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PART I: EVALUATION

1. Meta Business

1.1 Stage 1: Awareness

Stage 1 started on May 15, 2022, to May 22, 2022. The crucial purpose of this stage is to create

curiosity about the keyword “Gender-fluid fashion”. The campaign has published articles

related to this style and created hints for the main product of this period. As a result, conceptual

photography - FOI achieved quite a high organic reach of 23,800. In general, audiences have

positive reactions and are interested in the visuals of the series. In addition, the team also

conducts seeding through group platforms, fan page, and websites to increase the reach of

photos and posts related to conceptual photography. The current photography has achieved its

goal on both Facebook and Instagram platforms. Generally, the target audiences initially pay

attention to the gender-fluid fashion style, and The Blossom Of Fluidity campaign.

Interactians

oy 25 )
Performance
Reach (5
23,828 worst [ Sest

This post reached more people than 100%
of your 50 most recent Facebook posts
and stories.

Reach 23,828

NGAM VE FOI | FOI - Phdi | | FOI - Figure Out Insight | | FOI - Fashion Of Ima..

Reactions, comments and shares @

1,178 worst || c-<t

This post received more reactions,
comments and shares than 100% of your
50 most recent Facebook posts and

stories.

Reactions 884
Comments 217

Figure 1, 2: Result post about FOI - Phoi
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1.2 Stage 2: Appeal
Stage 2 started from May 23, 2022, to June 1, 2022. At this stage, we have published articles

that provide information and perspectives on gender-fluid fashion in the form of infographics
and have reached the vast majority of potential audiences. For each post, the average organic

reach ranges from 1,100 to 6,900.

In addition, the campaign decided to cooperate with Hien Nhi - a TikToker influencer in the
fashion field. Thanks to this cooperation, the team received a much higher reach and
engagement than regular articles with 6,900 reach and over 1,000 total interactions from the
target audience. In addition to the article posted on the fan page, Hien Nhi also shared more
information related to gender-fluid fashion and the fan page “The Blossom Of Fluidity” on her

personal TikTok page and received positive responses from the TikTok community.

Boost post

| HIEN NHI x THE BLOSSOM OF FLUIDITY | Chi Nguyén Hién Nhi dwroc bit dén 1a _

2022 at

1D 1234803583614
Interactions

ol 264 renctions P 176 comments M 46 shares

Performance

Reach i Reactions, comments and shares @

6,871 worst ] cet 426 worst R cest

This post reached more people than 90% This post received more reactions,

of your 50 most recent Facebook posts comments and shares than 88% of your 50

and stories. most recent Facebook posts and stories.

Reach 6,871 Reactions 264
Comments 116
Shares 46

Figure 3, 4: Result post of Nguyen Hien Nhi (KOC)
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Overall, at this stage, aside from providing information, the campaign has succeeded in

directing the attention and focus of the target audience on gender-fluid fashion.

1.3 Stage 3: Ask

Stage 3 started from June 2, 2022, to June 15, 2022. During this period, the main media product
was a short film named “Shape Of Blue”. The film's outreach effect is still not as good as
expected. The reason can be anticipated based on the fact that gender-fluid fashion is a new
topic and there is very little information about it on social networks. So that's why it's really a
big obstacle for young Vietnamese who don't know anything about this topic to be willing to
spend a fair amount of time looking at something that they don't have a need. Besides, although
the team understands the above problem, if the video is made shorter, it will be difficult to
convey the stories and meanings surrounding this topic. In addition, the team considers this to
be an experiment in conveying content that people have not had a certain interest in through
the format of video. The team will use this result to adjust the format of transmission in the

next campaigns.

In another aspect, although the reach is not large, the level of interaction received is quite stable
with more than 2,100 total interactions. At the same time, the team also has articles that create
the connection and gather opinions and stories from the target audience with each post having
an average organic reach ranging from 1,100 to 8,500.

Communication Campaign - The Blossom Of Fluidity | 5
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[SHORT FILM] - SHAPE OF BLUE
b June 2022 at 204
I Y294

Interactions

.. 381 roactions . 18) commments » 1027 shares
Performance
Reach o Reactions, comments and shares ©
8,534  vot NN s 664 worst. | 5+
This post reached more people than 95% This post received more reactions,
of your 50 most recent Facebook posts comments and shares than 100% of your
and stories. 50 most recent Facebook posts and
stories.
Reach 8,534
Reactions 381
Comments 181
Shares 102

Figure 5. 6: Result post about Short Film

This stage has achieved its purpose of tapping into different perspectives of the target audience
on Gender-fluid fashion. From there, create a premise to promote the action of stage 4.

1.4 Stage 4: Action

Stage 4 started from June 16, 2022, to July 12, 2022. This is the blossoming stage of the entire
campaign to foster empathy and emotional engagement among the target audience. Before the
event, the group also had posts and activities to form a storied circuit with the theme of “Finding
colorful flowers” to attract and motivate young people to attend the event “The Blossom Of
Fluidity”. The total reach ranges from 1,000 to 11,000. As a result, the interactive exhibition
event received a high response and received positive feedback about the experiences and stories

felt at the event.

In addition, posts updating the situation happening at the event have an organic reach rate

ranging from 2,000 to 3,800 total reach.
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Su kién trién lim twrong tic THE BLOSSOM OF FLUIDITY dang muon dat hen v...

19 June 2022 at 20N

1D 130922145951 7047
Interactions

ol 296 reactions ® 168 comments A 67 shares

Performance

Reach o Reactions, comments and shares ©

lota lotal

8,243 worst | &est 531 worst [N se-

This post reached more people than 93% This post received more reactions,

of your 50 most recent Facebook posts comments and shares than 92% of your 50

and stories. most recent Facebook posts and stories.

Reach 8,243 Reactions 296
Comments 168
Shares 67

Figure 7, 8: The result of introducing post about The Blossom Of Fluidity Event

After the event was over, the campaign continued to have posts related to the influential people
in gender-fluid fashion who attended the event. Along with the seeding activities, the group
has received strongly positive interactions with a ratio ranging from 600 to 8,600. Furthermore,
the fan page also received positive reactions through posts and shares from KOLs and

influencers.
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|CAC BAN TRE NOI Gl VE THO'I TRANG LINH HOAT GIOI TINH| @ @ Trong budi ..

