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PART I: EVALUATION

I. Meta business and TikTok for business:

1. Stage 1: Awareness (27/09/2022-12/10/2022)

The aim of this stage is to create curiosity about traditional musical instruments
through articles explaining techniques of "Ngon vo". "Ngon vo" is one of the typical
techniques of traditional musical instruments besides vibrating, pressing and swiping
techniques. Although less "acting ground" than other techniques, when appearing, “Ngon vo”
creates highlights and breaks for the music. It is because of that interesting point that creates
excitement for the audience to find this technique.

Three posts are specifically about "Ngon vo" techniques and one is about a quartet of
techniques used in traditional musical instruments. These articles also partially identify the
mascots used in the project. This image received a good response from the audience, they felt
that the instrument looked funny and eye-catching.

The technique of "Ngon vo" is a new concept, stimulating viewers to want to read and
learn more about this technique. The total reach for 4 articles in this period was 1680 reach,
the highest was "Bai gioi thieu ky thuat ngon vo" of Dan tranh and Dan bau with 711 reach.
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Figure: 1, 2, 3, 4, 5, 6, 7, 8: Reach and reacts, comments of stage 1

2. Stage 2: Appeal

Phase 2 starts from October 10, 2022 to October 16, 2022, the important purpose of
this stage was to create a new look for traditional instruments. As a result, the campaign
produced conceptual photography - "Voox - TRUYEN THONG TRUYEN THONG" which
achieved a fairly high reach of over 8,700. After uploading the photo series, it can be seen
that the audience has positive and excited feedback about the image and spirit of the photo
series.

Through the appearance of the set of photos, the goal has been achieved on the
Facebook platform. In short, the target audience has also paid attention and interest in
traditional musical instruments and campaign "VOOX - Nhac cu ke chuyen qua ngon vo".
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Figure 9, 10: Reach, reacts and comments of stage 3

3. Stage 3: Ask (12/10/2022 - 18/10/2022)

Phase 3 starts from October 12, 2022 to October 18, 2022, at this stage, the main
traditional channel of the project is Tiktok with short clips with the sound of each instrument.
The purpose of these short clips is to help listeners see the beauty of traditional Vietnamese
musical instruments. Most importantly, they will hear and have a little impression of the
sound of these instruments because there are still a lot of music products that use the wrong
traditional instrument material.

6 clips have a careful investment in image and sound so that everyone can hear these
sounds in the clearest way, not having to replay the music but the pure sound of the
instrument. The total number of interactions since the establishment of the TikTok channel
until now has achieved a significant amount of reach. The average views of the 6 clips are
over 1000 views, the highest with Dan Nhi clip is 1822. At the same time, it has received
many positive feedbacks from viewers.
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Figure 11: Total reach clips on Tiktok at stage 3

4. Stage 4: Action

Phase 4 starts from October 17, 2022 to November 1, 2022. This is the main stage of
the whole campaign to bring the image of traditional musical instruments closer to students in
Ho Chi Minh City. Before the event took place, the group also had articles related to the
event to attract the attention of young people to the event "VOOX - Nhac cu ke chuyen qua
ngon vo". With a total reach of more than 3,000. Therefore, the interactive exhibition event
combined with the minishow has received a high response and many positive feedbacks
about the experiences of young people after attending the event.
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Figure 12, 13: Reach post at stage 4

Besides, during the ongoing event, posts related to updating the status of the event
have a fairly high organic reach rate, ranging from 1,000 to 1,600 per post.
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Figure 14, 15, 16, 17, 18, 19, 20, 21, 22, 23: Reach, reacts and comments of stage 4

5. Stage 5: Advocate (02/11-17/11)

With this final phase, the project wishes to support and motivate students to pay more
attention to, learn and preserve the cultural values of traditional musical instruments. By
transmitting information about traditional musical instruments in the form of diaries.
Instruments are like writing self-confessions about their origins and origins, helping the
audience see the precious values of traditional musical instruments. Although it is historical
information, and popularizing knowledge, it is modified so that it is close and receptive.
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Figure 24, 25, 26, 27, 28, 29: Reach, react and comment of stage 5

The stage ends after providing enough information for 6 types of instruments,
accompanied by the sharp sounds of each instrument in the form of a video. Help viewers
have a more specific and clear view of traditional musical instruments. Since then, feel more
respect and love for traditional musical instruments.

6. Total of campaign

Through 5 stages with the goals and KPIs that were set out initially, "VOOX - Nhac
cu ke chuyen qua ngon vo" has mostly been achieved.

In terms of social media, the most effective form of communication is images (23
articles) and video is followed by (11 videos). To achieve reach and engagement, articles
with important content are posted in the prime time slot at 8 pm.
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In terms of media production, the campaign had two main highlights. In which, the
section "VOOX - Traditional Communication" has brought success to the fanpage with high
reach and exceeded expectations, thereby as a springboard for the next posts. Besides, short
clip items also bring a steady amount of interaction. Give the audience a better feel for the
sound of traditional musical instruments.
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Figure 30, 31, 32, 33, 34: Highlight posts

Finally, the event "VOOX - Nhac cu ke chuyen qua ngon vo" is considered the
highlight of the campaign, the event took place successfully in 2 days. Through the event,
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with careful preparation in advance, the event brought the audience not only from perspective
but also from real experiences. Play the first notes with your own hands on the instruments on
display at the event

In addition, contributing to the success of this event is also partly thanks to the
communication support from other fanpages to reach the target audience.

