will fix

our current Prime Time to this new update to obtain the most effective Performance.

10
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Figure 4: Fanpage’ fans online time (as of 7:00 AM 8/11/2021)

When your fans are online Post types Top posts from Pages you watch

Data shown for a recent one-week period. Insights for the time of day are shown in the Pacific time zone.

DAYS
1,102
795 813 831
Sun Mon Tues
TIMES
800

"
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About running Facebook advertising, unfortunately, our page has been
restricted from advertising from the beginning of November as we have quite a few
rejected posts from running ads. The main reason for this issue is that our content are
quite sensitive due to Facebooking policy, as it contained content and keywords

about sex and sexuality.

Figure 5: Fanpage being restricted by Facebook

Facebook Account / Page

Customer Feedback Page

© Review Requested on Nov 8, 2021 What You Can Do

Areview for this Page was requested by an admin or advertiser to determine if it was correctly

restricted from advertising. We will review the Page as soon as possible and notify you here. Please Request a review of this Page if you

@

note that due to coronavirus (COVID-19) we have fewer people available for reviews and it may take believe it shouldn't be restricted from
several weeks to get a response. advertising.
R T Chuyén Nho N0|‘To. Sex Ed is Love Ed (7 View Page .
Mgl Page ID: 103863155376308 @ Review the overall status of your Page
.Jﬂf[![ © Restricted -+ Nov 52021 in Page Quality.
This Page isn't allowed to advertise. This is because the Page didn't comply with one or more of our Go to Page Quality
Advertising Policies or other standards, such as having too many ads rejected, attempting to
circumvent our ad review process, participating in fraudulent behavior, or associating with Review the status of your other
untrustworthy accounts. Learn more. accounts.
Restrictions See Account Status Overview

& Can'tcreate or run ads

3.2.2. KOLS/INFLUENCERS

3.2.21 KOLs/Influencers Profile

We have approached some more KOLs/Influencers and invited them to join the
campaign. As of 7.00AM 08/11, there have been 3 more (total is 8) KOLs/Influencers
agreeing on partnering with us. We are currently putting more focus on

KOLs/Influencers that have the scope of social post rather than TikTok video. As a

12
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low-budget campaign, TikTok videos that cannot have a link back to our Fanpage are

quite ineffective. The table below provides newly reached Influencers/KOLs profiles

as well the scope of work for each of them.

Table 3: KOLs/Influencers Profile

Name Category Profile Likes/Followers SOW
ICPDP FPTU Education Official fanpage of e 21379 Facebook Post to
Fanpage International Cooperation Followers promote the
& Personal Development | e 20,542 Likes | Webinar
Department (IC - PDP) FPT
University. Update
information, photos and
stories about activities
and programs for students
of FPT University.
Multimedia Education Official fanpage of e 492 likes Facebook Post to
Communicatio | Fanpage Multimedia e 527 followers | promote the
ns - FPT Communications Webinar -
University Department at FPT livestream the
HCM | University - Ho Chi Minh webinar on fanpage
Facebook Campus
SHE TALKS Sex She Talks is a Facebook o 47K Facebook Post to
Education Fanpage with blog type Followers promote the
Fanpage content about SE for e 37K Likes Fanpage
female
3.2.2.2 Report
Table 4: KOLs/Influencers Report
Name Category SOwW Date Status
ICPDP FPTU Education | Facebook Post to promote e 04/11/2021 Published 1 post
Fanpage the Webinar
Multimedia Education | Facebook Post to promote 14/11/2021 Not yet published

13
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Communications | Fanpage the Webinar - livestream

- FPT University the webinar on fanpage

HCM | Facebook

FPT HCM University | Publish posts to promote e 26/10/2021 Has published 4

Confessions Student the Fanpage e 31/10/2021 more posts (Total 6
Fanpage e 03/11/2021 posts)

e 08/11/2021

SHE TALKS Sex Facebook Post to promote e |nthe middle Not yet published
Education | the Fanpage of November
Fanpage (TBU)

3.2.3. WEBINAR

3.2.31 Speakers Profile

The second speaker who accepted our invitation is Psychologist Nguyen Ha
Thanh - Head of International Cooperation and Personal Development IC-PDP, FPT
University, Hanoi. Ms. Thanh has a very impressive education background with a
master's degree in psychology, 1 year studied in Germany and has 10 years of
experience in training, consulting and supervising psychological practice. Her
consulting scopes include family-marriage healing, career orientation, psychological
issues,...and parental guidance. With her knowledge base, she will provide a very
expertise point of view in Sex Education and be a trusted voice to clarify its problems.

