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PART I: EXECUTION

1. Social media

Through research in the "Media Behaviour" and "Favorite Level of gender-fluid fashion"

sections, the group decided to create a fan page on Facebook and Instagram. Using Facebook

as the primary platform and Instagram as a secondary platform.

1.1 Media Planning - Facebook
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Figure 1: Media planning of campaign The Blossom Of Fluidity on Facebook

Communication Campaign - The Blossom Of Fluidity | 5




FPT University | Multimedia Communication Capstone Project

1.1 Media Planning - Instagram

TIMELINE MEDIA CUA DU AN "THE BLOSSOM OF FLUIDITY"
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Figure 2: Media planning of campaign The Blossom Of Fluidity on Instagram

2. Media Production: Conceptual photography

2.1 Name: FOI - PHOI

"FOI" is pronounced like the Vietnamese word "PHOI" (Embryo):

- For plants, before there are roots, stems, leaves, or branches, there must be an embryo. If
the embryo is insufficiently robust, the plant cannot grow and develop. Because of this,
the series also implies that if we know how to think and are sufficiently mature, we can
overcome any internal or external obstacles. Then we will be free to choose our own role
models and identities.

- For humans, the embryos depicted in the photographs represent the concept of reverting
humans to their most primitive state, when the line between men and women was less
distinct and they were not subject to prejudices based on their physical appearance. This

demonstrates the openness and adaptability of our approach to fashion.
"FOI" is also an acronym for:

- Fashion Of Imagination: no matter who you are or what gender you are, fashion is an
expression of your individual creativity. Therefore, fashion is also the easiest way to
communicate your personal appearance to others.

- Figure Out Insight: Observe, learn, and sense the voice of fashion emanating from within
yourself and others. Because fashion derives from originality, and only industry insiders
know who they are and what they require, fashion is a product of creativity. So, feel free
to discover yourself; feel the free beauty of fashion within each individual, regardless of

the barriers that surround them.

Communication Campaign - The Blossom Of Fluidity | 7
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2.2 ldea

The campaign uses the wild daisy as the image's symbol. Through the use of wild daisy, the
story of beauty and liberty is communicated. The conceptual photography will be based on
impressive flexibility and creativity through the material of gender-fluid fashion. The desire to
bring us back to the essence of fashion and beauty that is not bound by barriers of gender,

prejudice, or identity.

2.3 Key message

The goal of conceptual photography is to create an amazing and explosive combination of two
elements: fashion and limitless beauty. The material and language of the "FOI" photography
project are gender-fluid fashion. Therefore, it aims to convey to Vietnamese youth the
importance of positive thought when experiencing the beauty of flexible fashion, unrestricted

by the stereotype about gender.

2.4 Mood board

THE BLOSSON
aF FLUEDITY

COLOR PALETTE

Makeup: Orange and blue makeup according to the palette, creating a classic and sharp feeling.
Costume: The combination of masculine and feminine elements in the costume.

Posing: Mainly simple poses to focus on showing the hardness of the fabric on the outfit.
Props:

- Wild daisy: When thinking of wild daisy, delicate petals immediately come to mind. It
posse a gentle, yet extremely alluring beauty. Despite the stormy winds and harsh

aridity of the land, this wildflower possesses a strong vitality and continues to produce

Communication Campaign - The Blossom Of Fluidity | 8
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heart-capturing flowers. Therefore, the wild daisy represents strength, resilience, and

bravery.

- Soil: The soil is the basis of development, the medium in which all living things grow.

In this sense, the image of the land in the collection of photographs is also a metaphor

for the notion that if the soil is healthy, the tree will be healthy. To live and develop to

their full potential, individuals must have a profound understanding of their desires and

refine their souls.

2.5 Implementation plan

TIMELINE DETAILS

05/05/2022 Unified with Highchic brand in terms of costumes for the photo shoot

06/05/2022 Complete the list of things needed for the photo shoot

07/05/2022 Meet Highchic to receive costumes for the photo shoot

08/05/2022 Meeting with the team to discuss mood board and let the model try on the
prepared outfit

09/05/2022 - Prepare the props for the layout of the concept

13/05/2022

14/05/2022 Take place photo shoot

15/05/2022 Finishing post-production on the product trailer for the “FOI” conceptual
photography

16/05/2022 - Completing the post-production of the “FOI” conceptual photography

19/05/2022

20/05/2022 Completing the conceptual photography - “FOI”

22/05/2022 Post Fan page

Table 1: Implementation Plan for conceptual photography

Communication Campaign - The Blossom Of Fluidity | 9
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2.6 Human resources

NO. POSITION NAME

1 Project Manager Nguyen Nhi

2 Starring Hoang Linh

3 Photo Hanh Tho, Thai Vy
4 Set design Thi Nga, Thanh Thanh, Thai Vy
5 Studio & Lighting Hong Duc Pham

6 Makeup Tan Phat

7 Costume Highchic

8 Stylist Thi Nga

9 Production Huu Loc, Thanh Thanh

Table 2: Human resources for conceptual photography
2.7 Checklist
NO. ITEM NAME AMOUNT

1 Shooting equipment Sony A6300 1

2 Canon 750d 1

3 Lens Kit 1

4 Lens Sony 18 - 55mm 1

5 Lens Sony 50 - 210mm 1

6 Sony battery 3

7 Canon battery 2

Communication Campaign - The Blossom Of Fluidity | 10
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8 Toshiba Memory Card 1
32GB
9 Vy's memory stick 1
10 Studio Hong Duc Pham Studio 4 hours
11 Items Flowers 4-5
12 Recliner chair 1
13 Table 1
14 Soil 1 bag
15 Vase 1
16 Orange fabric for 1
tablecloth
17 Blue photography 1
backdrop

18 Costume Shirt 1
19 Skirt 1
20 Accessory Socks 1
21 Shock pants 1
22 Earrings 1
23 Necklace 1
24 Shoes 1
25 Gloves 1

Table 3: Checklist for conceptual photography

Communication Campaign - The Blossom Of Fluidity | 11
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2.8 KPlIs

Attain the total organic reach of 29,500 through Facebook and Instagram.

