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I. Research campaign

1. Problems analysis:
The communication gap between parents and children has recently been a hot topic. Because
the number of teenagers aged 12 to 17 committing suicide has been increasing recently, nearly
89 percent of parents are shocked by their child's conduct. According to a poll by the Centers
for Disease Control and Prevention in 2022, more than 15 percent of 12 to 17-year-olds report
having at least once considered suicide due to conflicts. In addition, 367 out of 410 pupils
(81.2%) responded: "they are having difficulties with their parents” when asked about their
relationship with their parents (Lynn, 2022).
The lack of communication between parents and their children has led to many social issues
such as family violence, suicide, and mental health problems. To prevent that situation, we
have conducted primary and secondary research to find out why parents and children cannot
communicate with each other. How can we improve the relationship between parents and
children at home?

2. Secondary research:
Teenagers are the time between childhood and adulthood that marks the shift from childhood
to adulthood. It entails significant physical and psychological changes in a young person's life.
This period typically lasts from 10 to 17 years old. At this age, children are marked by
emotional decision-making. So we frequently observe an increase in irritability, poor attitudes,
and negative emotional expressions in the form of defiance, disdain, and sarcasm.
As aresult, children and their families may experience miscommunication due to the numerous
physical, sexual, cognitive, social, and emotional changes that occur during this time will
common causes of family conflict. There is much discussion and various questions regarding
the core reason for this. For example, if puberty occurs at a younger age, is it inevitable that
parents would play catch-up to ensure that the communication gap between them does not
increase, or should children obey their parent's needs to guarantee that it does not?
The stages of moral development, proposed by Lawrence Kohlberg in 1958, is a whole-step
theory of moral development that is based on Jean Piaget's theory of moral judgment for
children (1932). The thesis also indicates that moral logic is concerned with pursuing and
maintaining justice (Cherry, 2021).
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Figure 1. Stages of Moral Development in (Kohlberg Lawrene, 1958, quoted in

2.1 Level 1 — Preconventional Morality:

Carlos Cardoso Aveline's Blog, 2019)

The first stage of moral evolution is pre-conventional morality. It lasts until about nine years

of age. Children's decisions are influenced mainly by adults' expectations and the punishments

for disobeying the rules at this age. This level consists of two stages:

STAGE 1: OBEDIENCE AND PUNISHMENT

Figure 2. Stage 1:

Obedience and punishment (Jonas Koblin, 2021)



Stage 1 (Obedience and Punishment): The earliest phases of moral development are obedience,
and punishment is most prevalent in young children from 0 to 9 years old, although adults can
also articulate this thinking. However, according to Kohlberg, during this stage of
development, children view rules as set and absolute they must obey. Therefore, respecting the

rules is necessary in order to avoid punishment.

STAGE 2: SELF-INTEREST

Figure 3. Stage 2: Self-interest (Jonas Koblin, 2021)

Stage 2 (Individualism and Trade): At the individuality and change stage of moral
development, children consider individual perspectives and evaluate activities based on their
thinking and how well they satisfy others' needs. In moral development, reciprocity between
parents and children is possible, but only if it is valid for the children.

Children begin to recognize several perspectives on a situation at this stage, as each individual
has a unique viewpoint. As children learn to evaluate all acts from their perspective, they
prioritize earning rewards or satisfying their desires for performing tasks. For instance, if their
parents ask them to perform household duties, they anticipate receiving chocolates or other
gifts as remuneration. Throughout this period, infants become predominantly egocentric and
perform everything for their benefit. As a result, children at this age acquire a more equitable

outlook.



2.2 Level 2 — Conventional Morality:
The conventional morality stage often begins at ten and lasts until adulthood. During this time,
adolescents concentrate on fitting in with society and fostering connections with others. They
begin to absorb the values and norms of society and faithfully adhere to them because they feel
that these regulations are in their and society's best interest. Individuals seldom question the
appropriateness of social norms, and their moral reasoning patterns in their local context are
significantly influenced by the people and culture they are surrounded by. Most people remain
in the conventional morality stage and do not progress to the next or final stage of moral
development, post-conventional morality. This level consists of stages 3 (excellent
interpersonal relationships) and 4 (system-maintaining attitude), discussed in more detail

below.

STAGE 3: INTERPERSONAL ACCORD AND CONFORMITY

Figure 4. Stage 3: Interpersonal accord and conformity (Jonas Koblin, 2021)

Stage 3 (Good Impersonal Relationship): In stage 3, children/people are concerned with their
public image and seek to view themselves as good members of society; hence, this stage is also
known as the "good boy-good girl orientation stage.” They begin to comprehend the concepts
of commitment, gratitude, and loyalty. Their manners and moral judgments control by societal
values, standards, and acceptability. At this stage, individuals are driven mainly by the
question, "What do others think of me?" At this point, the majority of the population adheres

to the general trends and standards of the majority.