B July :

1 13680635 18903560

Interactions
ol 308 roactions P 61 comments A 17 shares
Performance

Reach o Reactions, comments and shares ©
Tota Tota
10,984  worst (NN et 386 worst N cest
This post reached more people than 98% This post received more reactions,
of your 50 most recent Facebook posts comments and shares than 86% of your 50
and stories. most recent Facebook posts and stories.
Reach 10,984 Reactions 308

Comments 61

Shares 17

Figure 9, 10: Result post about Koc sharing what they think about the event The Blossom Of
Fluidity
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Yén Bew Thin Phwdc vi 2 nguidil idhae

ng

mad dudng

of wiong, but comes from things that ae ¢

dugng minh T vd) The 1031 nayy Cam o'n CAC DN
FPT && cho minh ude tril long hém nay, An nél cb
Minh Trong hetl [Ap bip tal run qua mol ngudi thing cdm
dngdy O nhoooo
. * 1 3 02 The Blossom OFf Fluidity |
0 anh ndo phat biéu the a Ghé triln tm cda Tha Blossom Of Fluldity 46 trit

nghiém nhidu han nia nha cée ban ofill

The Blossom Of Fluidity

d nobdy + D

|CAC BAN TRE NOT G1 VE THHT TRANG LINW
HOAT GIOT TINW|... Xem thém

Figure 11, 12, 13: Yén Bee, Minh Trong (KOC) post in their personal facebook
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. Hoang Nguyen-The
29 The «

[Nhat ki tradng lang: Sd mic thdl nay...]

“Em m¥c gi cling dep; nhung diing mic ké anh!"

M3y b3a nay, sanh "tiéc tung" nha F |al &n 3o ndo
nhiét, toan tral xinh gai dep. Co' ma, ddng la dam
tré thi'i nay dep thiét, va ludn tran d.,, Xem thém

©0 236 13 bink ludn * 1 lugt chia sé

Figure 14: Nguyen The Hoang post in his personal Facebook

1.5 Stage 5: Advocate

Stagplanie 5 started from July 15, 2022, to July 20, 2022. This is the closing stage of the
campaign with the aim of creating a wide spread of gender-fluid fashion to the target audience.
This stage is expected to attract high reach through “Make Scent And Make Sense” promotional
photography. Through this product, the campaign has reached over 22,000 with all related posts
and received many positive comments about this. Most of the responses received were positive
and expressed excitement when feeling the message conveyed in the set of photos.

Communication Campaign - The Blossom Of Fluidity | 10
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MAKE SCENT AND MAKE SENSE

20:00 13 Thang 7, 2022

V40745 778635334

Lugt tuong tic

|‘ 90 gt bay 16 cdm xoc . 42 binh ludn » 20 gt chia sé
Hiéu qua
S0 ngudi tiep can o Cam xuc, binh luan va lugt chi... ©@
Tdng Téng
2.063 Kemnhat T6t nhat 152  Kémnhat _l- Tét nhat

Bai viét nay tiép cén dugc nhidu ngudi han
71% trong s6 50 bai viét va tin gan day
nhat cha ban trén Facebook.

56 ngudi tiép can 2.063

Bai viét nay thu hidt dugc nhigu cdm xdc,
binh luan va lugt chia sé han 65% trong s&
50 bai viét va tin gan day nhét cua ban trén

Facebook.

Cam xuc 90
Binh luédn 42
Lugt chia sé 20

Figure 15, 16: Result for trailer post of MAKE SCENT AND MAKE SENSE
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|MAKE SCENT AND MAKE SENSE| Bén trong méi ching ta luén cé nhiing béng h...
20:00 17 Thang 7, 2022

D 141435497 804605

Lugt tuang tac

* 307 tugt bay to.cdm xic . 130 binh luén M 57 hugt chia sé
Hiéu qua
S0 ngudi tiép can o Cam xuc, binh luan va lugt chi... @
Tang Kém Tét Tang
20.804 s SRR 494  «emnnz: [N ot st

Bai viét nay tiép can dugc nhigu ngudi hon
100% trong s& 50 bai viét va tin gan day
nhat cha ban trén Facebook.

Bai viét nay thu hat dugc nhigu cdm xdc,
binh luén va lugt chia sé han 90% trong s8
50 bai viét va tin gan day nhét cia ban trén

Facebook.

56 ngudi tiép can 20.804
Cam xuc 307
Binh ludn 130
Lugt chia sé 57

Figure 17, 18: Result for MAKE SCENT AND MAKE SENSE post

Conclusion, with this stage, the objective was completed when the target audiences know that
style is gender-fluid fashion. Besides that, stage 5 also gives young people chasing this style a
positive signal to express themselves through fashion in the future.

1.6 Total campaign

The Blossom Of Fluidity through 5 stages has achieved its initial goal and largely surpassed
the set KPlIs.

Regarding Social Media, the most effective form of content transmission is images (36
articles), followed by videos (9 posts), and finally links with text (8 articles). All articles

Communication Campaign - The Blossom Of Fluidity | 12
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containing important content are posted at prime time (8 pm) and strongly seeded 1 hour later

to achieve the greatest reach and coverage.