DAy khang chi la danh 1

/phoi/

THE BLOSSOM
OF FLUIDITY

466 Cao hon +2,1x

Ngu&iti€pcan  Llucttuongtéc  Diém phan phdi Quang cdo bai viét

Figure 3: Result of post that create curious about conceptual photography

Fashion is nothing new
| BUT |
A revolution is coming ...

K... Xem thém

3.428 679
Ngudi ti€p cén Luot tuong tac

Quang cao bai viét

Figure 4: Result of trailer post about conceptual photography

Communication Campaign - The Blossom Of Fluidity | 12




FPT University | Multimedia Communication Capstone Project
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22.767 3.102
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Figure 5: Result of post about conceptual photography

2.9 Actual expenses
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Figure 6: Actual expenses of conceptual photography

3. Media Production: Short film

3.1 Name: Shape Of Blue

Literal meaning:

- "Shape" refers to the image, which incorporates both matter and mind. In addition to
representing the progression of development, it represents the emergence of a flower

from its embryonic stage.

Communication Campaign - The Blossom Of Fluidity | 13
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"Blue" is a color that appeals to both sexes, male and female. It symbolizes adaptability
and harmony. It refers to the color blue as well as hope, youth, enthusiasm, and

creativity.
Figurative meaning:

Each of us, as unique individuals, will perceive "blue” differently. Everyone possessed their
own vigor and youth. Everyone is aware of themselves and their desires. Even if the present
vanishes or disappears, these inherent forms remain in their minds. And for the character Mr.
Hoat, "blue” is also the color of the dress, the color of the past, and the color of the desire to

live a life of fashion simplicity.

3.2 ldea

The genre is drama movie.

The narrative focuses on the perspectives of a young man with a gender-fluid fashion sense
and an elderly man bound by past prejudices. The appearance of the young man helped the
elderly man change his perception and overcome the dark memories of being bullied by his old

friends because of his gender-fluid fashion style.

3.3 Key message

Take a more flexible evaluation not only of fashion but also of life to avoid regrets.

3.4 Direct treatment
Moods and tones:

- Mood: The film's pace gradually quickens until it settles on instrumental background
music without lyrics. People will be able to concentrate more on their emotions if
fashion-related short films lack dialogue. Filmic material depicts closeness and
everyday life to facilitate the highlighting of fashion items.

- Tone: Numerous wooden props and furniture are utilized in the film. Using the soft
yellow light to create a cozy scene. A small amount of blue will be present at night,

resulting in a cooler color temperature.

Storyline:

Communication Campaign - The Blossom Of Fluidity | 14
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- Scene 1: Describe Mr. Hoat's character and his current lonely life.

- Scene 2: Mr. Hoat's sadness and regret about the past.

- Scene 3: Introduce the character Linh and form the initial meeting between the two
characters.

- Scene 4: Forming a relationship and mutual attention between the two characters.

- Scene 5: Linh wants to know more about Mr. Hoat and accidentally discovers a secret
photo of his past when he was young. This is the knot that makes Mr. Hoat have a self-
contained life.

- Scene 6: After seeing Linh's attitude and sincerity, Mr. Hoat decided to be open-hearted.

- Scene 7: Mr. Hoat feels sympathy from Linh and decides to remove the knot. He gave
Linh the blue dress that he kept for a long time.

- Scene 8: Linh appears in a blue dress with dynamism and youth.

3.5 Script

Detail

Communication Campaign - The Blossom Of Fluidity | 15
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3.6 Shot list
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Figure 7: Shot list of short film SHAPE OF BLUE
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3.7 Implementation plan

TIMELINE DETAILS

05/05/2022 Complete the script for the short film

08/05/2022 Finish the shot list

09/05/2022 Looking for a filming location

11/05/2022 Casting call

18/05/2022 Choose the filming location and prepare rentals and borrow items for
setting design

26/05/2022 Set design for shooting scene

27/05/2022 - | Filming
28/05/2022

30/05/2022 - Edit the short film
03/06/2022

04/06/2022 - Edit the trailer
05/06/2022

13/06/2022 Publish the fashion short film trailer

15/06/2022 Publish the fashion short film

Table 4: Implementation plan for short film SHAPE OF BLUE
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3.8 Checklist
3.8.1 Filming equipment
NO. NAME AMOUNT
1 Sony A73 1
2 Gimbal CS2 1
3 Fog 1
4 Tripod 1
5 Electrical outlet 50m 2
6 Slider dana 2m 1
7 Monitor 7 inch 1
8 Forza 500 1
9 Aladin 1
10 Amaran 200X 1
11 Quasar 30 1
12 Bright cutting 1
13 Reflection - Bright fill 2
14 Microphone boom 1
15 Color Filter 1
16 Sconce 1
17 Arm 1
18 Kupo 1
19 Lens 24-70 2.8 GM 1

Table 5: Filming equipment for short film SHAPE OF BLUE
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Figure 8: Filming props for short film SHAPE OF BLUE
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3.9 Human resource

NAME POSITION TASK
Director Directing acting
Responsible for all internal issues in the film crew,
Nguyen Nhi ) overseeing production issues, personnel organization,
Line Producer _ _ ) o
shooting equipment, techniques, budget, filming
schedule
) ) Write the script and adjust the content according to
Script Writer )
the reality
Support the organization of personnel, shooting
) equipment, techniques, budget, and a shooting
Production Manager ) )
schedule, responsible for the film crew to shoot on
Huu Loc
schedule and within the budget limit
Assistant Director Support the director to observe images and actors.
_ ) Assist the director in observing and taking notes and
Script supervisor o o )
reminding activities taking place on set
Time management, planning and production in the
Producer on set
on-set phase
Thi Nga ) Assist in the preparation of costumes and make up the
Custom Assistant
costumes for each scene
Catering Prepare full meals and drinks for the team
Thanh Thanh ) ) General manager for production planning and
Production Assistant | ) )
timeline throughout the film project
Location manager Find the right venue, and contact information and
manage the arrangements with the venue
Catering Prepare full meals and drinks for the team
Hoang Phuc Cinematography Manage the image of the film
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Work with directors to determine all aspects of shots
Thanh Qui Camera Operator Shoot scenes according to requirements
) Support shooting and adjusting the angle required by
Camera Assistant
CO
Tuan Khang
Responsible for the design and implementation of the
Gaffer ) o
defined lighting scheme
The Anh Lighting
Adjust the light to suit the filming scene
Manh Son Lighting
Thanh Dat Soundman Collect environmental sounds and test the sound.
Character: Linh
Tuan Phong
Read the script in advance and discuss with the
scriptwriter to adjust it to suit the scenes
Mai Dien Character: Mr. Hoat
Thien Kim Makeup Artist Makeup for actors