In last October, Ms. Thanh was one of the main speaker for a Sex Education
Online Workshop organized by IC-PDP. During this 2-hour session, she has discussed
about the psychological preparation, knowledge about sex for ourselves as well as
our partner. In particular, she also gives advice on how to listen to ourselves before
our emotions and desires and to protect ourselves from unwanted or unprepared

sexual behavior.

14
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Figure 6: Online Workshop about SE that Ms. Thanh has been the speaker

W GG s [ _m
EEXXEE TRUONG DAI HOC FPT ic‘ e

Online Workshop

SEX EDUCATION

Session1;

What drives your sex life?

06/10/2021

9:00 - 11:00

Chi Nguyé&n Ha Thanh

Dién giG - Chuyén gia tom Iy

E L ' Truc tuyén trén nén tdng Zoom

m‘ B Livestream trén fanpage
' Phong Hop tdc Quéc té'va Phdt trién Cd nhdn ICPDP FPTU

Besides SE, Ms. Thanh was also a Guest speaker at a Workshop about Loving
named “Be Happy Together - Understand More to Love More” talking about how to

deal with issues in a relationship and problems surrounding.

Furthermore, she was one of the Founders of #MentalHeal - community project,

non-profit, initiated by author Dang Hoang Giang and psychologist Nguyen Ha Thanh,

15
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and implemented by a group of dedicated volunteers. It provides psychological first

aid, helping individuals in crisis, especially depressed young people and their loved

ones.

3.2.3.2 Report

Table 5: Webinar Report

No Task Deadline Status PIC
1 Contact MC 23/10/2021 Done Tuan Lam
2 Write Webinar Agenda 30/10/2021 Done Minh Uyen
and Script
3 Webinar Rehearsal 08/11/2021 Done All
4 Send Partnership Posts 13/11/2021 On going All
5 Design Visual Materials 07/11/2021 Done Tuan Lam

3.2.4. PRESS

In the period between Report 2 and Report 3, we have not reached any new

media because we are putting more concentration on the conduction of the Webinar.

For the Editorial, we have already finished witing the article and sent to two

media. The journalist from Song Dep has responded that they had to decline to pick

up the article as the demanding time for the censorship of a newly created Fanpage

like ours is quite long. However, they also said that they will consider picking up the

Advertorial if there is relevant information. Afamliy is still processing the article and

have not replied to the result yet.

16
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After the Webinar finishes, we will write the Advertorial and send it to Song Dep
and FPTU News Site. We have already contacted the person in charge of publishing

news on FPTU News Site and they have also agreed to review the article.

3.2.5. SPENDING

As of 10/11/2021, we have just spent an expense on Facebook Advertising and
KOLs. For the MC of the Webinar, we have been supported by a MC who is also a
student at FPT University HCM so that we do not have to spend the budget for the
MC as we have planned in the very first place.

Below is the table that depicts the spending of our project as of 10/11/2021.

Table 6: Spending as of 10/11/2021

No Task Date Amount (VND)
1 Run Facebook Advertising 10/11/2021 257.000
2 KOL's TikTok Video 20/10/2021 350.000
Total 470.000

17
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3.2. PRODUCT

3.2.1. FANPAGE

“Chuyen Nho Noi To: Sex Ed is Love Ed” Facebook Fanpage is ongoing well
with regular posts and increasing Reach and Interactions, as of 10/11/2021, we have
had a total of 24 posts (8 more from the previous report) including: Normal posts,
Pictorial posts, Infographic Posts, Shared Posts from the sponsor and posts used for

advertising our Webinar.