S6 ngudi xem ty nhién
S6 ngudi tiép can bai viet 0

69,3K

Téng sd trong 20 ngay qua o vai 90 ngay trydc dé
60K
40K

20K

0 ———

90 ngay truoc 90 ngay qua

S& ngudi tiep can bai viét trung binh trén

T . " ‘. °
moi logi file phuang tién
Danh cho nhiing bai vi€t Gugc 1a0 trong vong 20 ngdy
qua
Video
1,6K
Hinh &nh
1,5K
Lién ket
455
Van ban
355
Am thanh

Figure 19: Average article reach per media file type

Lugt tuong tac tu nhién

S6 cam xuc, binh luan vé va lugt chia sé bai viet @ S6 cam xuc, binh ludn va lugt chia sé trung

9,6K

Tong s6 trong 90 ngay qua so vai 90 ngay trudc dd

8K
6K
4K

2K

0 -

90 ngay trudc 90 ngay qua

binh ctia bai viét trén méi loai file phuong @
tién

Ddnh cho nhiing bai wét duoc 130 trong vang 90 ngay
qua

Video
200

Hinh anh

Lién két
26

Am thanh
0

Van bén
0

Figure 20: Average number of reactions, comments and shares per media file type

Regarding media production, the campaign shows the impression with 3 main products. In
which, the "FOI" and "Make Scent And Make Sense" both met and exceeded KPIs. "FOI"

alone has brought a new and successful opening to the fan page. "FOI" has also received a lot

of attention from people through the number of reactions and positive comments. From there

as a springboard for the next posted content. Besides, "Make Scent And Make Sense™ is also a

Communication Campaign - The Blossom Of Fluidity | 13
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campaign-ending product and is considered quite successful when it comes to good reach and
interaction. Promotional photography has left the audience's eyes with an impressive campaign
about gender-fluid fashion. However, with the short film "Shape Of Blue", although it has not
yet achieved the set KPIs, it has also achieved the goal of giving the audience the most real and

honest perspective to open up related stories regarding prejudice in the next stage.

Finally, "The Blossom Of Fluidity" exhibition event, which is considered the key hook of the
campaign, took place successfully in 3 days. With careful preparation in advance, the event
gave the audience interactive experiences with gender-fluid fashion styles. In addition, the
event also had the participation of KOCs and young people who are pursuing this fashion style.
After experiencing the activities at the event, they shared posts about the event on their personal
pages and received positive feedback from the online community. In addition, the event was
also successful in sponsoring and supporting media from fashion-related websites to hit the

target audience.

2. Google Form

In general, the proportion of survey respondents with age and sex is similar to the quantitative
surveys of the original research before the project implementation. At the same time, these
respondents are mostly in the target audience that the campaign is targeting. It should be
demonstrated that the campaign has reached the right target audience, and the objectivity of the
feedback form collected from the target audience of the campaign.

Furthermore, the campaign's communication strategy was successful. Which, with more than
83 percent of respondents knowing about the campaign via Facebook, accounts for the
majority, and is significantly higher than other outreach channels. Moreover, with a rate of 76
percent, the percentage of respondents who know about the campaign through the exhibition

event is placed second, and this event is also the highlight stage of the campaign.

Communication Campaign - The Blossom Of Fluidity | 14
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Ban biét chién dich cua tui minh qua dau?
209 responses

Qua Facebook —175(83.7%)

Qua Instagram —06 (45,9%)

Qua sy kién trién lam twong tac

“The Blossom Of Fluidity” -159 (76.1%)
Qua ban bé gidi thiéu
Qua con gaif—2 (1%)
Truwdng FPTE1 (0.5%)
0 50 100 150 200

Figure 21: Result for question: “Ban biét chién dich cia tui minh qua ddu?”.

Additionally, the campaign was successful in generating awareness and interest. Also, the
campaign's awareness level is centered on elements like appearance, impression, originality,
adaptability, and significance. These are the same factors that the campaign targeted from the
beginning to popularize gender-fluid fashion. With the impressions that the campaign
generated, it was able to attract the target audience's interest to a high rate of 4 and 5 on a

percentage of 47.8 and 42.6, respectively.

Mirc d6 quan tam cia ban vé chién dich nhu thé nao?
209 responses

100
75
50

25
1 (0.‘5%) 1(0.5%)

1 2

Figure 22: Result for question: “Mikc @6 quan tam ciia ban vé chién dich nhw thé nao?”.

In order to get the above level of interest, the campaign has implemented communication

activities and social products. The desired result obtained is considered quite effective. With

Communication Campaign - The Blossom Of Fluidity | 15




FPT University | Multimedia Communication Capstone Project

exhibition events, more than 140 respondents choose a score of 5. This is considered an
explosive activity and also brings the most multi-dimensional perspectives and experiences to
the target audience. With regard to the campaign's other activities, the short film product in
particular received the highest score of 4 (84 choices) and came in second with a score of 5
(105 choices), just behind the exhibition. This is considered a great success for short films.
Although the number of people reaching Meta Business is much lower than that of other

products and activities, it has a relatively high favorite rate.

Murc do yéu thich cla ban vé cac san ph&m va hoat déng cla chién dich?

Figure 23: Result for question: “Mirc d yéu thich ciia ban vé cdc san phdam va hoat déng cia

chién dich?”.

Besides, the level of conveying the message of the event still achieved the original goal set.
With the level of "understanding”, the exhibition event still holds the highest position (134
choices) compared to other activities of the campaign. The main reason considered is that this
is an activity that people can experience for themselves and absorb perceptions and
understandings most interestingly and intuitively. In second place is promotional photography
with 116 choices. This is the end product of the campaign and this result has created a pretty
good foundation for changing attitudes in the next campaign. In general, the level of "a little
understanding” keeps the low rate very low, and the level of "not understanding™ keeps the
ratio insignificant. In addition, the level of "fairly understanding” of posts about providing
knowledge and sharing stories holds high positions compared to other activities with 97 and 96
choices, respectively. From there, it shows that the target audience can receive most of the

information and messages about gender-fluid fashion from the activities that the campaign

Communication Campaign - The Blossom Of Fluidity | 16
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conveys.

Ban dénh gid nhimg théng diép dugc truyén tai qua cdc san phdm va hoat dong cla chién dich nhu thé nao?

B Khéng hidu T Hidu motchin B Hidu kha rd Théu hibu

100

- A - b c :
@9““ ?96“‘@»0 ” ‘&0\‘ o o @(v'} o c“‘”"
Figure 24: Result for question: “Ban ddnh gid nhitng théng diép dwoc truyén tdi qua cdc san

phcfm va hoat dong cua chién dich nhw thé nao?”.

