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PART III: EXECUTION

I. Social media

Through research in the "Media Behavior" and "Favorite Level of Traditional
Instruments" sections, the team decided to create a fanpage on Facebook and Tiktok. Using
two parallel running platforms, but depending on the stage, there will be a primary and

secondary platform.

1. Media planning

1.1. Facebook

STAGE | STT |igay Dén{ Tén bai viét Myc dich Brief content | Brief Design
Objective: Tao nhan dién vé& nhac cy truyén théng
- Avatar: gi¢i thiéu ngan gon ( 1
cAu vé su xudt hién cla dy an
1 27/09 Lép Page - Cover pag ed{lvi‘figrﬂn)mg soon cua | lllustration Design
- Hashtag: #/OOX #ngonvo
#campaign
- Gi¢ri thiéu: nhém gém nhiing
thanh vién n::érrnnuc dich cua Clip: hinh ede
2 28/09 Gidi thidéu nhom Tao sur uy tin i thanh vién co chén
- Hashtag: #dancontho
p text
#hoangmangcuocdoi
#SOLFAMEDIA
- gi¢i thidu: Dy an clia nhom la gi? g ;
(gidi thich tén dw &n, § nghia, Iy do | Ustration Design
. - lllustrator mét
lap fanpage,..) R e Ao b
Muc di 43 du &n huéng d&n? phan dan bau va
Gidi thiéu Fanpage va muc dich cla A TG 'c.h Cliagwan Iengaenss | i tay dang gay
3 29/09 dFEn Information - Théng diép mudn truyen dan
: 1ai?thdng qua slogan, tagline,...) | _ €6 logo du &n
~Hashtag: #v00X tén duogn sklg an
#traditionalinstruments #campaign \r-an, Slog
#SOLFAMEDIA
Illustration Design:
- Ngon vb la gi? llustrator mét nha
- Hashtag: #/0O0X #ngonvo cuy, mdt grong mat
4 30/09 Graphic design v&i keyword Curious vé tén Page | #traditionalinstruments #campaign | dang suy nghi va
- Key word: Ngon v key word "Ngén vd
- Noi dung ngén gon, gay sir to la gi"
AWARENES = T Ty ET
“enng ciapt ara t!n, kien.t e VE | llustration Design:
ki thuat choi Ngdén vo cla dan :
p - G o " S illustrator mascot
5 03/10 Thong tin ve ki thuat ngoén vo cia intarmation Tranh va dan Bau &4n tranh. dan bau
Pan Tranh va Ban Bau - Hashtag: #/00X #ngonvo o
va chén text
#nhaccukechuyenguangonvo
#traditionalinstruments #campaign
- Cung cap théng tin, kién thirc vé
ky thugt Chfyl l\!gor} yacua dan Nustration Design:
Nguyét va Sao Tric 4
n P T Y o 2 i i . .= | illustrator mascot
Théng tin vé ki thuat ngén vo cla a - Kéu goi mei ngwdi clng chia sé 2 el
6 05/10 P, - Information = - S iy J dan Nguyét, sao
Ban Nguyét va Sao Truc nhirng ky thuat khac neu biet trtic v Ghén dext
- Hashtag: #/00X #ngonvo
#nhaccukechuyenguangonvo
#traditionalinstruments #campaign
- Gigi thidu ngan gon vé bd anh va
néi v&ri moi ngudi clung don xem
) A . S diéu tha vi gi sép tdi . .
T 07/10 Trailer bd anh Curious ve bd anh - Hashtag: #/OOX #ngonvo Béang concept anh
#nhaccukechuyengquangonvo
#traditionalinstruments #campaign
- Cung cép thong tin, kién thic vé
ky thuat choi Ngén vd cia dan Ty | lllustration Design:
Ba va Ban Nhj illustrator mascot
Théng tin v& ki thuat ngén vé cua ; - Nhac nhé moi ngudi hdy chia sé | dan Ty Ba, dan
8 | 0810 Pan Ty Ba va Dan Nhi Information nhirng ky thuat khac néu bigt | Nhj va chén text
- Hashtag: #/00X #ngonvo