Table 6: Human resources for on-set

3.10 Timeline set up

NO. TIME TASK NAME
1 Take a camera and paintbrush at Dang Van Bi to take Nhi
i
pictures of Mr. Hoat when he was young
2 | 18/05/2022 - | check to bring A4 paper Nga
25/05/2022
3 Meet Yen, give the phone and take the teapot, glass, tray Nhi
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4 Contact the sponsor for props Nhi
5 Take a photo of Mr. Hoat when he was young Nhi
6 Borrow the neighbor's trash can
. Borrow blue blanket, black marker, iron, wired headset,
sketchbook of Loc

. Thanh, Nga
8 Borrow the mannequin
9 Buy beige fabric covered with mannequins
10 Buy a cake to prepare for breakfast
11 Find padding for a taller mattress
12 Buy white chiffon curtain
13 Get 15 stone lotus pots in Phien Garden
14 Print shot list, timeline, and script Nhi, Loc
15 Buy a carton (20 x 30 cm)
16 Visit Nai Decore to buy smoke generators

Loc, Phuc,
17 Borrow the camcorder )
Nhi

18 Borrow audio equipment and lenses Nhi, Dat, Qui
19 | 26/05/2022 |Set design of shooting scene Cicada team

Table 7: Human resources for setting up
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3.11 Timeline on-set
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Figure 9: Timeline for on set day
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3.12 KPlIs

Attain the total reach of 9,400 through Facebook and Instagram.

[TRAILER SHORT FILM] - SHAPE OF BLUE

Life is too short to hide yourself
|SO|
Make it bloom... Xem thém

2.577 765
Ngudi ti€p can Luot tuong tac

Figure 10, 11: Result for trailer post of short film SHAPE OF BLUE

[SHORT FILM] - SHAPE OF BLUE

Shape Of Blue k€ cau chuyén vé hai cudc ddi véi hai “mau xanh” khac nhau
nhung dudc két ndi vai nhau thdng qua dong chay cla thdi trang.

D6i vdi 6ng Hoat, mau xanh trong 6ng chinh 12 mau budn cta qua khi va
ciing 1a mau ca udc mudn dugc séng don thuan ciing thai trang.

Va déi vé... Xem thém

6.778 2.034
Ngudi tiép can Lugt tuong téc

Figure 12, 13: Result for post of short film SHAPE OF BLUE
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3.13 Actual expenses
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Figure 14: Actual expenses for short film SHAPE OF BLUE
4. Event

4.1 Name
The Blossom Of Fluidity

4.2 Type of event

The event is an interactive exhibition. Each area at the event is integrated with experiential
activities in the whole area. Besides, the event held a minigame called "Finding colorful
flowers" that consisted of 3 rounds, and the first 2 rounds took place online on the fan page
The Blossom Of Fluidity. In particular, the 3rd round will take place at the event and will have

a sticker collection activity after each person visits the exhibition in each area. This is
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considered an activity to link the areas in the exhibition together. Besides, the minigame is also

an activity to attract people to join in the event.

4.3 Concept

Blooming beauty of gender-fluid fashion style.

The exhibition areas are decorated mainly with fabric as the main material and 70% of the

elements are handmade because it will create a feeling of friendliness and youthful energy but

equally fashionable for the event.

4.4 Theme

- Main color tone:

+

+

Orange
Blue

+  White

+

Beige.

- Decoration material:

+
+
+
+

+

- Props:

+ + + +

=+

=+

Fabric (chiffon + canvas)
Corrugated paper

Paper

Brick

Fresh grass

Artificial flowers
Mannequin

Pivot

Photo Booth
Backdrop (3D logo)
Cabinet
Whiteboard

Television

4.5 Key message

Whatever it is, bloom in your way
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4.6 Implementation plan

TIMELINE DETAILS
08/05/2022 Come up with ideas
9/05/2022 - Research
20/05/2022
21/06/2022 Select the idea
22/05/2022 Scout exhibition area
25/05/2022 Complete the site diagrams and design the exhibition areas
30/05/2022 Construct the exhibition areas
Submit the proposals to support the event
03/06/2022 Select a template and contact a template to take a picture of the craft for
the event
05/06/2022 Script and describe personnel and dividing tasks
06/06/2022 Contact to find human resource
10/06/2022 Shooting to prepare for the event
14/06/2022 Crafting flowers and making things for mannequin
15/06/2022 Edit the images
16/06/2022 - Finish the print design
20/06/2022
21/06/2022 Edit highlight clip shown on TV
Send an invitation to the event
Send out print publications
22/06/2022 Find music for the event

Send an invitation for media support for the event
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24/06/2022 Team meeting
Buy stuffs in the checklist.
25/06/2022 Rehearsal
Contact the walkies talkie rentals
Finish the master script
26/06/2022 - Set up the event
27/06/2022
28-29-30/06/2022 | On set

Table 8: Implementation plan of The Blossom Of Fluidity Event

4.7 Agenda exhibition:

Time: From 8:30 am to 4:00 pm.
Date: From June 28, 2022, to June 30, 2022.
Location: 1st-floor lobby, FPT University, District 9.