In addition to the above positive messages, the target audience also showed a significant change
in their understanding of gender-fluid fashion after going through the campaign. Prior to the
campaign, their level of understanding and discernment for this style was very low with scores
of 1 and 2 accounting for 30 percent and 36.2 percent, respectively. Nevertheless, following
the campaign, they gain a certain understanding of this fashion such as beauty without

boundaries, fashion for all gender, diversity, and fashion trends.
Trudce khi chién dich dién ra, mirc d6 hiéu biét clia ban vé théi trang linh hoat gidi tinh 14?2
156 responses
60

40

20

Figure 25: Result for question: “Trudc khi chién dich dién ra, mitc do hiéu biét cia ban vé

thoi trang linh hoat gioi tinh la?”.

Communication Campaign - The Blossom Of Fluidity | 17




FPT University | Multimedia Communication Capstone Project

Sau chién dich, ban hig&u gi vé thoi trang linh hoat gigi tinh?

157 responses
Minh bi&t thém nhiéu hon vé nhirng phong cach thdi trang linh hoat
Pay Ia mét loai hinh da dang
La thai trang danh cho moi gigi tinh va pha bo rao can
Thai trang ko phan biét gidi tinh, kéo nam gidi ra khoi khuén mau dinh kién

Mot phong cdch théi trang ma céc ban tré c6 thé théa stic sang tao, khodc 1én minh nhitng b trang phuc
ma ban than yéu thich

minh hiéu hon & viéc thai trang |4 uyén chuy#n va linh hoat khéng nén bi gidi han & gidi tinh
Quan 4o, trang phuc khéng thay d8i duoc ban sic va vé dep cla tirng cd nhan vén ¢

La mot phong cach thai trang dang dugce Ung ho

Khéng c6 gi 1a khéng thé

Figure 26: Result for question: “Sau chién dich, ban hiéu gi vé thoi trang linh hoat

gioi tinh?”.

The above changes in understanding, it has had a great impact on the perception of the target
audience in recognizing gender issues in fashion. With the opinion mentioned in the survey,
more than 44 percent chose “totally disagree” and “disagree” accounting for 34.9 percent. In
addition, the options “agree” and “strongly agree” keep the proportions insignificant. This
shows that they have absorbed the right insights conveyed through the campaign activities to
form the current positive and objective perceptions. However, the proportion of "neutral”
opinions still accounts for a relative proportion (19.1 percent). This group of subjects is
regarded as one that requires more time to alter their perspective.

Communication Campaign - The Blossom Of Fluidity | 18
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V@i nhirng su hiéu biét trén, thi ban nghi gi vé nhan dinh ma nhiéu nguoi cho rang:
“Phong cach Thaoi trang linh hoat gidi tinh sé khéng phu hop véi nhitng ban “trai

thang".

209 cau tra loi

@ Hoan toan khong ding
@ Kndng dong y

@ Trung lap

® Ding y

@ Hoan toan dong y

Figure 27: Result for question: “V&i nhitng sw hiéu biét trén, thi ban nghi gi vé nhdn dinh ma
nhiéu ngueoi cho rang: “Phong cdch thoi trang linh hoat gidi tinh sé khéng phit hop véi

I2E1)

nhitng ban “trai thang”.

Overall, the campaign has achieved its goal and the objective is to bring understanding and
awareness to the target audience about gender-fluid fashion. The majority of the target
audience's support for the campaign stands at 75.6 percent. Therefore, the team has assessed
that the opportunity to carry out the next activities in the future plan is achievable. The

campaign is the premise for the change of attitude in the next campaign.

N&u trong tuong lai chién dich tiép tuc phat trién thi ban c¢6 sén sang tng hd
khong?

200 cdutra lai

® Co
@ Co thé
@ Khing

Figure 28: Result for question: “Néu trong twong lai chién dich tiép tuc phdt trién thi ban cé

san sang ting ho khong?
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PART Il: FUTURE PLAN

Maintenance
Keeps up the desired behavior!

& Action
é” Changed behavior is initiated
€
@ Preparation

Intends to take action

/&

SN
Contemplation
Begins to think about changing.

! Precontemplation
Not aware that a change needs to be made.

Figure 29: The Transtheoretical Model (Stages of change)

According to The Transtheoretical Model of behaviour change was originally developed by
Prochaska and DiClemente (Prochaska and DiClemente, 1984, 1986), the campaign is aimed
at increasing awareness among those unfamiliar with the gender-fluid fashion style.
Accordingly, the campaign is in phase 1 (pre-contemplation) to create awareness and create
different perspectives around this style such as gender issues, colors, clothing styles,
prejudices, etc. At this stage, the target audience has not had positive attitudes about gender-
fluid fashion and has not thought of changing or pursuing this style. Therefore, the campaign
The Blossom Of Fluidity initially aims to bring gender-fluid fashion closer to everyone.

From this stepping stone, the campaign will move to the next stages in the process of changing
human behavior. Entering phase 2 (Contemplation), the audience will change their attitude
from negative to positive by reducing the stereotypes mentioned in The Blossom Of Fluidity
campaign. When a positive attitude is built, there is a certain preoccupation and thinking about
change or not (Preparation), and the campaign will move towards influencing the behavior of
the target audience (Action). For those young people who love but do not dare to pursue this
style, they will have enough motivation to express their personality and experiment with this
style. For those young people who are already followers, it will be a playground for them to

shine and develop further in their personal fashion style (Maintenance).
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PART Il11: APPENDIX

Campaign Feedback

Tudi
209 responses
® Dudi 18
® T 18dén22
@ Tir23dén 27
@ TU 28 dén 35
® Tén 35
Gidi tinh
209 responses
® Nam
® No

Ban biét chién dich cua tui minh qua dau?

209 responses
Qua Facebook —175 (83.7%)
Qua Instagram
Qua su kién trién 1am twong tac 7
“The Blossom Of Fluidity” 150 (76.1%)
Qua ban bé gigi thiéu —93 (44.5%)
Qua con gaif—2 (1%)
Trudng FPTE1(0.5%)
0 50 100 150 200
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3 tir khoa dau tién ma ban nghi dén khi nhac vé chién dich 1a gi?