3.2141 Normal Post

We have already posted 5 more posts of this type since 20/10/2021. Currently,
the project is at phase 2 — Engagement, which emphasizes more on self-love and
how to take care of one’s self. That is why our normal posts are currently focusing and
shifting toward this topic. There is also a rise in the total number of interactions in
each post thanks to advertising. Currently, the post that has the best performance is

the post “Body Shaming” with a total of 644 Engagements.

18
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Figure 7: Statistic Of The Current Best Engaging Normal Post

\ho Noi To: Sex Ed is Love Ed

BODY SHAMING - HAY RIET
GIA TRI CUA MINW!

Performance for your post

6,678

Table 7: List of current Normal posts (from 20/10 to 10/11/2021)

KPI Results
Content (0] i (0] i
No. Date onten Post name Link (Organic (Organic Follow up
Type Reach/Engag | Reach/Engag
ement) ement)
Wed, Chdc mun
1 Other \u 9 Facebook 300/30 490/34 Achieved
20-10-21 ngay PN VN
Fri, Ban vé "Trinh
2 Normal . Facebook 1,200/120 1,343/386 .
22-10-21 tiét" Achieved
V&n nan Body Achieved. We set a quite high
Sun, Shaming - Hay KPI for this post because it
3 Normal e Facebook 4,000/400 6,658/644
24-10-21 biét gia tri cua would be shared by FPTU
minh HCM Confession.
M&i quan hé
Sun, ddc hai? (Toxic .
4 Normal ) ) Facebook 2,000/200 2,252/331 Achieved
31-10-21 Relationship) -

Céch dé thoat

19
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khoi
We set a quite high KPI for
Bi quyét xay this post because it would be
Sun, dung mét méi shared by FPTU HCM
Normal o Facebook 4,000/400 4,544/343 .
07-11-21 quan hé lanh - Confession. However, we
manh have not reached the
engagement KPI yet.
Wed, 25 thai qu</en
10-11-21 Normal gilp ban séng Eacebook 2,000/200 65/34 Not yet achieved

hanh phtc hon.

3.21.2 Pictorial Post

We are currently having a total of 3 pictorial posts, with the latest one posted on

08/11/2021. The post is about “7 types of love” and got a total of 52 reactions, shares

and comments after 5 hours posting on the page.

20
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Figure 8: Statistic of Pictorial Post 3

_ Hiéu qua cua bai viét
Chuyén Nhé N6i To: Sex Ed is Love Ed
(LI Ngudi dang: Nguyén HB Tudn Lam @ - 5 gid 193 56 ngudi da tig
A
Q@ C6 tén 7 loai tinh yéu trén ddi. Ban da trai qua 52 Luot thich, binh ludn va ch
loai ndo? @
"Chuyén nhé néi to" gd&i tang ban bd hinh vé 7 loai
tinh yéu, hay gdi ngay dén "d6i tugng” yéu thuong
cta ban nhé @&

Yéu ki€u gl cling dugc, mién |13 yéu dang cach ban
nha @ Nhung quan trong nhat phai luén c6 hinh
cudi ciing nhe %

Xem thém chi tiét
PHAN HOI TIEU cUC
0 An t3t ca ba

ch Trang
52 Lugt thich, binh lud

PHAN PHOI

NOI DUNG CO  Xem s6 liéu chia nhé
THUGONG HIEU

hién thi

hi

4 binh luan 3 lugt chia sé

Before being reviewed by Facebook, we have already run ads on the 2 previous
pictorial posts so that they have quite impressive performance. The very first pictorial
post - “Sex, Gender and Sexual Orientation” has had 13,7K people reach and 741
reactions, comments and shares. Especially, we have had 82 shares for this post,

which is a very stunning result for a newly created Fanpage. For the second pictorial

21
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post, the statistic is also relatively high, with 141K people reach and 217 reactions,

comments and shares.