DAY 1 (28/06/2022):

TIME

DESCRIPTION

8:00 am - 8:30 am

Check-in, welcome guess

8:30 am - 8:50 am

Opening

8:50 am - 12:00 am

Visit exhibition

12 pm - 12:30 pm

Mini show 1

12:30 pm - 2:00 pm

Visit exhibition

2:00 pm - 2:15 pm

Mini show 2

2:15 pm - 4:30 pm

Visit exhibition

4:30 pm

Ending day 1

Table 9: Agenda for day 1
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DAY 2 (29/06/2022):

TIME

DESCRIPTION

8:30 am

Open

8:30 am - 12:00 pm

Visit exhibition

12:00 pm - 12:30 pm

Mini show

12:30 pm - 4:30 pm

Visit exhibition

4:30 pm Ending day 2
Table 10: Agenda for day 2
DAY 3 (30/06/2022):
TIME DESCRIPTION
8:30 am Open

8:30 am - 12:30 pm

Visit exhibition

12:30 pm

Ending exhibition

Table 11: Agenda for day 3
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4.8 Timeline set up
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Figure 15: Timeline setup days of The Blossom Of Fluidity event
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4.9 Timeline onset
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Figure 16: Timeline on set days of The Blossom Of Fluidity event
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4.10 Human resources

4.10.1 Set-up
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Figure 17: Human Resources for set up days of The Blossom Of Fluidity event
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4.10.2 On-set Day 1 (28/06/2022)

K vge Tin | Vit | B3 14 ki vy
RHAL MAC + VAN NGHE TRUA
] ~1p 0 bopch, n timeling cho qus b 1 chars 5 Kign
; ¢ + Cibhen wlt 300 1) G W phin & tryc e dhas 2 iy disk
SAN KIAL [Navdn T N e < Givkem it Qi arivh @iy 1a o kids. b pluis s ke
« Kidn st prhain Gty whike wg. guki v s 10 drimig o Lain
-Yn&miﬂh.ﬁmﬁﬂw:--&.*ﬂvhm
n . lchag 1k oo ttmg, trg 14 s w i ¢ agh kO
CANM PIAL Ngiryin Thend Thavh Aswmtant Devctr mﬂn-&&mtmo-uwmmac:'&m—m-
lotws Pvondines
. « Tahe comw MU
{Ngaryin 10y Lic Tk care MO - Qe A vy hackatage
Hoyah N @ Tk s MC chameg wish suyin st § ngly
BACEIE Toke it i o fosm chr NTT
Nguyin Mish Chde Lender fushatage < Qi Ti e by s v bachatage. i chits wing Vi s <o Ahke
Thash O Swmd - Qum i o= fhash
CHECKIN Wit Lasde viwcin
: 1 W Quiwh Ny Secanity khu chociin Wi i mct ngam vhech b va i i geme nRu I T
! - Findng dis thedy o +) i twisf fhdry o Ay ¥ A dunec nbec dén
ln—..x.- ,‘:"":" &u&.b—;xh
et et ko ham i vhn cho s Tromg
layw Tikecwe il Mai Dnds + D Adukch min o woing havong dhe tham guan o kI$0 ¥4 A1 10 ng i
" Thily Tién Tukiz care Heghchic + Colawrsan - D Muich mivl Wi wusin g, ki e S Quan ap kidn vl o i ngid
TAKECARE
Thidn K Tukecare miby Sen phieg via
'D.h“mt-namtummh-.dhh-q—nuunn
il
Juyw Take care Ohir Mt Pén
[Ngmyin LE T Vy Tokar cury kb g Tty dhn cie: b0 out T kbt ke vge shn ki, 9o dinh cx e
Lim Securiy bve |
Mal Phmg Seswrwy kiw 1
Pharn Mith Mis Sexsray kb 3 < Dt oo an wiko chet cac K Wi diee go
SHCLRITY I-\'lu'a':u‘ i-q:l_u—l:r-hpn-hui_n}_
Phan Chs Misk Tn h-;.u‘n'!h-hl - Lovck bvws v Ve | e omaet
M " s s AD :Mumﬂmmn.ﬁmwumu#hm
l - M chas oy vide, Ahin cipp Ak s s wygnn
Dy Thi Ash The Laader camessmes « Qa1 ink avd oo o Riim
B0t CHLY Trmmg Cing Bhag (Comn 01 ~ o baah thes A vise i gomer
A N, Nhi Com 90 - Chgp e thew Wi viss duon graw (chavés b phaschood |
[N gy Th Tethe Ak Carn 83 - Chig havh o K vise Spe ghan
o — |Husin Trung Ksin Leader db1 yuty - Quiey rexap we ke, bagh Bughe
[Ngivén Yuin Kbang Qum 1 - Tt ron Do Wi try dsgrsny <300 om NTT)
TWIEN LAM
558 Y Qb e Lavder shuckin
CHECKIN
Hoay dis mo nges vao K v ién lien
Whal Fioing el (Cach thir tham ks trém Lim v chin mimgame HOA 34 $ AL rivr s
Thert Thiss Lender adh e R Lo
ADVOCATE Wit Advae 1 :"":_"';,:"‘L,
Moo Mumg Advecste 2 I o thien oy i
[ Lim Tukecure dhe |
W |Flimg N Tikocue Kb g i e ngms tiomg i v M vur ¢ iy atadoer + Sarmg dln
MU 3 {Phoes Ma, Mide Tikecue ke | Suimg & v khw iy deo
KHL 4 Ko Vs Conomg Tekecwe Lha &
SEOINITY w&mm Seceray 6} (Gt war chumg cho o i
[Ngteydn Thi Ash Sexuray 02
Dong Thi Avh The Leader &1 chap
| Trmg Cing Bing Carns 01
o priog H Ny yin Wi Com €0 [charyen Ay plamcdaeny
N, The Tris Ank Cam 03
5 [Hatn Trumg Ksim Lasder 8 gaay
POLQUAY Npyin Tuin Khang Qumy 01
TAKE CARE KHAN GIA L3 — p
« Murimg dhu g mgmini vao thamo dy wan Min bovmg dhe mge nguin viw
Thay Tidn (v bha chock mnbin b & mirmgane v tham &y vy ke
TAKE CARE MAY BAN PHONG VAN | Thidsi Kim + Thh Tharhs - Mg din coe o thass dy b hidn 8 ke cae o hue
TR
{7t Tt Aucours
[ Vs Cosng Cstorng - cho ol nped &s uing Bung g Ding g
|70 Ak Logise -~ Dt qadn v Qi o ) dien cho G v w11