209 responses

Hay, an tuong, doc dao

En tuong, hay, doc dao

Rat &n tugng

Hay, doc dao, an tuong

R3t dac biét

blossom - thai trang - linh hoat
Hién dai, phong céch, tré trung
thai trang, linh hoat, dep

Su kién

3 tir khéa dau tién ma ban nghi dén khi nhac vé chién dich 1a gi?

209 responses

boc, la, dep

slay , flexible, unique

thaoi trang, linh hoat, tu do

Dep, xin, dau tu

Dep, doc, an tugng

sang tao, tha vi, dep

Can bang nhung dot pha

Sang tao mdi nhung ciing khéng ci

Binh dang cla vé dep

Hay, &n tugng, thich tha
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3 tir khoa dau tién ma ban nghi d&n khi nhac vé chién dich 1a gi?

209 responses
Thdi trang, phi gidi tinh, linh hoat -
Thai gian linh hoat gidi tinh
T4o bao - ¥ nghia - TAm huy&t
Mdi mé, hdp dan, hdi hop
béc - La - Trendy
thdai trang linh hoat gidi tinh, fashion, fluidity
Thai trang, phi gidi tinh, mau xanh
mau sac, fashion, séng tao

En tuong, déc dao, hay

3 tir khéa dau tién ma ban nghi dén khi nhac vé chién dich la gi?

209 responses
thai trang, gidi tinh, su mdi la b

Thoi trang
ba dang
Tha vi

Dep, ¥ nghia, hay

Hay, doc, y nghia

An tuong, ¥ nghia, hay

Linh hoat, y nghia, an tuong
An tuong, déc déo, y nghia

Thoi trang, doc la, linh hoat

Havw dAr~ AdA 3n tivana
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3 tir khoa dau tién ma ban nghi dén khi nhic vé chién dich l1a gi?
209 responses

PR ML L U Ly

Linh hoat phi gidi tinh

£n tuong, hay, ¥ nghia

tur do, chinh minh, linh hoat

Phi gidi tinh, nam nit, théi trang

Hay, &n tugng, déc

béc la, sang tao, thu hit

Hay, &n tuang, y nghia

Hay, y nghia, ddc la

Hav. déc la. v nahia
3 tir khéa dau tién ma ban nghi dén khi nhac vé chién dich l1a gi?
209 responses

Y nghia, hay, déc la

NBi bat, dinh, y nghia

Hay, &n tuong, y nghia

Dep, y nghia va sang tao

Y nghia, ddc la, &n tuong

linh hoat, khong gidi tinh, phi gigi thinh

Thai trang, linh hoat, phi gidi tinh

Mau sic, méi la, tha hat

Thai trang, phi gidi tinh, mau sac
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3 tr khoa dau tién ma ban nghi dén khi nhic vé chién dich 1a gi?
209 responses

béc dao, linh hoat, sang tao

Sang tao, ¥ nghia, tAm huyé&t

thai trang, gidi tinh, linh hoat

Thai trang, quéan ao, linh hoat

En tuong, y ngha, dac biét

rat dac biét

Rat y nghia

Mé Mé Mé

Rat 14 hay

3 tir khéa dau tién ma ban nghi dén khi nhac vé chién dich la gi?

209 responses

Hay, y nghia, dac biét

Hay, &n tuong, doc déo

An tuong, dic biét, hay

Rat dac biét

rat an tuong

Rat doc dao

An tuong, dac biét, doc ddo
La, ngac nhién va an tuong

Thich thda, 16i cudn, doc déo
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3 tlr khda dau tién ma ban nghi dén khi nhac vé chién dich 14 gi?

209 responses
R4t dac biét, &n tugng, ¥ nghia
MEé, &n tuang, 16i cudn
THOI TRANG
Linh hoat, théi trang
Thai trang, gidi tinh, phong cach
théi trang linh hoat gidi tinh, bing na, vé dep
linh hoat, khdng gigi han, pha vé dinh kién
linh hoat, cam, xanh

linh hoat, pha v, vé dep thai trang

3 tir khoa dau tién ma ban nghi d&n khi nhac vé chi&n dich 13 gi?

209 responses
dep, la, mau sac .
bung nd, vé dep cia su linh hoat, pha v& dinh kién
blossom, fluidity, harry styles
the blossom, foi, make scent and make sense
la, khé higu, hay hay
FOI, shape of blue, the blossom of fluidity
thdng minh, mdai la, thai trang
linh hoat, vé& dep, phong cach

trién Idm tuong téc, FOI, phim ngén
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3 tir khéa dau tién ma ban nghi dén khi nhac vé chién dich la gi?
209 responses

dep, déc, mai la

vay xanh, mau dep, d6 xinh

phong céach, théi trang, linh hoat

su kién trién 1am, anh Minh Trong, chi Hién Nhi

sang tao, chién dich mdi, y nghia

linh hoat, thoi trang, pham FOI

linh hoat, théi trang, pha vé

Hanh trinh tim hoa da sac, chi Hién Nhi, minigame

I

View 103 more responses in Sheets ‘

4

Mirc d6 quan tam cua ban vé chién dich nhu thé nao?
206 responses

100
75
50

25
1 (0.[5%) 1(0.5%)

1 2

Murc d6 yéu thich cla ban vé céc san pham va hoat dong ca chién dich?

o mm mm: Wmo

100

3

0
Pram ngén “Shape Of BY anh *Make Scent Ang Bai dang cung cho thing  Bai chva sé cua nhimg ban

Blue™ Blossom O Fludty™ Make Sense” tn vé thol wang leh hoat theo dudi thdl trang linh
ol Tl Paat gioi tiah
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Ban dénh gid nhing théng diép duoc truyén tai qua cdc san phdm va hoat dong cla chién dich nhu thé nao?