StAGE 4: AUTHORITY AND MAINTAINING SociaL ORDER

Figure 5. Stage 4: Authority and maintaining social order (Jonas Koblin, 2021)

Stage 4: Authority and maintaining social order: At this stage, their perspective on a scenario
broadens as they evaluate diverse situations based on society's collective opinion. The moral
conduct of these people is dictated by societal standards and rules rather than by personal
relationships. They think societal norms, standards, and deference to authority must be
maintained. They are emphatic that everyone must adhere to these norms and standards since
they feel that if one person does not follow the rules, others may do so. The bulk of individuals
remain at this stage throughout their lives, blindly clinging to these traditions because they feel
they are vital and beneficial for the smooth functioning of society. People at this level stick to
the rules no matter how hard they think.
2.3 Level 3 — Postconventional Morality:

Postconventional morality is the pinnacle of moral development and the highest degree of
morality. At this level, people sense that while they are members of society, they are also
different creatures. A rule benefits the community but does not mean helping the individual.
They assert that social standards or norms are essential to society, but that does not imply that
they cannot challenge such rules; instead, they believe in disobeying regulations that they deem
unfair or inconsistent with their values. At this stage, an individual's morality is not dependent
on society's perspective. It bases on abstract principles or standards that can be applied to every
scenario from the individual to society. They believe in a "self-first" attitude, which is why this
level makes a mistake with the first level (pre-conventional) of moral development. Numerous

theories suggest that only a small fraction of people (about 10 to 15 percent) have reached this



level, as most individuals lack the understanding of morality based on abstract conceptions
necessary for this stage. These people remain at level 2 because their morality is dependent on

the views of others rather than their moral standards.

Stace 5: SociaL CONTRACT

Figure 6. Stage 5: Social contract (Jonas Koblin, 2021)

Stage 5 Social Contract Situation and Individual Rights: People at stage 5 learn to see that each
person has his or her perspectives, beliefs, and ideas. They consider regulations a social
compact rather than a rigid, must-be-obeyed order. They feel that rules should only observe if
they make sense to them and contribute to society's and the individual's well-being. The
purpose of society's laws and norms is to promote the welfare of the populace. Nevertheless, if
they are not in the individual's interest and solely concern the community's welfare, then stage
5 people believe these laws should be modified or amended accordingly. The majority of the
people should change the legislation. This stage's structure of moral reasoning provides the

foundation for democratic government concepts.



STAGE 6: UNIVERSAL ETHICAL PRINCIPLES
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Figure 7. Stage 6: Universal ethical principles (Jonas Koblin, 2021)

Stage 6 Universal Ethical Principles Orientation: Stage 6 is the last level of moral development,
and few people reach it. People at this level adhere to their moral standards or views, which
may or may not be by the law. They believe in upholding fundamental human rights like the
right to life, liberty, freedom, free speech, and justice. Despite the danger of criticism and legal
punishment, they are unafraid of violating the laws of society in order to defend their values.
Kohlberg created the sixth stage as a consequence of his insight that the opinions of the majority
do not guarantee that it will be the absolute or greatest choice for each person. People at this
stage assess whether particular conduct is morally wrong or right based on universal moral
ideals such as justice, fairness, and respect for the opinions of others, and they often feel guilty
if they fail to conform to these norms. Kohlberg found in his study that it was tough to find
people whose actions were always consistent with the six-stage model of moral thinking.
Based on Kohlberg's theory of moral development, we can see that the reasons for parent-child
conflicts arise are from the teenage years of 12-17 years old - the moral stage (Conventional
Morality). The beginning of puberty is challenging for people and those around them. Due to
extreme hormonal swings and concomitant physical changes, the adolescent's disposition,
behavior, and cognitive processes all struggle for stability. As a result, it is difficult for parents
to develop a sound and balanced relationship with their children. During this period, the
difficulty in adjusting to the immediate behavioral changes adds to the strain due to their
propensity to fight parental authority. Therefore, our group has carried out and started primary
research to understand these problems better in Vietnam, specifically in Ho Chi Minh City.



3. Primary research:
INSOMNIA conducted primary research in Ho Chi Minh City with 250 survey participants,
including 150 students from 12-17 years old and 100 parents whose children are in this age
bracket (12-17 years old). This report looks at attitudes and understanding of the gap between
children and parents among puberty aged 12-17. It also provides information regarding the
perspectives of parents and children on sharing amongst their children and how they monitor
and manage it. It means to offer a complete picture of the amount of sharing between children
and their parents.

3.1 “Anh/chi cé thwong hay néi chuyén va tim suw v6i con ciia minh hay khong?”/

“Ban c6 thwong hay chia sé va tAm sy v6i bé me hay khong?”

KHONG CHIA SE KHONG CHIA SE

COCHIASE 9§ : CO CHIA SE

PARENTS CHILDRENS

@1 Bon co thudng hoy ¢ 54 va tdm su'cling vdi bd me hoy

Qi:Anh/chi cd thudng hay ndl chuyén va tdm su vdl con ctia minh khéng? n

hay khidng?