Communication Campaign - VOOX | 2
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Objective: Tao sy td mé vé cau chuyén ngén vé cian

hac cuy truyén théng

APPEAL

10/10

Bg anh

Information

- Ngi dung ngén gon, thong diép
ngan gon, dé hiéu
- Concept b anh la gi?
- Cau chuyén va Key message
mudn truyén tai
- Key word: tfruyén théng truyén
théng
- Hashtag: #/00X #ngonvo
#nhaccukechuyenguangonvo
#traditionalinstruments #campaign

Concept bd anh

12110

Théng tin vé nhirng ky thuat khac cia
nhac cu

Information

- Cung cap thong tin, kién thic vé
ki thuat choi khac cda cac loai
nhac cu
- Hashtag: #/00X #ngonvo
#nhaccukechuyenguangonvo
#traditionalinstruments #campaign

Illustration Design:
illustrator mascot 6
loai dan va chén
text

11

14/10

Nha hang s kién

Curious vé event

- Event is coming soon
- Hashtag: #event #/00X
#nhaccukechuyenguangonvo

Video ngan

Objective: Thic diy tim hiéu va ling nghe &m thanh cia cac loai

ASK

17110

gi&i thigu sw kién

Information

- Tén s kién
- Chu d&
- Théng diép huéng
- Thong tin s kién: th&i gian, dia
diém

Paoster

19/10

Sy kién cd nhirng hoat déng gi

Information

- Mhirng khu virc trai nghiém
twrong tac
- Ai s& xuét hién trong minishow

image

20/10

Thwr méi cac ban sinh vién dén tham
dur trién 1am

Interaction

- Néi dung chi yéu tap trung vao
méi cac ban dén tham gia trién
lam

llustration Design

21110

Cover page (Sw kién)

Information

- Cap nhat vé su kién
- Thong tin sy kién: thei gian dia
diém

lllustration Design

16

22110

So db dén s kién

Interaction

- Huéng dan duéng di dén sy kién

lllustration Design

Objective:

Mang nhac cu truyén théng gan giii hon t&i TA, cam nhin sw méi la cia nhac cu truyén théng.

ACTION

17

24/10

Nhéc nh& sw kién s3p dén gan

Information

- Luru y vé thoi gian va dia diém
-Nhac nh& moi nguwrdi ngay mai la
bat dau sir kién

25/10

Sang: Start event D1 - Khai mac
Téi - Cap nhat 1 56 anh trién lam va
théng bao ngay mai la ngay cudi

Information

- Théng bao bt GAu chudi sw kién
cho ngay 1
- Nhéc nh& moi ngwai ngay mai la
ngay cudi clia sw kién.

image

26110

Cap nhat anh minishow ngay 25/10

Information

- Téng hop hinh anh moi nguoi
dén tham du sur kién ngay 1

image

20

27110

Cap nhat anh néi bac ngay 26/10

Information

- Téng hop hinh anh moi nguréi
dén tham du sw kién ngay 2

- Cam on moi nguwdi d& dén tham
gia siF kién

image

21

2910

Bai viét tri &n chung dén cac nha tai
rg

Information

= C(Elm on cac nha tai troy da cing
déng hanh trong thoi gian qua

Illustration Design:
thém logo cda cac
nha tai tro

22

1M

Dang recap sw kién + cam on

Information

- Tom tat so luoc nhing khodnh

khac ve suw kién

Clip

Communication Campaign - VOOX | 3
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Obijective: Thic day TA quan tam, hoc héi va gin gilk nhitng gié tri van héa clia céc loai nhac cu truyén théng.