B Khéng hidu W Hidu motchin B Hidu kha o Théau hibu

100

50

Trude khi chién dich dién ra, mirc do hi€u biét clia ban vé thai trang linh hoat gidi tinh 1a?
209 responses

80
60
40

20
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Sau chién dich, ban hiu gi vé thai trang linh hoat gigi tinh?

209 responses

Khéng gidi han

khéng khudn kha

Khéng gidi han

dep

Khéng gidi han, khang khudn khd
khéng gidi han

Theo minh, thai trang linh hoat gidi tinh 13 thoi trang danh cho t&t c4 moi ngudi, bat ké gidi tinh nao, moi
ngudi co thé tu mix nhiing trang phuc cla nam va nif véi nhau va tao ra nhigu phong cach th vi.

Réat dep

|a théi trana khéna phén biét aidi tinh. bat k& minh 13 ai d&u dc méc theo céch minh thich v
Sau chién dich, ban hiéu gi vé thdi trang linh hoat gigi tinh?
209 responses
|4 thai trang khong phan biét gidi tinh, bat k& minh |2 ai d&u dc méc theo cach minh thich
Tuong dai I
Minh biét thém nhigu hon v& nhitng phong cach thai trang linh hoat
Day la mot loai hinh da dang
La théi trang danh cho moi gidi tinh va pha bd rao can
Thai trang ko phan biét gidi tinh, kéo nam gidi ra khai khuén mau dinh kién

Mét phong céch thai trang ma céc ban tré cé thé théa sirc séng tae, khodc |&én minh nhiing bé trang phuc
ma ban than yéu thich

minh higu hon & viée thai trang 14 uyén chuyén va linh hoat khéng nén bi gidi han & gidi tinh

- - e & Py - - - -
MuEn an trann nhie khana thav dai dirne han e3r va vé den eila titnn ca nhan vén cd
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Sau chién dich, ban hi€u gi vé thdi trang linh hoat gigi tinh?
209 responses

La mat phong cach thai trang déang dugc dng hd

Khéng cé gi la khéng thé

Thai trang thi khéng nén phan biét vé tudi tac va giéi tinh. Chi ¢&n bit cach ban s& trd nén ndi bat va cé
tinh hon.

Thai trang linh hoat giGi tinh phit hop cho bat ky ai c6 ca tinh va mudn khang dinh cé tinh cla minh véi
cong ddng, bat ke gidi tinh

Linh hoat mei tinh hudng
Mot xu hudng thai trang mdi linh hoat cho cé nam va nit
nam ciing cé thé ban vay

Toi hiéu hon v& phong céch thai trang cta gidi tré hién nay. Théng qua d6 tai cé thé thau hiéu con cta minh

b

Sau chién dich, ban hiéu gi vé thai trang linh hoat gidi tinh?
209 responses

Khang cé khoang cach vé gidi tinh trong thoi trang
l& théi trang phi hop vdi bat ki gidi tinh nao, khéng phan biét
Mé&t phong cach thai trang ma cdc ban tré co thé linh hoat, sang tao phi hop vdi ban than minh

Sau chi#n dich thi t6i cang hiéu hon vé thai trang linh hoat gidi tinh. Chign dich d4 cho tai bi&t thai trang 13
khéng gidi han. Moi ngudi cé thé théng qua da thé hién quan diém, phong céch cta minh.

Minh thay nhigu digu bd ich
Khdng gi 1& gidi han
Khéng gidi han, dam mé, tu tin

Boc 16 ban than, linh hoat, khdng gidi han
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Sau chién dich, ban hiéu gi vé thai trang linh hoat gigi tinh?

209 responses
Phong cach théi trang linh hoat gidi tinh s& pha hgp véi gen z
Khéng gidi han, linh hoat théa stic thé hién ban than
Kéo nam gidi ra khoi khudn mau déc hai,
Khéng gidi han, thé hién ban than
sur chuy@n ddi giita hai khia canh nam tinh va nit tinh trong cing mot ngudi.
La nit méc d6 nam cling duoc ma nam méac db nir ciing duoc, mién sao cam thay tu ti thoai mai

Phong cédch Thai trang linh hoat gidi tinh da dang hoa dugc tinh thai trang nay, loai bd ranh gidi vé théi
trang danh cho nam va ni.

Gidng nhur Unisex, phong cach thai trang cé sy dét pha mai va céi nhin mdi vé cdi dep.

Nén phat trién réng honn -

Sau chién dich, ban hiéu gi vé thai trang linh hoat gidi tinh?

209 responses

Thai trang khéng cd gidi tinh. Gidi tinh trong thdi trang dugc con ngudi nghi ra va déi khi nd lai tré thanh
dinh ki&n trong xa& hai. Thai trang chung qui gidp con ngudi tré nén dep va tu tin trong céac khoang thai gian
cla cudc dai minh.

minh goi tén dugc loai phong cdch théi trang nay, nd gat bo di nhitng ranh gidi cling nhur dinh nghia v hinh
ma moi ngudi thudng gén ghép cho. N6 hop vdi minh, su tu do phdng khoang.

Khéng phan biét nam nif, ai ciing cé thé tu tin thé hién
La d3 nam va nit c6 thé mic dugc
L& thai trang thé hién cé tinh, ca t6i clia mi nguai

Thei trang la tu do, khong co gidi han va phan biét

~A tham nhidn bhdi nidm i higon hidt hon
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Sau chié&n dich, ban hiéu gi vé thai trang linh hoat gigi tinh?
209 responses

ai cling mac dugc

Thodt ra khéi khuén méu, khéng gidi han

Khéng gidi han, thoat ra khoi khudn khé

khéng gidgi han, khéng khudn khd

Khéng gidi han, khéng khuén khd thé hién phong céch thai trang cda ban thén

khéng giai han, khudn kha

Khéng gidi han, khéng thudn kha thé higén ban than minh

khong khuan khd

Sinh hoc chap nhéan mét pham vi rdt réna céc kha nana. Chinh van héa mai cu@na éo con naudi nhan thic M

Sau chi@n dich, ban hiéu gi vé thai trang linh hoat gidi tinh?