Figure 9: Statistic of Pictorial Post 1

g3 Chuyén Nho Néi To: Sex Ed is Love Ed
wha 2 13,947

QO Pha 825

2.GI0N(GENDER) | 3 pAN pANG GIG!
Lk

+2

22



GRADUATION THESIS REPORT I NO. 3

LE XEP HANG
"HOT GIRL

TRANH THAI"

Figure 10: Statistic of Pictorial Post 2

Performance for your post

14,159

™ 1up (vowe co powE)

+ DUgE thut

- -]

3,503
2,993

NEGATIVE FEEDBACK

0
0

Table 8: List of current Pictorial post (from 20/10 to 10/11/2021)

KPI Results
Content . (Organic (Organic
No. Date Post name Link Follow up
Type Reach/Engag | Reach/Engag
ement) ement)
Cé tén 7 loai )
N R . Not yet achieved. As our
1 Mon, Pictorial tinh yeu tren Eacebook 2,000/200 402/89 age has been restricted, we
i I s | , W
08-11-21 doi. Ban d trai pag
S have to lower the KPI.
qua loai nao?

23
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3.21.3. Infographic Post

We currently do not have any new Infographic post at the moment since we
focused more on preparing for our webinar, but we have planned to release an

infographic to share about the LGBTQI+ community in Vietnam on 21/11/2021.

3.21.3. Webinar Related Posts

Our webinar is going to be on 14/11/2021, so we have made 3 posts to introduce
and promote it. The first post was posted on 28/10/2021 to introduce the name, time
and platform of the webinar, and the second post was posted on November 3, 2021 to
introduce the speakers that are going to participate in the webinar as well as to

release the registration form to sign up.

On 09/11/2021 we had the third post to release the latest update of the Webinar
(about the change in the platform and the two Fanpage that have the Webinar

live-streamed).

24
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Figure 11: The First Webinar Related Post

@ “Chuyén nhé néi to” chinh thic ra m
WEBINAR do ching minh t6 chirc v6i ch 5W-
1H VE LAN DAU TIEN" ¢

@ Ban dang lo lang vi khdng biét c6 nén trao di
“cai ngan vang” cho ngudi yéu?

@ Ban mong mu6n hiéu thém vé cach dé€ bao vé
an toan cho minh va déi phuong

@ Ban chuan bi c6 nhiing buéc “ti€n xa“ hon véi
déi phuang, nhung khéng biét nén chuan bi gi (ca
v& tinh than lan thé chat)?

& W... Xem thém

13 binh ludn 4 lugt chia sé

"o Chuyén Nho N6i To: Sex Ed is Love Ed
= \ \
3 thang 11 lic 20:06 - &

[CHINH THUC MO FORM BANG KY]
@ Sau bao ngay mong chd, "Chuyén nho néi to"
xin chinh thiic m& form dang ky cho Webinar "5W-
1H VE LAN DAU TIEN" &.

i.n_h d.u.c khéng chi mang y
nghia quan trong d6i vai méi ngudi ma con 1a "cd

™

nhién, khéng phdi ai cing c6 du kién thic d€ bao
v& ban than cling nhu d6i phudng hay 1am sao dé
gidp [an dau tién dugc sudn sé hon.

H... Xem thém

Badn Pang Ky s ma

Hay Cung D&n Tam Sy Véi Cac D

Founder Hé Sinh Thai
‘SexEdu By Trang

19h30 ’

True tuyén trén
nén ting Zoom

Hiéu qua cua bai viét

0B
53 Luot thid

PHAN PHOI
NOI DUNG €O
THUGNG HIEU

Xem thém chi tiét

PHAN HOI TIEU cuC

PHAN PHOI

NOIDUNG CO  Xem s6 liéu chia nhé
THUONG HIEU

8686 4025
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Figure 13: The Third Webinar Related Post

Performance for your post

430

s GID oo e

Cap Nhat Méi Nhat!
Théng bao thay déi nén tang dién ra
&thém kénh livestream

NGUYEN MINH TRANG

Foundar H8 Sinh Thai
SexEdu By Trang

Dién ra trén Google Meet

LLLLL weamuinzpage: | Q30 11207

én
ICPDP FPTU & FRTUMC

Table 9: List of current Webinar posts (from 20/10 to 10/11/2021)