According to a survey of 250 participants from 12 to 17 years old and their parents, more than
69.7 percent of children choose to share their daily stories with their parents, while 30.3 percent
do not. In addition, 90.5 percent of parents with children this age said they often share and
confide in their children, while just 9.5 percent said they do not. There is a significant difference

between sharing and not sharing between parents and children.
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3.2 “Céc loai chii dé ma bd me va con cai THUONG hay chia sé véi nhau?”
According to a survey, the top topic they choose to share are studies that are chosen the most
(85.1 percent), followed by the case of friends (71.3 percent), and interests (57.4 percent), and
the topics that are not frequently discussed include love, sex, and others.
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3.3 “Vi sao con c4i va bé me lai KHONG THE chia sé dwoc véi nhau?”
According to a survey, children and their parents cannot share their stories because "Children
refuse to share their stories." and "They do not have time to spend with their children,”" and
16.2 percent think that because of "The distance & no common voice." However,
approximately 61.5 percent of children say that the reason why they cannot share their stories
with their parents. Because "Parents do not comprehend their stories," 26.4 percent of children
claimed "Parents always assume they are right," and 12.1 percent said, "Parents often criticize
and compare their children to the children of others.”



3.4 “Néu c6 co héi duwge lang nghe cau chuyén chwa néi cia con thin bo me cé
muon lang nghe hay khong?”/ “Neéu c6 co hi duge ndi ra, ban c6 muon dwge chia

sé b6 me hay khong?”
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Q4: Nau o6 cd hél dude ldng nghe, ndi ro cdu chuyén chu'a néi thi con cdl va b6 me c6 mubn khéng?

According to a survey, more than 80% of parents and children want to listen to and share their
unspoken stories if they have a chance.

4. Evaluation:
Based on the primary and secondary research, Insomnia conducted, we can see that 64% of
students want to tell and share their stories with their parents, and 86.4% of parents want to
hear their children's unsaid stories.

Moreover, the insights we collected based on the primary and secondary research were:

> Children: more than 50% answered that they do not want to share their stories with their

parents because their parents do not understand them.

> Parents: more than 60% answered that they could not communicate with their child because
their kids were unwilling to share their thoughts and feelings.

In addition, 100% of survey respondents chose "face-to-face” - direct communication as the

tool to "tell" their stories. Therefore, the campaign to promote care and sharing between parents

and children is carried out under "Tell the stories about my family."



I1. Development
1. Project Identify:
1.1 Logo:

< Orientation of logo:

)

The logo will be utilized in the typography because the logo typography conveys a familiar

feeling, and the logotype conveys a sense of family.

« Logo Official:
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1.2 Color pallet:

COLOR PALETTE

#326968

The color pallet we choose to use in this campaign is Light Blue, Bright blue, Bright Orange,
and Pale Red. Because Bright blue and Light Blue are a hue representing trust, it is also a color
of emotions, indicating freedom, trust, responsibility, and stability. Moreover, it also induces
emotions of tranquility; and the soothing aspect of light blue implies it has a unique potential
to impress. Light blue, in particular, is connected with trust and trustworthiness, for the story
tells the truth.

The following reasons for selecting three complementary tones for the campaign: Because
Bright Orange, Pale Red: The color orange is associated with warmth, excitement,
inventiveness, fun, and transformation. Because of its strength and vibrancy, orange is
associated with optimism and a love of life. Moreover, orange encourages people to be cheerful
and optimistic and promotes communication and connection for everyone. Red represents
passion, joy, bravery, resolve, and enthusiasm. Professionally, red draws attention, elicits

emotion, and communicates confidence. (Cameron Chapman, 2022).



1.3 Typography:
The font we use in the design for this campaign is Good Dog. Because Good Dog is a font
often used in the design of themes "Family" and its inherent elegance and flexibility, all patterns
and pictograms are supported and provided to satisfy all users. In addition, this font can adapt
to many point-of-sale materials, such as posters, event Kits, social media posts, key chains,

postcards, etc.

K& Chuyén Nhd Minh
ke Chuyén Nh3 Minh
K& chuyén Nnd Minh

2. Project planning:
2.1 Big Idea: “Tell the stories of my family" is a social campaign that bridges the gap
between Vietnamese parents and teenage children. The activities throughout the
campaign can help gradually remove the barriers between children and parents by using

self-expression and family bonding.
2.2 Key Message: “Noi dé thau hiéu, noi dé yéu thuong” - that means sharing is not
just talking. It is also understanding and sympathizing with both sides about different
perspectives.
2.3 Target Audience:
% Children:
> Demographics:
m Title: Student.
m Aged: 12 - 17 years old.
m Location: Ho Chi Minh City.
m Characteristic: They have aggressive behavior, rule-breaking behavior.
> Behavior:

m Expressing individual truths: gen Z (10-25 years old) rejects labels and

values personal expression.



m They organize everything by themselves and believe in the power of
conversation to resolve disputes and make the world a better place.
m  Members of gen Z (10-25 years old) have been dubbing"digital natives".

m Tend to use social networks to catch the trend.