209 responses

khéng khudn khd, khéng gidi han

Khéng gidi han, khéng khudn khd thé hién ban than minh

khong gidi han thé hién ban than minh

KHONG HIEU RO

Thém 1 it

L& mdt phong cach théi trang déc biét danh cho nhing ngudi dac biét
phong cach thdi trang khéng bi gidgi han gidi tinh

thai trang khaéng co rao can vé gidi tinh

Phong cach nay rat dep va phi hop vdi tét cd moi ngudi mudn dudi -
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Sau chién dich, ban hiéu gi vé thai trang linh hoat gidi tinh?

209 responses

ban cé thé méc bat cif gi ban mudn
la con trai hoan toan cé thé méc dd con gai ma khéng so bi danh gia
thdi trang hudng tdi vé dep cda ngudi mac ma khéng lién quan dén gidi tinh cla ho 13 gi

Thi ra & Viét Nam ciing c6 rat nhigu ban tré diing cam theo dudi phong cach nay ma minh khéng hé biét
dén

vé dep, phong céch thai trang cla chinh ban, dimg d& ai danh gia
Thai trang linh hoat gidi tinh that ra cng nhu nhirng phong cach dugc coi la binh thudng khac
thai trang khéng c6 rao can, tu tin thé hién phong cach cda minh

D3 biét goi tén nhiing ban phai da theo phang cdch nay la Thai trang linh hoat gidgi tinh

Sau chi@n dich, ban hiéu gi vé thoi trang linh hoat giéi tinh?

209 responses
tur tin thé hién phong cédch ban than, méc nhitng gi minh mudn -
théi trang linh hoat that thu vi khi duge méac d6 thoai mai khéng lo dé 1a dd nam hay do nii

thai trang linh hoat gdi tinh khang bi nhitng dinh nghia ngay xua tréi budc nhu nam phai mac quan va nir
phai méac vay

thai trang pha v& nhitng van dé vé gidi tinh

Thai trang cho moi nha, dep 1& mac thui a

tu tin th& hién phong céch thdi trang cla chinh minh

My anh chi mac dd chay qua a, e thi chua dam thir phong cdch nay
théi trang pha v& nhitng dinh kign xwra lac hau

Thai trang linh hoat gidi tinh cting binh thuang nhu nhitng théi trang khac ma moi ngudi dang theo dudi,

= —— - pe - o -
Alinn Aan ud Alina w30 ndo nhor chilina ta hidt nhAi
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Sau chién dich, ban hidu gi vé thai trang linh hoat gidi tinh?

209 responses
ban 1a gi, da thich thi hdy tim higu va khi&n né trd nén dep dé khi khodc |&n ngudi -
thdi trang khéng phan biét gidi tinh cla ngudi mac

Thai trang linh hoat gidi tinh d& mang nhiing thir khéng thé trd thanh cé thé va xod bo nhiing ranh gidi v&
gidi tinh trong thai trang. Hay chi méac vi nd |14 théi trang chi k méc vi nd 1a d6 danh cho nam

mac gi minh thich, nam ciing cé tha ban vay va nif cling cé thé ban vest

Thi ra béy gi& cac ban tré d& cd cai nhin ding vé phong cach nay, khéng dénh gia gidi tinh cling nhu g3
biét tran trong cai dep cla thai trang

thai trang hudng tdi vé dep, gitip ngudi mac thé hién phong cach riéng cla ban than ma khéng lién quan
dén gidi tinh cda ho

théai trang pha v nhitng dinh kién vé gidi tinh

khéng cé gidi han n&o cho thai trang ca, méc nhifng gi minh mudn

Sau chién dich, ban hiu gi vé thai trang linh hoat gigi tinh?

209 responses
khang co gidi han nao cho thai trang cé, mac nhitng gi minh mudn -

thai trang linh hoat gidi tinh d& v& t5i Viét Nam va c6 anh huong sau séc t6i thi yéu ngudi theo dudi thai
trang

viéc nam chi dc méc quén, va nit chi dugc méc vay dd khaéng con phi hgp nira vai phong cach théi trang
nay

C6 thé biét rang unisex khéc vdi phong céch thai trang nay.

nhitng dinh nghia nhu quan 4o danh cho nam va quén do danh cho nif d& 16i thai, thai trang linh hoat gidi
chinh 1 su tu do, hudng tdi viec pha v nhimg dinh kién gidi trudc day

di ban |3 ai, thudc gidi tinh nao, hdy mac nhimg gi ban thich va mudn thé hién
Vay |a cda moinha

View 86 more responses in Sheets
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Véi nhirng su hiéu biét trén, thi ban nghi gi vé nhan dinh ma nhiéu nguai cho rang: “Phong cach
Thai trang linh hoat gidi tinh sé& khéng phi hop véi nhimag ban “trai thang"."

209 responses

@ Hoan toan khéng dbng y
@® Khang déna y

@ Trung lap

® Dongy

@ Hoan toan déng v

Ban ¢6 mudn gop y diéu gi cho chién dich tui minh khéng?

159 responses

Cam an moi ngudi rat nhigu
khéng

Cam an maoi ngudi rat nhigu
da khdng

Cam on céc ban rat nhigu
cam on moi ngudi rat nhigu
gg9

Mong la s& c6 thém nhigu hoat dang cla chién dich nhu tao cac cudc thi vé thai trang linh hoat gigi tinh va
c6 cdi ban catwalk tai budi trién 13m.

Thdi trana ohi aidi tinh
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Ban ¢6 mudn goép y diéu gi cho chién dich tui minh khéng?
159 responses

- -

cho thém mi bd anh nghen

Da khéng a, moi ngudi d3 rat cd géng, cdm on moi ngudi rdt nhigu a
Gia nhu & su kién minh c6 thé duoce trai nghiém thai trang linh hoat
Da khéng a

Da khéng a, cam on moi ngudi da ludn cd géng

Minh rat thich vé thai trang, hi vong truding minh v& nganh thai trang cé thé mé thém show catwalk, diéu
chwa bao gi& co tai FPT

Cam on moi ngudi da ludn cd gang

Udc gi duge xem nhiéu hinh thai trang

Ban ¢6 mudn gop y diéu gi cho chién dich tui minh khéng?