23

2M

C4u chuyén cda dan Bau + dan Tranh

Information

- Mascot ciia dan Bdu va dan
Tranh

- Théng tin tat tin t4t v& cu
chuyén ciia dan Bau = Ban Tranh

lllustration Design

24

Am thanh dan Bau

Lang nghe am thanh

- Phong théi chei clia ngwdi bidu
dién va cch choi cla dan

Clip

25

Am thanh dan Tranh

Lang nghe am thanh

- Phong théi choi clia ngwdi bidu
T gt
dien va cdch choi cla dan

Clip

26

611

Céu chuyén cla dan Mguyét + Séo

Information

- Mascot ciia dan Nguyét va Sdo
Truc

- Théng tin tat tAn tat vé cdu
chuyén cla dan Nguyét + Sdo Tric

lllustration Design

27

Am thanh clia dan Nguyét

Ling nghe &m thanh

- Phong théi choi clia ngwdi bidu
dién va cch choi cla dan

Clip

28

An thanh ciia Sdo Tric

Ling nghe &m thanh

- Phong théi choi clia ngwdi bidu
dién va cach choi cla dan

Clip

ADVOCATE | 5

911

Cau chuyén cia dan Ty + dan Nhi

Information

- Mascot cla dan Ty va dan Nhi
- Théing tin tat tAn tat vé cdu
chuyén cla dan Ty + dan Nhi

lllustration Design

30

10011

Trailer vé bd anh "Clng truyén thing
vi vu"

Curious vé bd anh

- Nha hang che san pham mdi
- Thii gian ra mat

- Kich thich moi ngudi cing don
xem diéu thi vi gi sap toi

Clip

3

1111

Séng: Am thanh cla dan Ty
Chigu: Am thanh cia dan Nhi

Ling nghe &m thanh

- Phong théi choi clia ngwrdi bigu
dién va cach choi cla dan

Clip

32

12111

Béi anh bia

Information

- Truyén tai lai théng diép cla bd
anh

lllustration Design

33

13

B& anh " Cling truyén thong vivu"

Information

- Ngi dung ngén_gqn: thdng diép
ngan gon, dé hiéu

- Concept bd &nh I3 gi?

- Cdu chuyén va Key message
mudn truyén tai

- Key word: Cing truyén thdng vi
vl

- Hashtag: #V0O0OX
#nhaccukechuyenguangonvo
#iraditionalinstruments #campaign

Concept bd anh

Figure 1: Media planning of campaign VOOX - NHAC CU KE CHUYEN QUA NGON VO on Facebook

Communication Campaign - VOOX | 4
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1.2. Tiktok