> Media behavior:
For the survey of Niels in 2017, “Gen Z Vietnamese” gen Z (10-25 years old) spend almost
46% of their time using social media, and Facebook and Instagram are the platforms used for
catching up with the new news and information and contacting their family and friends.
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Figure 8. Gen Z Vietnamese Report (The Nielsen Company, 2017)
Moreover, according to those surveyed, 99 percent of Gen Z (10-25 years old) used Facebook

as their primary social media network and Instagram as a secondary social media network.
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Figure 9. Gen Z Vietnamese Report (The Nielsen Company, 2017)



Besides that, "Audio-visual" content formats combined with "catchy" easy-to-remember
hashtags will attract these audiences. So that is why Instagram, Youtube, and Tiktok have their
most popular social media platforms.

"'.\.-'Q Decision Lab

While Gen X and Gen Y mindlessly browse YouTube in their free time,
Gen Z are more likely to turn to Instagram and TikTok
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Figure 10. Gen Z’s social distraction gives new platforms hope in Vietnam
(Jon Aspirin, 2021)
% Parents:

> Demographics:
m Title: Parents of teenagers 12-17 years old.
m Location: Ho Chi Minh City.
m Characteristic: busy lifestyle - parents who are usually busy and caught
up in the job cycle.

> Behavior:
m Authoritarian parenting can impose strict regulations, force the child to
follow, and prevent the child from making mistakes. Authoritarian
parenting, in general, makes many demands but does not truly listen to their
children's needs. Authoritarian parents often punish instead of finding other
ways to discipline their children. So they do not focus on teaching children
how to make better choices but on making them feel guilty for their
mistakes. Children raised by this type of parent tend to follow the rules in
society. However, instilled obedience from a young age means they think
their opinions are not valuable and therefore have low self-esteem.



m Uninvolved Parenting: The parents are apathetic to their children's
emotional needs yet provide them with basic needs such as food and shelter.
They also rarely set rules or expect their children to behave like they want
them to. Children have difficulty expressing feelings when they grow up

because they fear being connected or dependent on others.

> Media behavior:

m According to a survey of Internet users in Vietnam conducted during the
first quarter of 2022, Facebook is the most popular social networking
platform among all generations. Furthermore, it has dominated the social
media landscape in the country and is the most popular active social network
among internet users.

m  Gen X (42-57 years old) uses Facebook up to 94% more than gen Z (10-
25 years old) only 93%. Parents rarely use Instagram, with only 32% of

them using the platform.

93%

Faceboo 95%
94%

85%

Zalo 89%
92%

BS%

Youtube BE%

86%

72%
Tiktok I G
Instagram 41%
68%
Instagram &7
Generation Z 68%

= Generation Y 47%

Twitter

* Generation X 32%
Pinterest T
25%

® Generation X @ Generation Y Generation Z

Figure 11. Leading active social media apps among internet users in Vietnam as of 1st

quarter of 2022, by generation (Minh Ngoc Nguyen, 2022)



3. Communication plan:

Based on the Primary and Secondary research and insight target audience above. We decided

to use the AIDA model as the strategy for the “Tell the stories of my family” communication

plan and use Facebook and Instagram as communication tools.

3.1 Strategy approach:

Timeline 16/05-29/05 30/05-11/06 12/06-08/07
Phase Attention Interest + Desire Action
Key “Ké chuyén nha minh
message la.”, ké nhitng cau | Ké chuyén nha minh-No6i dé thau hiéu, néi dé yéu thuong
chuyén gi
Goals +Create curiosity and |+ Create curiosity and | +Bridge the communication gap
discussion about the topic | discussion  about the | between parents and children.
“Ké chuyén nha minh”. | pressure in "nha minh” on | +Remove the barriers between
+Define what is “Ké | the topic "con nha ngudi | children and parents by using self-
chuyén nha minh”? ta" and a discussion about | expression and family bonding.
why parents and children | +Expressing the message about
have a communication | sharing is not just talking. It is also
gap between them. understanding and sympathizing
+Give the  definition | with both sides about different
about the keyword “con | perspectives.
nha nguoi ta” & “con nha
minh”.
Key Viral clip 1: “Ké Viral clip 2: “Ké Talkshow “Ké chuyén nha
Activities chuyén nha minh chuyén nha minh - minh”.
la...”” diéu con chua ké”.
Platform Facebook, Instagram




3.2 KPI & Objective of Campaign:

Phase

Objective

KPIs

Phasel: Awareness

+Approach the target audiences
(12-17 years old), and their
parents.

+Consistent visuals to help TA
recognize the “Ké chuyén nha

minh” campaign.

Phase 2 -3: Interest +

Desire

+Stimulate  engagement  and
interaction through social media
posts.

+Spread the key message to make
target audiences desire to go to the

event.

+Attain 50,000 total Page Reach
through Facebook.

+Attain 20,000 total Page Reach
through Instagram.

+Publish 100

Facebook and Instagram.

posts  through
+Publish 10 posts to community
groups and articles on the website
+Video viral 1 “Dinh nghia ke
chuyen nha minh”: Attain the total
reach of 10,000.