159 responses

Moi ngudi rat cé dau tw vao du an 1dn nay. Mong moi ngudi sé& mang tdi nhigu digu mai mé va tha vi hon
trong tuong lai né.

Khang a ! vi cac ban da lam rat tat !
Da huma

hong. minh iu ekip

Cam on rat nhigu

hong

Cam on céac ban

Khong

Ko

e
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Ban c6 mudn gop y diéu gi cho chién dich tui minh khéng?
159 responses
Hién tai minh chua cd y ki€n nao
Khéng
Thong diép trén trang facebook nén lam ngan gon dé doc hon
Hem co
chién dich rat tot va ¢ nhigu diém ndi bat. Mong chién dich s& quay trd lai trong thoi gian som.

Mong cac ban sé tiép ndi chudi su kién d& c6 thé mang duoc ngudn thong diép dén rong réi trong céng
dong.

Minh thich y tuéng va cach céac ban trién khai chién dich, nd hay va cach tiép can rat gan vdi gi6i tré nhu
bon minh.

Hong a

Ban ¢6 mudn gop y diéu gi cho chién dich tui minh khong?

159 responses
Cam on moi ngudi rat nhiéu vi chién dich déc dao nay
cam on BTC rat nhigu
Cam on moi ngudi vi da mang dén chién dich dac biét nay
cam on moi ngudi rat nhiéu, chién dich rat hay
Rat dac biét, cam on moi ngudi rat nhiéu
cam on moi ngudi vi chién dich déc biét nay
cam on moi ngudi vi da cd gang
cam on moi ngudi rat nhiéu vi mdt chién dich y nghia nay

HI
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Ban ¢6 mudn gop ¥ diéu gi cho chién dich tui minh khéng?
159 responses
Khum -
Hum a
mong chién dich phét trién thém nira
thém nhigu chi&n dich y nghia nhw vay nira a
chién dich nén duoc kéo dai hon va cé thém nhigu hoat déng vui vui
san xudt thém nhigu s&n pham nita a
da khéng a, moi ngudi cd 1én nha
da héng a

nén cé thém céc hoat ddng & ngoai cho céc ban & nhirng khu vire khac ¢6 thé tham gia

Ban ¢c6 mudn gop y diéu gi cho chién dich tui minh khéng?

159 responses
mong chién dich phét trién han s
Chi&n dich d4 rat t&t rdi, chic cac ban thanh céng hon nita trong tuong lai
r&t nhigu san pham hay va y nghia

chi&n dich nén dua ra thém nhi&u théng tin hon v& phong céch nay va cd thé hiy két hap véi nhitng ngudi
ndi tiéng trong thai trang d& lam phu réng hon chién dich

thém nhi&u budc tién dot pha cho cac san pham sap tai

Mai thém anh Pham Thoai chia sé géc nhin clia ngudi theo dudi phong céch nay va phai chiu cai nhin soi
xét cla mang x& hai

thém céc hoat déng tha vi
da chi&n dich rat y nghia va hay a

= = - = - s = - 2 2 = -
E mAn A ~rhibe tham cde e Fidn nbhar uide niba nhama A chA fronm 28 wi o
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Ban c¢6 mudn gop y diéu gi cho chién dich tui minh khéng?
159 responses

LUV LW LU S LIS G oW s g Vg] nua nnuug v ownwv uuu\_., LA LR R L )
t chirc thém cac hoat déng offline
moi thém céc anh chi theo dudi phong cach nay va td chirc thém mot budi meeting chia sé nha team

chién dich nén tiép tuc d& co thé tiép can sau hon nita vé phong céch nay cling nhu mong mudn thay dai
suy nghi ciing nhu hanh dang clia ngudi theo dudi thai trang

da khong a

phat trién hon nira

Cac hoat dong can phai doc dao va cé thé la di thém nita dé cso thé tac dong manh mé t6i khan gia.
chuc chién dich dat dugc nhirng gi moi nguai dé ra

chién dich nén danh manh hon nira vao céc van d& con nhirc nhdi thudc vé phong cach thoi trang nay, to

chtrc thém céc budi giao luu v

Ban c6 mudén gép ¥ diéu gi cho chién dich tui minh khéng?

159 responses

qua gidi

MNén lam cac san phé’m tac dong manh mé nira
chign dich tiép tuc di dirng dirng lai nha

Khéng cé digu gi gép y

Mén co thém cdc hoat ddng giao luu va tiép c&n dén nhigu ngudi hon vai viéc lién hé vai fashion influencer
dé thong diép truyén tai duge manh mé hon

Da khéng
qua da

C6 thém cac hoat dong nira nha
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Ban c¢6 mudn goép y diéu gi cho chién dich tui minh khéng?
159 responses

chay lénn
cing lam thém nhiing chién dich y nghfa nhu v nifa nha
thuc hién thém cac hoat dong y nghia nira nha
minh s& méi Ung hd team trong tuong lai nha
khong
clng lam thém cac chién dich ¥ nghia nhuu v nha
chié&n dihchj nén phat trién véi cac haot déng tuong tic dé cac ban c6 san choi giao luuw hoc hdi
lam t&t 1am
Qua la xin rui -
Ban c6 muén gép y diéu gi cho chién dich tui minh khéong?
159 responses
minh s& mai ting hd team trong tuong lai nha
khong
cling lam thém céac chién dich y nghia nhuu v nha
chién dihchj nén phat trién voi cac haot déng tuong téc dé cdc ban cd san chai giao luuw hoc hdi
lam t&t 1am
Qua & xin rai
chién dich qua tuyét
khong a

View 27 more responses in Sheets
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Néu trong tuong lai chién dich tiép tuc phat trién thi ban cé san sang Ung ho khéng?
209 responses

®Co
® Cothé
@ Khang
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