Figure 18: Human Resources for on set day 1 of The Blossom Of Fluidity event
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4.10.3 Other
Day 2 (29/06/2022):
STT CA TEN VI TRI

Nguyé& Thanh Checkin 01
Minh Min Checkin 02
Hoang Ngin Takecare khu |
Trisc Anh Takecare khu 2
Hidu Lic Takecare khu 3

SANG  |Kim Cuimg Takecare khu 4
Thanh Thanh Advocate 01
Thién Kim Advocate 02
Minh Chéu Security photobooth
Nguyén Nhi Cam 01

29006 Thmh Qui Quay ql

Nguyét Thanh Checkin 01
Quynh Nhu Checkin 02
Hoang Ngiin Takecare kbu |
Tric Anh Takecare ki 2
Hiru Lic Takecare khu 3

CHIEU  |Kim Cuimg Takecare khu 4
Thanh Thanh Advocate 01
Mai Phuong Advocate 02
Thé Anh Security photobooth
Nguyén Nhi Cam 01
Thanh Qui Quay 01

Figure 19: Human Resources for on set day 2 of The Blossom Of Fluidity event

Day 3 (30/06/2022):
STT CA TEN VI TRI

Nguy§t Thanh Checkmn 01
Hoang Ngin Takecare kb |
Tric Ash Takecare khu 2
Hi Lde Takecare kb 3

SANG | Kim Cuimg Takecare khu 4
Thanh Thanh Advocate 01
Hodng Mhaong Advocaze 02
Tudn Khang Sccurity photobaooth
Nguyén Nhi Cam 01
Thanh Qui Quay 01

3006 Nguy§t Thanh Checkin 01

Minh Min Checkin 02
Hoang Ngin Takecare khu |
Tric Anh Takocare khu 2
Hiw Lic Takecare khu 3

CHIEU  |Kim Cwimg Tokecare khu 4
Thanh Thanh Advocate 01
Thiéa Kim Advocate 02
Thé Anh Sccurity photobooth
Nguyén Nhi Cam 01
Thaoh Qui Quay 01

Figure 20: Human Resources for on set day 3 of The Blossom Of Fluidity event
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4.11 Script program
Scripts
4.12 Event map

4.12.1 Size of the staging area
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Figure 21: Event Maps - Size of the staging area
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4.12.2 Map of the opening exhibition
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Figure 22: Event Maps - Map of the opening exhibition

4.12.3 Diagram of the exhibition after the opening
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Figure 23: Event Maps - Diagram of the exhibition after the opening
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4.13 Crisis Management

NO.

CRISIS SOLUTION

Additional guards to protect important areas,
Negative public reaction. .
especially the photo booth.
Description: Since this is a gender-fluid
fashion event, there is a great risk of
equating it with LGBT events. There are
many people who are still prejudiced
against gender-related trends,
movements, and events. When the
reaction does not stop at social networks
but explodes into negative actions that

can disrupt the event.

Prepare equipment such as a rain cover to cover
Bad weather. ) )
the display areas when there are signs of bad
Description: This is an unpredictable | weather. In addition, the areas next to the railing
situation. Although the event is held in | will have fabric to block wind and rain.

the school lobby, it is still difficult to
ensure the safety of the exhibition area.
Because the decoration materials in the
event are mainly made of paper, the
resistance to wind and rain is very poor.
This may cause the affected exhibition
area to be changed and relocated.
However, the photo booth area is fixed

and cannot be moved.
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The number of visitors is too large.

Description: The exhibition area is
limited to the first-floor lobby area.
Besides, the traffic of students passing
through this area is very heavy during
breaks between classes. This can lead to
congested exhibition areas and affect

the experience of the event.

Allocate personnel to guard the entrances to the
exhibition area. These guides will direct the
visitors to the specified entrances. At the same
time, inside each exhibition area, there are also
other guides to guide visitors in the intended
direction. In addition, the guide will have to
allocate the number of visitors concentrated in
one area to move to the next area if that location

is too crowded.

Damaged exhibits.

The  exhibition is

conceptualized and implemented based

Description:

on paper and fabric materials. These are
materials that are easily affected if
subjected to excessive physical impact.
Most especially, this is an interactive
exhibition event, where people can
freely touch and interact with the

exhibition areas.

Sustainable reinforcement of items displayed in
the exhibition area. At the same time, in each
zone, there will also be guides to remind visitors
to avoid their strong impact, and these will also
be the ones in charge of repairing or adjusting
when the exhibition area has problems. Especially
for the photo booth area, there will be an
observation team and reminders to prevent
visitors from touching the previously fixed set of

settings.

Table 12: Crisis Management of The Blossom Of Fluidity event
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4.14 Reality of situation

NO. PROBLEM REASON LESSON
1 Lack of guests at the e Some of the sponsors e The organizers
opening ceremony were late due to need to be more
weather problems. prepared to
contact the guests
e Some of the lecturers and arrange the
did not arrive on time seating position
for the opening accordingly
ceremony because of
the overlapping hours,
so they needed time to
arrange.
2 Opening time is slower than ¢ Did not have enough e The organizers
expected guests to get started. need to contact
guests before the
e Because of the bad event starts to
weather, students came urge them to
to class late. attend in time.
e The organizers
need to have a
backup plan to
call people in
classes to
participate in case
there are too few
spectators.
3 MC introduced without e MC did not know e The organizers
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guests

clearly the guests'

identities

The organizers have not
announced the situation
and the presence of
guests to the MC.

need to provide
the latest
information and
photos of the
guests so that the
MC can grasp the
situation and
adjust the
narration

accordingly.

The weather affects the

exhibition area

The organizers have not
been able to control the
impact of the weather
to use the prepared
response methods.

Lack of manpower to
deal with the situation
in the weather-affected

area.

The organizers
need to
disseminate the
risk treatment
plan to all
members so that
everyone can
flexibly respond

to real situations.