+Video viral 2 “Ke chuyen nha
minh-dieu con chua ke”: Attain
the total reach of 15,000.

Phase 4: Action

+Bridge the communication gap

between parents and teenagers.

+Direct approach to join-in event.

+ Attendance: 100-150 participants
in the event.
+Achieve more than 80% positive

responses from attendees




I11. References

Adolescence. (2022). Three Stages of Adolescence - Thriving Kids Connection. [Accessed 2
June 2022]

Adobe.com. 2022. The meaning of blue in design. [online] Available at:
<https://www.adobe.com/creativecloud/design/hub/guides/meaning-of-blue-in-design>
[Accessed 15 May 2022].

Aspin, J., 2022. Gen Z’s social distraction gives new platforms hope in Vietnam. [online]
Blogs.timesofisrael.com. 2022. Carlos Cardoso Aveline's Blog. [online] Available at:
<https://blogs.timesofisrael.com/author/carlos-cardoso-aveline/> [Accessed 2 June 2022].
Cameron Chapman, 2022. Color Theory for Designers, Part 1: The Meaning of Color —
Smashing Magazine. [online] Smashing Magazine. Available at:
<https://www.smashingmagazine.com/2010/01/color-theory-for-designers-part-1-the-
meaning-of-color/> [Accessed 15 May 2022].

Cherry, K., 2022. How White Impact Moods, Feelings, and Behaviors. [online] Verywell
Mind. Available at: <https://www.verywellmind.com/color-psychology-white-2795822>
[Accessed 15 May 2022].

Decisionlab.co. Available at: <https://www.decisionlab.co/blog/gen-zs-social-distraction-
gives-new-platforms-hope-in-vietnam> [Accessed 15 May 2022].

Ha, B., 2022. [online] Vietcetera.com. Available at: <https://vietcetera.com/vn/8-thuat-ngu-
ban-nen-biet-ve-gia-dinh-doc-hai> [Accessed 4 June 2022].

Koblin, J., 2022. Kohlberg’s 6 Stages of Moral Development — Sprouts — Learning Videos —
Social Sciences. [online] Sproutsschools.com. Available at:
<https://sproutsschools.com/kohlbergs-6-stages-of-moral-development/> [Accessed 14 June
2022].

May 2022, from http://thrivingkidsconnection.com/three-stages-of-adolescence/

Thuy, L., 2022. Anh huéng ciia bon kiéu cha me phd bién dén sy phat trién cua tré. [online]
vnexpress.net. Available at: <https://vnexpress.net/anh-huong-cua-bon-kieu-cha-me-pho-
bien-den-su-phat-trien-cua-tre-3837146.html> [Accessed 2 June 2022]

The Nielsen, C., 2022. Gen Z Vietnamese Report. [ebook] Available at:
<https://drive.google.com/file/d/1tZe8m52CehXMry2ez4GToh08VFPO1fRu/view?usp=shari
ng> [Accessed 2 July 2022].



Vietcetera.com. 2022. [online] Available at: <https://vietcetera.com/vn/bi-quyet-dung-hoa-
cac-the-he-trong-gia-dinh> [Accessed 15 May 2022].
Statista. 2022. Vietnam: leading social media platforms by generation 2022 | Statista. [online]
Available at: <https://www.statista.com/statistics/1229529/vietnam-leading-social-media-
platforms-by-
generation/#:~:text=Leading%20social%20media%20apps%20in%20Vietnam%20in%20Q1
%202022%2C%20by%?20generation&text=According%20to%20a%20survey%20among,use
d%20channel%20among%20Generation%20X> [Accessed 15 May 2022].
V. Appendix

1. Survey project:

1.1 Survey campaign:

Survey 1: The level of sharing between children and parents.

Ban bao nhiéu tudi? |0 saochep

150 cau tra loi

® 12-141udi
@ 15- 17 tudi
@ 11 twéi

@ 20 tudi

@® 2

@® 20

® 11-13

Giéi tinh cua ban la gi? IO sacchep

150 cau tra idi

@® Nam
® NF




Ban dang |4 hoc sinh cla trudng: |_|:| Sao chep

150 cu trd loi

@ Trwedng THCS Chu Van An - Quan 1
@ Trirérng THCS Trdn Van On - Quén 1
@ Truérng THCS & THPT Lwong Thé Vi...
@ Trirdrng THCS Binh An - Quén 2

@ Trurirng THCS Bong Kndi - Quan 1

@ Thes dong khdi

@ THPT Bii Thi Xudn - Q1

@ THPT Ten Lo Man

1"mY

Survey 2: The level of sharing between parents and children.