1.2.1. Media planning on Tiktok

STAGE STT |Ngay Pang | Tén video [Myc dich Brief video
Ojective: Tao nhan dién v& nhac cu truyén thong
Tén kénh: Voox.instruments
Hashtag: #fyp #vietnam #vietnamese #traditional #instruments #genz #music #musical #trending #viral
1 Chudn bi, thire higén quay cac
video
2 01/10/2022 Lap kénh Thay avatar
Dan c& - nhac cy truyén thdng | Cho khan gi& nhén biét hinh
& O3rIV2022 Vigt Nam dang dan co Nhirng chi tiét ca dan
Ban tranh - nhac cu truyén théng |Cho khan gid nhan biét hinh
AWARENESS 4 04r10v2022 \Si’i"ét NF:lm - . ((i::;ngk:éfn tr?'ﬂhhA e Nhirng chi tiét clia dan
(26/09-09/10) 5 05/10/2022 do tric - nhac cu truyen thang 0 khan gia nhan biet hin ) L
Vigt Nam dang sdo tric Mhirng chi tiet cua sao
Ban nguyét - Nhac cu truyén Cho khan gia nhan biét hinh
@ Qriibi20%2 théng Viét Nam dang dan nguyét Nhirng chi tiét cia dan
Dan ty ba - Nhac cu truyén thdng | Cho khan gia nhan biét hinh
! 0810/2022  |\za1 Nam dang dan ty ba Nhirng chi tiét cia dan
Pan bAu - Nhac cu truyén théng | Cho khan gid nhan biét hinh
8 ORAG/R022 Vigt Nam dang dan bau Nhirng chi tiét clia dan
9 12110/2022 Sé}) gid tiéng chim, tai sao Cho khe‘!n gi)e'n baE ngo ve am C?ch 'Eac ra tieng chim tir
khong? thanh cla sao tric 530 tric
Phong thai choi cha
10 14/10/2022 Cho khan gia ldng nghe &m | ngudi biéu dién va cach
APPEAL Am thanh dan nguyét thanh clia dan nguyét choi cda dan
“o” 0-16/1 01 F‘hong thai choi cia
1 15/10/2022 Cho khan gia ldng nghe &m | ngudi biéu dién va cach
Am thanh dan ty ba thanh clia dan ty ba choi cda dan
Phong thai choi cha
12 16/10/2022 Cho khan gia ldng nghe &m  |ngudi biéu dién va cach
Am thanh dan tranh thanh cla dan tranh choi cda dan
Phong thai chei cha
13 17/10/2022 Cho khan gia l&ng nghe &m | ngui biéu dién va cach
Am thanh dan bau thanh ctia dan bau choi clia dan
ASK Phong thai choi cha
1711023110 14 19/10/2022 Cho khan gia l&ng nghe &m | ngui bidu dién va cach
( - ) Am thanh dan cé thanh cla dan co choi clia dan
Phong thai chei cha
15 21/10/2022 Cho khan gia l&ng nghe &m | nguei bidu dién va cach
Am thanh séo tric thanh cla sao tric choi cda dan
Pan nguyét véi sw gan
16 24/10/2022 |gii cGa &m thanh vui Cho khan gia lang nghe &m Gia dinh hinh &nh biéu dién
nhon thanh clia dan nguyét trén san khau
Tiéng séo da diétnéi  |Cho khan gia I&ng nghe 4m Gia dinh hinh &nh biéu dién
17 26/10/2022 N L i o s i £
thay long nguoi thanh cla s&o tric trén san khau
ACTION 18 28/10/2022 C~hang séo hém nay T[1ay hinh anh vui nhc_)‘n, gangii|
(24110-01111) cling bat trend do cla nhac cuy truyen thong Bat trend
Khic dao ty ba bén hd | Cho khan gia ldng nghe am
19 29/10/2022 s e P 2 m & 1k
sen thanh cua dan ty ba Bieu dién nhac cu bén ho sen
Cho khan gia l&ng nghe am
= d0/10/2022 "khiic hat" ctia dan tranh |thanh clia dan tranh Biéu dién nhac cu bén hd sen
thém am bAu ni¥a cho  |Cho khan gia nhan biét hinh
2l U022 s&c nét nhé dang dan bau Biéu dién nhac cu bén hd sen

Communication Campaign - VOOX | 5
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22 0211172022 dél:;ul’)o'é::J t?ciittiaé;gama 7 tChr:r)ﬂ:d::ir; %éénléb%% nohe am Bi&u dién nhac cu bén hd sen
23 03/11/2022 P S;wcl)) g:écr:j Sigé:hfﬁjbiét cau tric dG;c: thiéu mot sé bd phan cla
24 04/11/2022 ASMR séo iric S;ml)] EPli(rt:e::rlmj agi:ér;htérgcbiet cau trac sG;c’;i thiéu mot so bo phan cla

ADVOCATE b QZA2022 ASMR dan nguyét Sc': cl))g:écras igélhﬁgu?/igtt A rie g;f;i i ighsh BOIpHEh

(G < 09/11/2022 | ASMR dan tranh gL igér:wht?e:nbrinét iele A mat #2botpfan cha
27 101172022 | \suum i bAL S(::(:: ;:écr; gigé:hﬁgubiét cAu tric dG;c;l thiéu mot s6 bd phan clia
28 121102022 |y o b Sgcl)) g:acr:j sigél:‘hgnblgét cAu tric dG;c: thiéu mét s6 bd phan clia
29 13/11/2022 '(I:'Sng hop cac loai nhac ﬁ))t;? r:::iz 25 két hop ctia cac :;23: (Lt;’c_;itéfzjir:jti]éin:hc:af::aczéc

Figure 2: Media planning of campaign VOOX - NHAC CU KE CHUYEN QUA NGON VO on Tiktok

1.2.2. Actual expenses

HANG MUC

An trua

PONGIA | THANHTIEN

420004 42.0004d

TONG CONG

GHI CHU

420004

Thy &m 500.000d]  590000d]  590000d
Thiét bi guay 1 1]bd 0d 0d 0d
2|An + Udng 12 1 1|phén 368.000 368.000 d 368.000
3| Trang phuc 2 1 2]bd 200000d]  400000d|  4000004d
TONG 1.400.000
Table 1: Actual expenses of short clips
2. Result
2.1. Owned Media
Objectives KPI Actual result Achieving
Total People Post 45,000 48.780 108%
Reach (Facebook
and Tiktok)
Total Page Reach 15,000 12.900 86%
(Facebook and
Tiktok)
Total Followers 500 520 104%
(Facebook and
Tiktok)
Table 2: Result owned media reached after campaign
213