The organizers
need to carefully
observe and
evaluate the
effects of the
weather to use
appropriate
prevention

measures.

Personnel is not enough to

guide guests

The main staff of the

Organizing Committee

On each event

day, it is
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had only 4 members, in
addition, there was only
help from classmates.
However, the event
took place for 3
consecutive days, so the
schedule of these
supporters could not
fully meet the fixed

time frame.

necessary to
recalculate
positions try to
find more
personnel to fill
important

positions.

Table 13: Reality Situation of The Blossom Of Fluidity event

4.15 KPlIs

Based on the number of stickers collected, the total number of participations in the minigame

"Finding colorful flowers" during the event was 341. Besides, the total number of participants

in the event with an evaluation form was 512.

The event reached out and received participation from the target audience, with 18 to 22-year-

olds. In addition, the event still participates in other age groups but is generally negligible.

Ban bao nhiéu tudi roi?

512 responses

@ Dudi 18 wdi
@ Tir 18 dén 22 twdi

® Trén 22 wél

Figure 24: Result for question: “Ban bao nhiéu tudi r6i?”
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Besides, in general, the information about the event has been properly and effectively reached
to the target audience. The level of event awareness through Fanpage The Blossom Of Fluidity

accounted for 40.4 percent, through standee 42.8%, and 13.9% was introduced by friends.

Ban biét su kién qua dau nhi?
512 responses

@ Fanpage "The Blossom Of Fluidity”

@ Ban bé gidi thigu

@ Thiy standee gidi thidu tai trudng Dai...
@ Dang hoc nghe loa

@ Al

@ Titca

@ Didao o trwdng va vb tinh thay

@ Em di danh dan & su kién nay, xong d...

112V

Figure 25: Result for question: “Ban biét sy kién qua ddu nhi?”

The review report at the event showed that attendees had positive feedback on the experience
throughout the event. With a scale of 4 and 5 accounting for a very high percentage, the total

positive feedback reached nearly 97%. There are also average reviews but the rate is negligible.

Tral nghiém cia ban sau khi tham gia trién |am |a gi?
512 responses

400

368 (71.9%)

300
200

100 128 (25%)

0(0%) 1(0.2%) 150N

1 2 3

Figure 26: Result for question: “Trdi nghiém ciia ban sau khi tham gia trién lam la gi?”

The content and message of the emotional connection that the event conveyed were understood
by the majority of attendees. In particular, the percentage of the audience who "understanding”
the stories accounted for more than 53.5 percent, "quite understanding' accounted for a lower

rate of 31.6 percent, and understood a little accounted for 14.3 percent. Besides, the proportion
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of the audiences who want to understand more about gender-fluid fashion styles in general still
accounts for a high proportion with a "understanding™ of 67.2 percent, "quite understanding”

Is 24 percent, and "a little understanding” bit accounting for 10 percent.

Ban co thau hiéu nhirng cau chuyén duoc truyén tai trong trién lam khong?

512 responses

®Co

® Kha hidu

@ Chut chat
@ Kha kho hidu
@ Khing

Figure 27: Result for question: “Ban c6 thdu hiéu nhitng cdu chuyén dwoc truyén tdi trong

trién lam khong?”

Sau budi trién 1am hom nay, ban c6 hiéu thém vé phong cach thai trang linh hoat gidi tinh khong?
512 responses

® Co

@® Kha hidu

@ Hidu chut chit
@ Kha kho hidu
@ Khang hidu

Figure 28: Result for question: “Sau budi trién lam hém nay, ban cé hiéu thém vé phong

cach thoi trang linh hoat gioi tinh khong?”
Conclusion: Overall, the event achieved its original goal. This includes conveying the message

and increasing the audience's understanding and emotional connection through the creation of

activities.
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4.16 Actual expenses

sTT HANG MLC it ] ‘;o u[":‘“ T oew v] sk DONGIA | THANH TIEN | TONG CONG
THI CONG - VAN CHUYEN
| Nackdrop 1 cai 13500004 | 1330000 4 1,350,000 ¢
3 Stundec 1 ci 160,000 4 160,000 ¢ 161,000 4
3 Vastag 5 cii 50,000 4 250,000 ¢ 250,000 4
4 Luogo o trin backdrop 1 i 450,000 4 450,000 ¢ AS0,000
3 Tén ww kign trim phunobooth | ciil A0 4 A0.000 ¢ 00,000 ¢
" Logy nho 1 cid 200,000 4 200,000 4 200,000 4
7 Thi oémg 3 tru | phan 10000004 | 300,000 £ 100,000 ¢
i Vi Tigu 3 ey 1 phan 4500000 4 | 4,500,000 & 4,500,000 4
9 Vin charyén | chayén A00.000 4 400,000 ¢ 00,000 &
MUA DO CHUAN By
| Mua 3 Lam hoa | phin L3000 4 | 1,205,000 ¢ 125,000 ¢
2 T 1 chl K240,000 4 H20,000 4 K20,000 4
3 Ao cowiom I chi 10,000 4 110,000 ¢ 110000 4
4 Vi bo 1 pean 16K,000 4 168,000 & 16,000 4
s T fom by | chl 250,000 ¢ 250,000 ¢ 250,000 ¢
" W miros 1 o 31,000 4 30,000 ¢ MLO00 4
7 Do roc gy vé mim them | o TA000 4 72000 ¢ TR0 ¢
" Vi 1 B HE3,000 4 641,000 & 531,000 4
h Do cy chukn | L 42000 ¢ 242,000 ¢ 242 000 4
10 Kl tramg + o 1 B 9000 4 39,000 ¢ 0,000 £
1 Bang koo den | b 11,000 11,000 ¢ 11,000 ¢
12 Gach 30 vidn 1 B 200,000 4 200,000 4 200,000 4
NHAN SU
1 Tidn nuos 2 1 ésan 293,000 4 293 000 4 243,000 4
: 00 & trea 2 | pean 334,000 4 334,000 ¢ 334,000 ¢
3 D B chadu 26 | i 401,000 4 S40.000 4 230,000 4
4 Tiém A s 77 | phsdn SOK (00 4 08 000 ¢ 0K 000 ¢
s Thém i 27 | rear 204000 4 2044000 4 00 4
o Tidw B chady 27 | pan o0 4 00,000 § (00 4
? Tobm b ol 28 I ean 310000 & Y100 ¢ 3 000 4
0 Tois iy + O i+ ouni | e LY20000 4 | 1720000 ¢ 1,720,400 4
’ Tels oy | o 41000 4 4000 4 1000 4
KHAC
| Thim s I ) 1990004 | 2994000 4 2995000 4
2 155 Gl 10 ot 1 ~ 150,000 ¢ 150,000 & $50,000 4
) e | eyén 7 000 4 oo 4 ¥ 000 4
4 Tt doo INTC | ~ 100,000 4 100,000 # 100,000 4
) \arnn wod ] - 180000 4 150,000 § 350000 4
" ha 1 o 2100 4 24000 4 29000 4
? How thag Much s ) b 1 ean %0 000 4 480000 4 450000 4
TONG CONG 23,138,000 ¢