Anh/chij bao nhiéu tui? |0 saochep

100 cau tra Iéi

@ 20- 34 tudi
@ 35- 40 tudi
@ 41- 45 tudi
® 50

@ 50 tudi

@ 50-60 tudi
® 49

@ 55 tudi

1m2Y



Con cua anh/chi bao nhiéu tudi? IO saochep

100 cdu tra ioi

@ Dudi 11 tudi
@ 12- 14 tudi
@ 15-17 tufi
@® 22,619

@ 27 tudi

® 11

@ 11 tudi

@ 20.22, 27
® 12-15

Gigi tinh cua anh/chi |2 gi? ||;| Sao chep

100 céu tra i

@ Nam
@ Nir

Con cua anh/chi dang |2 hoc sinh trudng: |_|:| Sao chép

100 cau tra I

@ Trudrng THCS Chu Van An - Quan 1

@ Truing THCS Trén Van On - Quén 1
@ Truéng THCS & THPT Luong Thé Vi,
@ Truérng THCS Binh An - Quan 2

@ Truirng THCS Bdng Khdi - Quén 1

@ Tran Quéc Toan

@ Lac Long Guén - Quén 11

@ THPT Ngb Quyén

MY



1.2 Depth interview campaign:

Luu Uyén Khanh - Students (15 years old)

KHAO SAT MUC DO CHIA SE NHUNG CAU CHUYEN
THUGNG NGAY GITTA CON CAI VA BO ME.

Xin chao ban,

Chiing minh [ PANQ - niém sinh vién nginh Trayén thong Pa phaang tign caa trwong Dl hoe
FPT TR Hé Chi Mini.

Hign tgi, nhom ching mink dang mong mudn khdo sar mirc 45 chia sé nhing cdu chayin turdng

ngdy gita con odi va b mg 1gi TEHCM. Mpi edu tri 161 cita enje khdo sdt bén dicdi chi dicge khat
thde sir dyng vot mue dich nghién eibu chuyén siu vé 8¢ 161 45 dn ciia nhom va khéng sit dung vt
whieng myc dich nao khae,

Xin chin thankh cam on bgn di ginp ching mink hean thanh bing khao sat nay.

LELE Ly

L

o

=

=

=

Hg va tén cia ban?

Em tén la Tina Uyén Khanh

Ban dang la hoe sinh cua truong?

Em dang l4 hoe sinh lép 9 & tnrémg THPT Laromg The Vinh

Ban bao nhigu tuai?

15 twoia

Ban ¢6 chia sé nhitng cau chuvén thidmg ngay cia minh vii bd me hav khong?
Thit ra la c6 nhung ma thye sy 1a rit hiém khi em ké nhidu chuyén thuing ngay veéi
ba me

Céc lopi chu @& ma ban thwomg chia sé véi bo me?

Vé nliimg théng béo lién quan ¢én van d& hoc tap. tinh trang sire khoe cia ban thin
moi khi em cam thay khong dn.

Ban thrémg it dung hinh tnre ndo d& chia sé can chuyén ciia minh voi b me?

Em thrémg noi chuyén trye tiép véi ba me con khi can nai nhimg lic khong the e
tiep dwge thi em & nhin tin hodie goi dign thoal vai ba me a.

Mire d chia sé cdu chuyén ciia ban cho timg loai ch dé 1a bao nhigu?

That ra em khong chia sé qua nhiéu dau a. Va khi noi chuyén vé bat ki chi dé nao thi
em ¢iing chi ¢¢ cgp dén nhitng diéu ting quan va chung chung nhat cua chu dé do
théi a. Vi dy bz khi néi voi ba me vé chuvén hoe tip, thi o mia em trén lop thi hiu
nhwr em chi néi ding véi ciu va dai ¥ ciia nhimg céu d6 co thé [d ngay mai di thi lic
may gier va em @ on bai xong roi.

. Trong twrémg hop ban cam thiy KHO hosic KHONG THE chia s& véi bb me vé cac

chii de trén thi nguyén nhan la gi?

Péi vdi ban thin thi em thév vide khé nhdt d6 chinh 18 ba me khéng hidu em dang thit
=11 16l gi va mong muon gi qua lad noi do. Cling nir tinh cach cia ba em kha néng
ndy. ¢6 nhitng chuvén em bist chie minh néi ra 58 khong dwrge dong ¥ va thim chi s&
bij la nén em caim thiv khéng mudn néi va néu cin thigr thi eing rit khé néi a.

Néu co co hoi dirge noi ra, ban cé mudn duge chia 5é bd me hay khong?

Néu dé thit sr la chuyén mé em ciin sy gitip & tir ngwéi lon oy the 13 ba me thi em
& 01 ra con néu em cam thay én voi vise 46 va oy minh giai qnyét direre thi 2m van
Iyea chon khong chia sé a

. Ban <& sir dung hinh thire sdo dé chia sé edu chuyén CHUA NOI eia mioh vl ba

me?
Em 52 lya chon ndi trire tiép a vi noi wie tiép s d truyén dat hon va vi ba me dac
hiét la ba em dge tin nhan xong thirong khitng dé tim gi nhigu dén nd nita

. Ly do vi sao ban khong thé ¢hia sé cau chuyén cia minh vii bd me?