30K

14 Thng 10 18 Théng 10 22 Théng 10

7 ngay qua

26Thing10 30 Thang 10 3 Théng 11 7 Thing 1

28 ngay qua Tuy chinh v

Lwot xem hé so Thich

280

+280 (>999%)

589

+589 (>999%) +

85

Binh luén

+85 (>999%)

Lwot chia sé

8

+8 (>999%)

Communication Campaign - VOOX | 6
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Figure 3: Total Page reach (Facebook & Tiktok)

With 5 stages Awareness - Appeal - Ask - Action - Advocate was launched earlier.
The campaign made posts on social platforms to create recognition for traditional musical
instruments. Thereby creating curiosity and attracting interest to promote learning and
listening to the sound of musical instruments. Thereby, bringing multidimensional
perspectives on conventional musical instruments closer to you. By providing information,
hands-on experience, and listening to the audio, the campaign will proceed to listen to
audience feedback. Therefore, each phase is tied to its own goals, and a schedule of articles
will help clarify each of those goals. Besides, in addition to the plan for the above posts, the
group also increased its reach by supporting other media pages.

2.2. Earned Media

No. | Name Platform SOW Post

1 Nha van hoa sinh vién | Fanpage Support posting information | 2
TP.HCM about the campaign.

2 CLB Dan Ca & Nhac | Fanpage Support posting information | 1
Co Truyén - Truong about the campaign.
bai Hoc Ngan Hang
Tp.HCM

3 CLB Séo Truc BH Fanpage Support posting information | 1
SPKT TP.HCM about the campaign.

4 Multimedia Fanpage Support posting information | 1
Communications - about the campaign.
FPT University HCM

5 FPT Traditional Fanpage Support posting information | 1
Instruments - Old But about the campaign.
Not Faded

6 F# Live Music Club Fanpage Support posting information | 1
about the campaign.

Table 3: Result earned media reached after the campaign

Communication Campaign - VOOX | 7
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gy NNha Van héa Sinh vién TR HG Chi Minh . L ) o
Siighy - CLB Din Ca & Nhac C8 TruyZn - Truéng Dai Hoc Ngan Hing Tp HCM

[CLE DAN CA] - HTTT
S0 REN
Tai sy kién VOOKX - NHAC CU £ CHU

img lai & viéc nhin
2m chim trong 3m

NG VOOX
thanh nhac cu.

Diing viy. caing minh meng mudn cic bzn - naing
nhifng ndt nhac tir nhac cu truyén thén
biét duge sy phong phil ... Xem thém

QUA NGON VO... Xem thém

cham vio, dinh

Bran v 15 chic

B i thi g H trg tnuydn thing
soLfa oo
mEdiA O
B vi 15 chifc B vl 1 trt Hi trg ruylin théng
s oy =
o a9 b5 n s b «

A VO KE NGHIN NAM
VO KE NGHIN NAM s el

TRIEN LAM | 25 ~26/10 | GIO MO CUA : 9H - T7H

@
g

@
@

VO NGHE DIA DIEM VO NGHE l DIA DIEM

TRAM TIENG TRAM TIENG

SANH TANG 2 - NHA VAN HOR SINH VIEN SANH TANG 2 - NHA VAN HOR SINH VIEN

MINISHOW | 25/10 (KHU DO THI DHOG TP. HO CHI MINHI ookl (KHU DO THI DHQG TP. HO CHI MINH)
13H30-15H30 13H30 15H30
@ oo @ [E] oM (@ vocussrruvents (@) vOOXISTRUMENTS. () MEDIA SOLFAEEMAL COM