KPI Results
Content . (Organic (Organic
Date Post name Link Follow up
Type Reach/Engag | Reach/Engag
ement) ement)
As we don’t boost for this
post a lot so that it hasn’t
. reached the KPI for people to
Wed, . Webinar
Webinar . Facebook 500/50 483/81 reach. We want to focus on
27-10-21 Introduction - . .
boosting the post with
registration form rather than
the introduction one.
Achieved. We have had quite
Wed, , MG form dang 4188/523 , q
Webinar 3 . Facebook 4,000/400 . a high performance on
03-11-21 ky Webinar (4,645 Paid)
engagement.
Théng bdo dbi
nén tang
Tue, . Webinar qua .
Webinar Facebook 1,000/100 429/139 Not yet achieved
09-11-21 sang Google
Meet va thong
tin Livestream
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3.21.3. Partnership Post

Nguyen Minh Trang (or Trang Chuoi), founder of the project SexEdu By Trang, is

currently one of our sponsor by being the speaker for our seminar. In exchange, we

are going to share a total of 5 videos/podcasts from her page to ours. We have the

right to choose these content to make sure that they are aligned with our page’s

theme. At the moment, we have already shared 1 video titled “Ban biét gi vé phuadng

phdp tinh ngay dé tranh thai?” and 1 podcast titled “Yéu Va Séng Tha”. We also wrote

a small introduction and shared our thoughts about each topic for each video/podcast

we shared in order to make the relations between the two fanpage as well as make

the content more interesting.

Figure 14: Sponsor Posts For SexEdu By Trang

Ban biét gi vé phudng phdp tinh ngay dé tranh thai? S

Lan trude ching ta da cong nhau x8p hang mét s& “hot girl tranh thai”
13i ha! Thé nhung c6 mét c6 nang da khéng tham gia budi x&p hang
hém dé (ciing vi tinh khi c6 nang “kh6 khin” 13m nén it dudc cic ban
Iua chon @), dy chinh I3 "phudng phap tinh ngay”.

H6m nay Chuy&n Nhé No6i To méi cac ban ctiing xem mét video bé ich
va day da théng tin v& phuang phép tinh ngay dé tranh thai cda chi
Trang tif SexEdu by Trang nhé! «

--... Xem thém

0:36 /521

SexEdu By Trang - Chén Chudi Show

5thing 9-Q

Phuang phép tinh ngdy dé tranh thai cn nhifng digu gi? Liéu nd
c6 thé€ 4p dung cho t4t cA moi ngudi va ngin chin nhiing bénh lay
lan qua dudng tinh duc (STDs)? Ca... Xem thém

426 31 -
56 ngudi ti€p cin dugc Lugt tuong tic Biém phan phéi

Khéng thé quang cdo

1 binh ludn 1 lugt chia sé

én Nhé N&i To: Sex Ed is Love Ed
M-S

in ti€p d€ dua mé&i quan hé tif im hiéu
hung chinh 13 budc danh gia
lifu méi quan hé &y c6 khd ning ndng cip |én dén giai doan cudi clng: k&t
hén (hoac khéng).
Hém nay ching ta hdy cing nghe mét Podcast wéi cai t&n rat "Tinh" cda chi
Trang (SexEdu by Trang) d& higu thém v& y8u va séng chung nhé! &
--... See more

SHI

Podcast
“

) &l
Q

“Soéng Thi"
Tim Ngudi Chia Bill Hay
Mot Ngwoi Ban Boi

SexEdu By Trang - Chin Chudi Show

1
Yéu va s6ng chung hoan toan khac nhau cac ban a! K& ca khi ban cdm
thdy béy gi& 2 difa chang khac gi séng chung ca. Tifc 13 ngay nao ciing
gap nhau, an cing nhay, ... See more

-y 0 You, Tu Nguyen, Trin Minh Dig

Q Care (-

Comment

27



TUAN LAM | GIA LINH | MINH UYEN

Table 10: List of current Partnership posts (from 20/10 to 10/11/2021)