Figure 29: Actual Expenses for short film SHAPE OF BLUE

5. Media Production — Conceptual photography

5.1 Name

"Make scent and make sense” - Based on the scent spreading of a flower when mature. The

conceptual photography will carry the positive meaning of the scent to help radiate positive

energy to society. This is also the final stage of the campaign - Stage 5: Advocate.

5.2 ldea

Shooting in 4
flexibility, and

different contexts, with the concept of creating an association of scents,
adaptability in each different context. Models will interact with flowers along
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with chiffon fabrics that have the same color as flowers. In particular, these chiffon fabrics will

represent the scent and the color of 4 different types of chrysanthemums.

5.3 Key message

"Make scent and make sense” - Inside each person always exists a flower representing their
own color and scent. So be free to radiate the way you want and create your own meaning in

the way you choose - no need for anything too complicated, just for yourself.

5.4 Mood board

Makeup: 4 samples taken will have simple foundation makeup and each sample is painted with

a color on the face.

Costume: 4 costumes will correspond to 4 colors included in the campaign's color palette.
Posing: Basic posing to highlight the subject.

Props:

- Flower:
+ Daisy (blue)
+ Camellia (white)
+ Gerbera (orange)
+ Camellia (reddish brown)
- Chiffon fabric:
+ Chiffon fabric - There are 4 colors corresponding to the flower

=> The selected props will have the colors corresponding to the four colors in the campaign's
color palette. The combination of colorful flowers along with the softness and gliding of chiffon
fabric aims to evoke the image of the scent spreading in the final stages of the campaign. At
the same time, props will also contribute to the visual attraction because of the variety and
flexibility in color. Therefore, this is easy to convey the message - "Make scent and make
sense".
- Shooting location: Thu Thiem 2 Bridge
=> The selected context is a close-knit context, and there will be images related to flexibility

in the perspective. In addition to having beautiful architecture, it also represents progress,
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freedom, approaches to new things, etc. Moreover, it will create a visual contrast between the

context and the subject of the shooting.

5.5 Implementation plan

TIME

DETAILS

20/06/2022 | Select the idea

21/06/2022 | Make a timeline for shooting, make a mood board, and choose a template

07/07/2022 | Scout location and finish checklist for shooting

08/07/2022 | Prepare props and costumes for the shooting

11/07/2022 | Shoot for models 1 and 2 (Phat and Huan)

12/07/2022 | Shoot for models 3 and 4 (Vinh and Kim)

16/07/2022 | Finish the conceptual photography

17/07/2022 | Post Fanpage

Table 14: Implementation plan for MAKE SCENT AND MAKE SENSE photography

5.6 Checklist
NO. ITEMS AMOUNT
1 Blue chiffon fabric 1(2m)
2 White chiffon fabric 1(2m)
3 Orange chiffon fabric 1(2m)
4 Brown chiffon fabric 1(2m)
5 Blue daisy 1
6 Orange gerbera 1
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7 White camellia 1
8 Reddish brown camellia 1
9 Huan’s costume 1
10 Kim’s costume 1
11 Phat’s costume 1
12 Vinh’s costume 1
13 Iron 1
14 Sewing tools 1
15 Dry tissue + Wet tissue 2
16 Umbrella 1
17 Folding chair 2
18 Sunscreen 1
21 Bluetooth speaker 3
22 Camera sony A73 2
23 Camera sony A6300 1
24 Lens fit 50mm 1
25 Lens kit 18 - 55mm 2
26 Lens 55 - 210mm 1
27 Reflector 1
28 Flashlight 1
29 Trigger 1

Table 15: Checklist of MAKE SCENT AND MAKE SENSE photography
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5.7 Human resources

NO. POSITION NAME
1 Project manager Nguyen Nhi
2 Starring Thien Kim, Ngoc Huan, Tan Phat, Hoang Vinh
3 Photo Nguyen Nhi, Anh Thu, Thanh Qui
4 Makeup Thien Kim, Tan Phat
5 Stylist Nguyen Nga
6 Costume Highchic
7 Account Thanh Thanh
8 Production Huu Loc
9 Support Nguyet Thanh
10 Catering Kim Cuong

Table 16: Human resources of MAKE SCENT AND MAKE SENSE photography

PART I1: Appendix

Survey Event

Ban bao nhiéu tudj roi?
512 responses

® Dudi 18 wdl
@ Tir 18 dén 22 tudi
® Trén 22 tudi
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Ban biét su kién qua dau nhi?
512 responses

@ Fanpage "The Blossom Of Fluidity”

@ Ban bé gidi thigu

@ Thay standee gidi thiéu tai trudng Dai..,
® Al

@ Pang hoc nghe loa

@ Vo tinh di ngang qua thdy 1))

@ va tinh

@ Di dao & trrdng va vo tinh thiy

12V

Trai nghiém cta ban sau khi tham gia trién lam |a gi?
512 responses

400

368 (71.9%)

300

200

100 128 (25%)

0 (C[!%) 1(0.2%) 15 (2.9%)