@ Multimedia Communications - FPT University HCM
a

18 Taing 10

o cf'\ CLB S0 Tric DH SPKT TRHCM

g 10 ke 1900 - @ she
95 &n nganh MCI VOOX - NHAC CU KE CHUYEN QUA NGON v§ JELB Sao Trie SPK

B minishow, 8& mai trdi nghiém kndng chi ding fai & viéc nhin HO HEN CUNG W

2 b

1ong tac vai nhac cu truyEn

T g 8&m chim trang 2m Tai suf kign VOOX - NHAC CU KE CHUYEN QUA NGON V... Xem thém
thanh nhac cy

Biing vay, ching minh mang musn cac ban - naing v khich qui

: ¢ thé 13 tay cham vio, dénh
nhing ndt nhac tif nhac cu truyén théng Viét Nam. D& cam nhan rd nét

&m sac phét 1z, déing thai N )
bid: durge sy phong phi cla tifng .. Xem thém H 138 By HE
g soLf e l'}n""" q”*m‘ﬂr"
MEDIA P W P " L
Do i ¥ chike B vi ity gty théng
soLf e e L ~
MEDIA D A EE w i ¢

L VO KE NGHIN NAM
UO KE NGHIN NAM TRIEN LA | 25~ 26/10 | 610 MO CUA: 9H - TH

TRIEN LAM | 25~26/10 | 610 MO CUA : 9H - TTH

@
9

4
&

VO NGHE DIA DIEM VO NGHE DIA DIEM

TRAMTIENG. | oo o e i i o TRAM TIE"G SANH 2 - NHA VAN HOA SINH VIEN THU DUC
MINSHOW | 25 10 QUANG TRUONG SANG TAO, KHU DO THI BHOG Row. S QUANG TRUONG SANG TAO, KHU DO TH| DHOG

@ @ c] com @ @
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% FET Traditional Instruments - Old But Not Faded
@

KE CHUYEN QUA NGON V&
oD voi minishaw. 3€ moi trd
m tueng tac vdi nhac cu truy

thdng, duoc dam chim trong am

b o Ty thing

1L - K

Bam i 16 chie

o o W Em

Evom i i 1)

VO KE NGHIN NAM

TRIEN LAM | 25~ 26/10| GIO MO CUA: 9H - T7H

igm khdng chi ding ki & vidc nhin

Q

&
VONGHE | pja pIEM
TRAM TIENG SANH TANG 2 - NHA VAN HOA SINH VIEN
MINISHOW | 2510 (KHU DO TH| DHQG TP. HO CHI MINH!
T3H30 15H30 1

@ oo @ woo [ con

F# Live Music Club
ning 10 Kic 2108 -@

hap vii minishow. 38 mei trdi nghigm khéng chi diing lai & vigc nkin
v ngiiEmm teang w30 v nha cu truyEn thing, duce d2m chim trang m
thanh nhac cu. ... Xem thém

Ban i 1 chic B i i trg

m - e
- BT A Eew

VO KE NGHIN NAM

TRIEN LAM | 25 ~ 26/10 | 610 MO CUR : 9H - TH

b g truyiin thisng

el

&

@
VONGHE  pja pIEm
TRAM TIENG SANH TANG 2 - NHA VAN HOR SINH VIEN
MINISHOW | 25,10 (KHU DO THI DHOG TP. HO CHI MINH)
T3H30-15H30

@ voox @ @ e

Figure 4, 5, 6, 7, 8, 9: Communication support parties posts

II. Event:

1. Google form:

1.1. Check-in:

Based on the check-in form, the group collected the number of event participants
was 155 people. In addition, 103 people filled out the check-out form, and based on that, our
team analyzed and evaluated the effectiveness of the event.

The event has reached and received the participation of the target audience, from 18
to 22 years old. In addition, the event still has the participation of other age groups but in

general it is not significant.
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Do tudi: |_D Sao chép

155 céu tra loi

@ Dudi 18
® 18-20
® 2123
® 24-26
@ Trén 26

Figure 10: Result for “P¢ tu6i”

The project wants to promote traditional musical instruments to students in Ho Chi
Minh City, so the event was held at the student culture house - where many students from
different universities gather. According to statistics, the majority of students come from
schools such as: University of Social Sciences and Humanities (47), University of Sciences
(26), Industrial University of Ho Chi Minh City (22), University of Finance - Marketing
(19), FPT University (17), Ho Chi Minh City University of Agriculture and Forestry (6),
University of Science and Technology (5), University of Economics and Law (5),...