Em thich ¢o cho mnh nhur ¥ nghi riéng, em thich minh dwee tr suy nghi nhime diéu
ma minh yéu quy va khong bj af xen vao nhimg didu ¢6. Co nhitng e em muén chia
se miém vui cia minh nhvne ngeel lon theong khong hieu nhing thir &y va bo cho
rﬁng &6 chi la nhing didu edn con. Cu thé ba me em thudng bay néi nhitng 1&i thang
thin deén mive lam em phit disn 1én rdi tu thiy minh qud ngde khi ke ra nhimg dign

dé. Vi nhimg l&i ba me néi ra & vé tinh hay of ¥ ciing d4 khifn em cam thay thir
minh yéu quy vi dang chim minh vio nlir bi xic pham. Nan di mudn thi sau nhing

lan 4 em khong chia sé nhicu cau chuyén ciia em nira

. Ban 83 c6 bao giér bi bié me so sanh mink va “con nha ngwrdi ta”

Dy raia

Cim xiie eiia ban nhir thé nao khi bi bé me so sdnh minh “con nha ngrivi 17

Mai thit la em nhie tire didn én dwge 3. Em khong cam thay that vong hay budn vi
nhitng dién ma ba me em so sinh em véi “con nha ngwdi ta™ thuémg 14 nhimg chuyén
riit nhim nhi 461 véi em

. Theo ban “ké ehuyén nha minh™ li 52 ké chuyén nhimg cdu chuyén gi?

=2 Vaiem thi do a bd mac khai niém “con nha ngwrét ta* trong nhivag bita com
hay nhimg lin noi chuyén voi nhau va tap trung lang nghe chuyén cia con
minh



Binh thifdng & nha em co hay thifdng tam sif vdi bo, me hay ko?

. da khéng

cho chj hoi la tai sao dugc khéng né?
vi b me ko higu dugc cdu chuyén cia em
hay la vi em ca thay xa cach vi khoang cach thé he khi noi chuy
da ca hai luén a vi cd nhilng khi em ké chuyén vé ban bé clia em, vé van d& hoc tap
thi ba me em ddi lic khong hiéu rd va doi lic cang khéng co thai gian dé nghe em
tam sy chia sé. Vi sau nhigu |an nhis vay thi ban than em cam thay hai ngai khi chia

s& vdfi ba me nhifng digu dé va em cling cam thay |a cau chuyén minh mush noi ¢
thé sé dugc danh gia theo cach hdi tiéu cuc tif phia ba me nén em khéng thich chia

. sé nhigu a

i ctia em 1 em nghf bé me khéng hiéu d au chuyén cia em nén danh gia tieu
ayjc ding ko

la em tu nhin nhan nhu vay hay sao ne

viéc bo me tiép nhan cau chuyén cla em vdi thai do hai hot va lanh lung khién em
khong muadn chia se niia dung khong ne/

"t ot e et il i —
da diing roi, em thay ba me clia em thudng hay néi mot cach rat la thang than dén
mifc ma nd hdi vd tam, kidu khang quan tam dén em dang nghi gi va ndi ra co lam
. em buon khong

tiic la théi do lan
hitng chéng budn

cach tiép nhan clia cdu chuyén cla b& me lam cho em hai
chuygén dung ko ne?

em co néi cho ba me em biét khong b
& Kot A4 trd 181 bar
vigc bd me tiép nhan cau chuyén cda em vai thai do hal hat va lanh ling .
da vi ¢d ban thi ba me em cilng rat ban vdi cong viéc. mai ngay em chi gap va néi
chuyén val ba me ¢ 1 tiéng thai va thudng thi nhitng lic gap mat do |a budi sang di *
. hoe va budi t6i néu an cam chung v nhau

cting vi bé me qua ban ron vai cong viec k danh thdi gian cho em nita ding ko &

* Kats

3 tra 0! Dar

em cd ndi cho ba me em bigt khong hay 18 thai em im iEng luon na?

da tuy mic do quan trong clia viéc ma em sap noi. néu ma no la can thiét thi em
phai néi vai ba me con néu khong thi em ciing khéng chia sé hay noi cho ba me bigt
ludn. va nhiing chuyén méa em khang chia sé dé thuing la nhiing chuyén nhu vé ban

© beotuing. &
& Kale db 18] bar
* Kate ditra
khi con bé, em va bo cua em o than va hay ké chuyén vai nhau khay ko
da hoi nho thi cd vi hdi bé em thich néi nhigu va cif hé gap gi la em hdi, cam thiy gi
roi viéc hoc trén truéng, ban beé em thich choi dita nao difa nao em ghét la em ké hét

. b))

da héi nhé thi cd vi hai bé em thich nél nhigu va clf hé gap gi 1 em héf...

em ¢o nghi vi sao hoi bé minh lai dé ndi nhigu va tam suf vdi bé me han bay gid
khéng?

vi hoi nho that su em khong nghi nhiéu dén viec ngudi khac phan ng ra sao vai
chuyén em ké vai em nghi chac hai dé ba me khong mudn lam em tén thudng nén
mdi nghe em ké du chuyén trén ddi voi hoi nhd em ciing rat quéy va hay gian ai -
khéng nghe minh néi chuyén. Mét phin chac ba me em cling sa em qudy lén la lam
. phieén, la lang la xom lén nén ba me em nghe em noi )