Objectives KPI Actual result Achieving

Total People Post
Reach (Facebook

and Tiktok)

45,000 58.816 131%

Total Page Reach
(Facebook and

Tiktok)

15,000 15,537 104%

Total Followers
(Facebook and

Tiktok)

500 539 108%

Table 1: Result owned media reached after campaign

Figure 35, 36: Number of people reach

II. Google form:

After conducting a survey on 171 people, the team found that the proportion of survey
participants in terms of age was similar to the quantitative surveys of the original research
before implementing the project. This proves that most of the respondents are within the
target audience of the campaign. Therefore, the statistical information also satisfies the
objectives set out by the project earlier. The campaign has reached the right target audience,
which is students aged 18-22, this is the young generation and they have many opportunities
to interact with modern culture.
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With a centralized campaign running in parallel between Facebook and Tiktok,
however, in each phase there will be a main platform and a supporting platform. With
Facebook, content is built according to the 5A model, mostly using images and content to
convey information. Therefore, the content here is somewhat more diverse and flexible,
which is why students who know about the project through Facebook account for the highest
percentage with 48.5%. As for the Tiktok platform, the team focuses on recognizing the
typical images, structures and sounds of each traditional musical instrument. The post format
is also limited to video format, so the percentage of the audience knowing the campaign via
Tiktok ranks second with 25.7%.

Besides, the campaign is also known through the event "VOOX - Nhac cu ke chuyen
qua ngon vo" with 17.5%.

When asked to comment on the main activities in the campaign, the satisfaction rate
was mostly at levels 4 and 5. The highest level of satisfaction was with the audio videos of
traditional musical instruments rated at level 5, with 115 reviews. Next came the picture
series "VOOX - Truyen thong Truyen thong" which was rated at the second highest level of 5,
with 88 votes.
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This shows that the communication products on social media sites are highly
appreciated by the respondents, they are enthusiastically supported and inspired by those
products.

As for the question about the keywords of traditional musical instruments, our team
used to measure the change in both attitudes and knowledge about traditional musical
instruments. Our team found that the keywords are true to the spirit that the project is aiming
for and trying to build. At the same time, the keywords about musical instruments were
correctly mentioned by the respondents and all kinds of traditional musical instruments used
by the campaign to promote. However, there are still some keywords mentioned that are not
true to the spirit of the campaign, but account for a very small percentage about 3%.

Key words for feeling about
traditional musical
instruments

Traditional instruments The keywords are not in
accordance with the project
spirit

đa dạng, độc đáo, thú vị, linh
hoạt, gần gũi, kết hợp, cuốn
hút, ấn tượng, truyền cảm,
trân trọng, bảo tồn, tha
thiết...

đàn tranh, sáo trúc, đàn
nguyệt, tỳ bà, đàn bầu, đàn
nhị

cổ xưa, hoài niệm, trầm
buồn, nền nã, bí ẩn, cầu kì,
khó chơi,...

In addition, the project wants to help students improve their understanding of
traditional musical instruments. Therefore, our team conducted a survey of the audience's
level of understanding before and after the campaign took place. The results are very positive,
with the highest rate of pre-campaign understanding at level 2, with 46.8%, and second at
level 3, with 28.1%.
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However, after the campaign took place, the respondents' understanding of traditional
musical instruments also improved markedly. With the highest level 4 at 52%, the second
highest level 5 is 40.9%. In particular, there are no levels 1 and 2, which shows that the
campaign has helped the respondents improve their understanding of traditional musical
instruments. This is also the goal that the campaign was aiming for at the beginning.

Finally, with the plan to develop the campaign more, the respondents mostly
supported the campaign. The highest approval rate of 86% and the second with 14% will
consider, and hesitate when it comes to future plans. Another positive signal is that none of
the respondents opposed or supported the project's future plans.
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PART 2: FUTURE PLAN
The campaign goal is to promote traditional musical instruments to students in Ho Chi

Minh City. The group has built a basic knowledge of traditional musical instruments for the
students. At the same time, putting on traditional musical instruments creates a new youthful
and dynamic image. This can be considered as the opening stage, to influence the perception
of young people.

Through feedback and comments from social networking sites and events, our group
found that young people have a more sympathetic view of traditional musical instruments.
They see the diversity and freshness of traditional instruments through the articles and sounds
that the campaign has built. This is considered a positive signal for the effectiveness that the
campaign has brought, in accordance with the original goals set out by the campaign.

Therefore planning for the next step of the campaign is considered extremely
important by the team, contributing to the completion of further goals in the future.

After having an impact on the perceptions and attitudes of the target group, the project
determines to develop strategies that can influence the behavior of young people. Young
people will have the desire to preserve and preserve traditional musical instruments more.
Through choosing and enjoying learning about traditional musical instruments, consider
musical instruments as spiritual food for young people.

In addition, realizing that in order to deeply influence the psychology of young people,
the group realized that bringing traditional musical instruments into the educational program
is the right direction to preserve and promote traditional musical instruments. Therefore, the
group intends to create more activities in the campaign to promote the consideration of
bringing this subject into the Vietnamese educational program.

In order to have the opportunity to work on and plan future projects, the team realized
that they needed to expand the team and scale implementation, to be able to create more
impactful campaigns. Especially on the way to change the behavior of young people with
traditional Vietnamese musical instruments.
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