KPI Results
Content . (Organic (Organic
No. Date Post name Link Follow up
Type Reach/Engag | Reach/Engag
ement) ement)
Achieved. For shared posts,
Sat, Partnership we set the KPI quite low
1 Othe Eacebook 300/30 434/31
30-10-21 ' SEBT because of the Facebook
algorithm.
Fri, Partnership .
2 Other Facebook 300/30 229/39 Not yet achieved
05-11-21 SEBT

3.2.2. KOLS

KOLs were chosen based on the resonance of our TA and the relevancy in terms
of content. Regarding the budget for them, these influencers agreed to support us
with a low or no budget as we are a non-profit project and the benefits that we might

give them.

About social posts, we have received continuous promotion and support from
FPTU HCM Confessions by sharing both normal posts and promotional posts for the

webinar on their main page, which currently has over 30 thousands followers.

Figure 15: FPTU HCM Confessions Social Posts
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FPTU HCM Confessions . FPTU HCM Confessions
20 gio - PM . @

Vi sao Phu Huynh ngai Gido duc gidi tinh cho con ?

[
v CHED watn

L

B ouYET Xy oG NHONG SAT LAM & Vi SAO PHU

MO‘ QUAN “E HUYNH VIET NGAI GDET CHO CON?
LANH MANH I Q'

Nhé Néi To: Sex Ed is Love Ed
6@
Vi sao phu huynh Viét ngai gido duc gidi tinh cho con? Sai [3m cda
phu huynh trong GDGT §§

Chuyé&n Nho Néi To: Sex Ed is Love Ed
7 thang 11 lic 20:00 - @

+% Bi quyét xdy dung mot méi quan hé lanh manh
Sau bai dang trudc nbi v& Mai quan hé déc hai va cach thoat khoi
no (link bai viét bén dudi), thi 4... Xem thém

C4c béc cha me Viét Nam thuéing c6 ging kiém soat con ho ... See
more

me 29 3 lugt chia sé e You 1 Comment

3.2.3. Webinar

In order to prepare for our upcoming webinar on 14/11/2021, we have done a
number of products that are going to be used during the session, which are intro

video and waiting video.

3.2.3.1. Script

We have finished writing the script and sent it to the MC as well as the two
speakers. After the Rehearsal on 08/11/2021, we and the MC will revise the script in

order to make it more appropriate and effective for the Webinar.
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Here is the link to the script: Webinar Script.

3.2.3.2. Intro Video

Intro video was done in After Effect using our visual components and basic
typographic animation to introduce the date and time, speakers and general content
of the webinar to the audiences. This video is intended to be aired right before the

start of the webinar.

Here is the link to the Intro video: Intro Video.

Figure 16: Intro Video

LAM SAD BE CHUAN B SAN SANG

CHO LAN bAU?
LAN DAU COA MINH NEN DIEN
RA G bAU THE THOAT MAT?

KHI WAD THE THECH HOP NHAT

E "CHUTEN DU D1EN RA

-

p o) oo08/035

3.2.31. Waiting Video

This video is going to be on loop when waiting for the audiences to join or when

technical difficulties happen.

Here is the link to the Waiting video: Waiting Video.
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Figure 17: Waiting Video

P ) 009/220

3.3. ALL MEETING MINUTES

10th Meeting

Date: 28 October 2021
Time: 19nh30

Platform: Facebook Messenger

Minutes

Agenda Item: Updating Task List

Presenter: Minh Uyen

Discussion:

Align all the work and update new tasks for all Activities.
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Conclusions:

Agreed on the task list.

Action Items Person In Charge Deadline

Create the task list Minh Uyen 29/10/2021

11th Meeting

Date: O5 November 2021
Time: 19h30

Platform: Facebook Messenger

Minutes

Agenda Item: Webinar Update

Presenter: Minh Uyen - Tuan Lam - Gia Linh

Discussion:

Discuss the platform and how to conduct the Webinar the most effectively.

Conclusions:

Agreed on the changes.
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