+ Ban i trd oy Kats

vi hai nha thit i em khéng nghi nhiéu dén viéc ngudi khac phan (ng ra s

o1 vay thi khi nao em thay su thay doi trong cach lang nghe cau chuyén cia bé me

me minh A4

Da chac tir khi em [6n han 1 cht, ¢d 1Gp 4 1dp 5 12 em thay minh khéng thich néi

nhiéu nifa va cing tam do thi ba me em bat dau muén em W lap, ty tim hiéu va lam

moi thif mot minh nhigu hdn nén cé nhitng lic em cdm thay ghét su thay déi do cia
. ba me va ti do thi em khong thich ké nhieu nhiing chuyén ctia em

Da chac td khi em lon hon 1 chot, <0 19p 4 10p 5 1a em thay

huhu hoi hai sdu mot toe nhung e ¢o noi vl bé me chua

et thay v thui dung k

2 i rim it |

. Da ding réi vdi kiéu ba me em ldc da ciing hay bao 12 ldn rdi tu |am di

nha em khéng co chuyén so sanh vdi con nha ngudi ta vé hoc lifc clia em vi mét
phan ba me em cling khéng quan trong qua nhiéu dén chuyén diém s6 nhung ma
. lai hay so sanh mdy thi giéng véy a chi))

43 chi higu nha hihi

nhung ma em thay muc dich cta viéc so sanh nhu vay

1a ba me muon tot hay la muon xau cho minh

i Ia e biét Ia didu tot nhung e van kho chiu hay thé nao a

Em biét do chac chan la khuyén tot dé em di ngu som vi that ra thi ba me nao thay

con minh hoe khuya nhu vay cling xot, sg con bi bénh nay no nhung ma em khéng

thich viéc ba em doa em la sé khong cho di hoc r6i goi dién cho gven dé phan anh vi

ba em cif nght la truding ap dat diém s6 cho hs nén phai ngai hoc khuya nay no mac

duem co giai thich Ia em hoc vi em muén nhu vay va du ¢o ngl som thi em ciing

khéng ngt dugc néu chira xong bai. Muc dich clia ba nai thé 13 tét cho em nhung
. cach ma ba em lam thi em thay kho chiu

Trong Nhan - Student (17 years old)

KHAO SAT MUC PO CHIA SE NHUNG CAU CHUYEN
THUGNG NGAY GIT'A CON CAI VA BO ME.

Xin chie ban,

Clistng mink td INSOMNTA Produciion - nhdi stnh viin nganh Trayvin thong Ba phecong iign
cun triccng Pgi hpe FPT TR Ha Chi Mink.

Hién rpi, nhdm ching mink dang mang mudn khdo sdt sice a8 chia sé nhitng cdn chuyén thicong
ngdy glita con cdi vi b mg tal TRHCM. Mpi ciu i 161 cita cape khdo sdt bén dwdi chi diwpe kirai
thie sit dung voi muge dicl nghién citu cliayén siu vé 82 ki 43 dn cila nhdin vi Ehing si dung voi
wheng myc dich nae khdc.

Xin chan thanh cam on ban da givp ching mink hoan thanh bang khae sat may.

Heo vi 30 ¢da ban?

Hodng Dinh Trong Nhin

Bag dang 13 hoe sioh cva tnirbng?

Vinschool

Ban bao nhidu wéi?

17 méi

Bau b chia 2 nhimg ciu chuvén thdug ugay cia minh véi bd me hay khong?
Thinh thodng

Cic loai ehi @& ma ban thirimg chia sé véi bd me?

Chuyén thwimg ngdy ( hoe tap, nhitng digu cam thiy kho chiu trong cude song,
chuvsn mai la gip wong ngay, ... )

Ban thiromg sir dung hinh thise nao d chia sé ciu chuyén eva minh vai bd me?
Mol chuvin boge uhin in

Mrc d¢ chia sé cu chuyén ciia ban cho timg loai chi d& 1a bao nhigu?

Thuréng chi chia s& nhitog vin 82 biak thidmg coi ahitng chuvan cd nhin, ridog
hon thi sé la khong

Trong trwimg liop ban cim thiy KHO hoic KHONG THE chia sé véi bd me vé cac
chir 2 trén thi nguyén nhan 13 gi?

o

NI -

@

=» Mich kha huong néi va khéng muén chia s¢ cho bat cirai

9. Néu cé co hdi duge noi m, ban 6 mudn duge chia sé bé me hay khing?

=» Minh =% can nhic

10, Ban sé sw dung hinh thite ndo dé chia sé cau chuyén CHUA NOI ciia minh vei bd
me?

= o thé |3 nhén tin

11. Ly do vi sac ban khéng the chia se cau chuyzn cua minh voi bo me?

=» Minh khéng muén vi cam thiy khéng phit hap noi cho bo me nghe