Ban thich khu vuc trién 1am nao nhat nhi?
512 responses

@ Khu vue 1 - Nhin Ba Chiéu
@ Khu vuc 2 - Hidu Da Hudng
® Khu vyc 3 - Cham Ba Tang
@ Khuvyc 4 - Cam Da Séc
@ Khu vue Photobooth
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Ban c6 thau hiéu nhirng cau chuyén duoc truyén tai trong trién lam khéng?
512 responses

®Co

@ Kha hidu

@ Chut ehat
@ Kha kho hidu
@ Khing

Sau budi trién Iam hom nay, ban c6 hi€u thém vé phong cach thai trang linh hoat gidi tinh khéng?
512 responses

®Co
@ Kha hidu

@ Hidu chut chit
: @ Khong hidu

Ban c6 mudn gop y hay nhan nha diéu gi téi BTC su kién trién 1dm khéng?
251 responses

Khéng

Khdng a

Da khéng

Da sk ba ich, nang cao nhan thirc vé thai trang

Mé& réng thém quy mé <3

Cho miéng guat

Khéng cé

Khong

cdm on BTC d3 tao ra 1 su kién ¥ nghia nhu vay © &
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Ban c6 mudn gop ¥ hay nhdn nhu diéu gi t&i BTC su kién trién 1am khéng?

251 responses

Churong trinh tuyét vai 13m a

Khéng co

Qua dep

Ko

YEu moi ngudi qua

Hay tiép tuc truyén cam hing nhé
ko a

Cam on BTC!

Ko cd
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Ban cé mudn gép ¥ hay nhan nha digu gi t&i BTC su kién trién 1am khéng?

251 responses
Su kién dep 1am may anh chi iiii
To chirc thém a duiiii gé
Cam on BTC d& md ra mdt sy kién ¥ nghia va tha vi nhu vay w
R&t ok, cam on céc ban
lu bt
chd 13y vé tham gia trién 13m nén dat k& tram d3u tién

Cam th&y rat hao hirc khi mai [3n nhan phiéu bé ngoan, mong mn s& cé thém nhiéu sur kién tuong téc thi vi
han trong tuang lai <3

Su kién chwa dac sac 1dm

Dé thurong -

Ban c6 mudn gop y hay nhan nhad digu gi t¢i BTC su kién trién 1am khong?
251 responses
Chuc cho BTC sé& c6 mt su kién thanh cdng ngoai mong doi
Good
NEu coé thé dau tu thém nhiing bé trang phuc dé mei ngudi thda sie phéi theo sd thich thi t6t qua alig)
Dé thuong qué a
<3
Chuaong trinh rat tha vi
Kha tha vi
Cam on btc tao ra trién 13m dé minh cd thém goc nhin v thai trang da mau

Yeu
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Ban c6 mudn gép ¥ hay nhan nha diéu gi t6i BTC su kién trién 1am khéng?
251 responses

tuyét

D6 qua la xin

Ko a

Dé& thun ghek

R&t vui a

Moi ngudi gidi 1dm ah
Da rat tuyét a

Chua

Ban c6 mudn gop y hay nhan nhu diéu gi téi BTC su kién trién 1am khéng?

251 responses

Sur kién tuyét vai 13m a

Khum coa, that xin

Nope

Mong sé& cé nhigu trién [dm nhu thé duge 18 chirc
Mong mn sé phét trién thém nhiéu cai méi nhaaaaaa
Da em thdy kha hay nhung ma cai vibe né hoi buén i
Sur kién rat dau tu va vé cing y nghia a

Mong su kién anh chi thanh céng <3

BTC dé& thuong
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Ban c6 mudn gop ¥ hay nhan nhu diéu gi t6i BTC sy kién trién 1am khéng?

251 responses

Su kién rat thi vi

hoat déng kha tha vi

Ti€p tuc phat trién hon nira

No

Cau hoi dau tién ko phd hop. Chuc céc ban thanh cong

Chac su kién that thanh cong, ban td chic ludn vui vé nhaaaaa
Ban td chic trang tri dep |am luon

Noooo

Khéng a @ @

Ban c6 mudn gép y hay nhan nhi diéu gi téi BTC su kién trién 1am khéng?

251 responses
Chuc moi ngudi thanh cong
Sang tao nhéat lun, thanh céng qua a. Chiic mirng cac anh chi
Hoi kgoong duoc an tuong a
Nén thém nhiéu hoat déng hon de téng tinh tha vi cho su kién
Nén thém nhiéu qua hon. Cdmon a
Amazing
Khénggg a
Da khéng ah

Thank you moi ng
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Ban c6 muén gop y hay nhan nhd diéu gi t6i BTC su kién trién 1am khong?

251 responses
da khénga @ o
Da l&n sau BTC nhd 16 chirc thém nhe
Very good
Hay pha cach
NEu ban thich né va cam thay hanh phiic khi méc né. Hay ct méc!
Iu
A hiéu
Trién 1dm dep 1dm a

Good job! P

Ban c6 mudn gop y hay nhan nhi digu gi tdi BTC su kién trién 13m khéng?

251 responses
Em nghi trign [dm nay rat hay, mong rang sap tdi trudng minh sé& cd nhigu sur kién nhu thé nay hon @ -
chiic budi su kién thanh céng tt dep, cham dén tréi tim clia nhigu ngudi hon.
Nén cé nhirng manocanh dé trung bay san pham ¥ tudng
Nén truyén théng d& céc ban bigt sém han
Em nghi nén cin cé thém da that dé trung bay
Chiic nhém dé an thanh céng nhé un
Ko
Da, em khdng co y kién gi hét tron &1

Mong ban t& chirc mé réng pham vi va da dang hod céc cha d8
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Ban c6 mudn gop ¥ hay nhdn nhu diéu gi tai BTC su kién trién 1am khéng?

251 responses
Da dep lam :3
Thi vi
Tuyét vdi
Trién IAm qua tuyét vai
Da khéng a
Hongg

Hi vong truéng cé thé td chirc thém su kién nhu vay dé sinh vién cé thé tu do kham pha va thé hién ca tinh
cua ban than

Chic chuong trinh thanh céng tét dep va cdm on rat nhiuuuu

View 116 more responses in Sheets
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