1.2. Check-out:

With the check-out section at the event, it was shown that the students after
attending have had positive feedback about the experience during the event. With a scale of
4 and 5 accounting for a very high percentage, the total positive feedback reached 100%

Ban chdm bao nhiéu diém cho su kién cta ching minh? LD Sao chép

103 cAu tra loi

80
77 (74.8%)

60

40

20 26 (25,2%)

0.(0%) 0(9%) 0 (0%)

1 2 3 4 5

Figure 11: Result for “Ban cham bao nhiéu diém cho sw kién ciia chiing minh?”

More specifically with each evaluation in the event, the project also received the
majority of positive reviews from the participants.
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Regarding the closeness of traditional musical instruments after the event, 93% of
respondents rated levels 4 and 5 when asked about their feelings. They feel that the image of
traditional musical instruments becomes closer and more receptive than before.

The level of understanding of traditional musical instruments after the event was also
highly appreciated by the respondents. 89% of the students felt that the information
contained in the event helped them better understand the origin, structure, sound,...

With the knowledge that traditional musical instruments can play modern music
genres, most of the respondents also rate this statement high. Overwhelmed with more than
90% of you agree that traditional instruments can play modern music genres.

In the future, when asked about their intention to continue participating in events
about traditional musical instruments, 86% of the respondents agreed with that statement.

Trong nhirng nhan dinh sau, ban ddng y & mirc do nao? (NCTT: nhac cu truyén théng)

60
I Hoan toan khong ddngy M Khong dong y Trunglap M Dongy M Hoan toan dong y

40
20
0

Sau sw kién, téi cam thay gan giii hon véi NCTT NCTT co the Ch07I dwoc cac thé loai nhac hién dai
S kién nay gilp t6i tdng hiéu biét vé NCTT (ngudn gbc, cé.. Trong twong lai t6i s& tiép tuc..

Figure 12: Result for “Trong nhitng nhdn dinh sau, ban dong y ¢ mirc g nao?”

When it comes to the exhibition and minishow, attendees are mostly satisfied with
the organization, layout, sound, location,...

V& trién 1am "V6 ké nghin ndm", ban cadm thay nhw thé nao?

60 [ Réatkhong hailong Il Khong hailong Binh thwong M Hailong Il Ré&t hailong
40
20
0
Théng tin tir trién 1am Bay tri trién 1am Caéng tac td chire Dia diém t6 chirc Am nhac trong su kién
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Vé minishow "Vé nghe tram tiéng", ban cdm thay nhw thé nao? (Néu ban khéng tham gia, xin hay bd
qua cau nay)

Il Rétkhong hailong M Khong hai long Binh thwong M Hailong M RAat hai long
40
20
0 — " - -y .
Céng tac té chirc Tiét muc biéu dién Am thanh Thiét ké san khau

Figure 13, 14: Result for exhibition and minishow

In order to know exactly if there were changes in the audience's mindset, the team
measured by the question of "keywords" when referring to traditional musical instruments

after the pre-project research.

With the keywords about traditional musical instruments, there are all 6 types of
musical instruments mentioned in this question. Dan Tranh is still the most mentioned
answer with 34%, in addition, students also know the other name of the Dan nguyet is
Nguyet Cam, this is an information recorded in the event's information board. This can be

seen, the information on the board has had an impact on the students' awareness.
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Next, the respondents had other comments about traditional musical instruments
such as: Feelings, features and opposite reviews. With opposite reviews, only about 3,1%.
Occupying the majority of comments is feelings and features.

Feelings of traditional
musical instruments

Features of traditional
musical instruments

Opposite reviews

bat ngo, tu hao, truyén cam
htrng, tran trong, dau tu,...

thiét ké dep, linh hoat, doc
déo, tha vi, cudn hit, gﬁn
glii, da dang, an tuong, hién
dai, hay,...

kho choi, xua cii, dan gian,
cau ki, co truyen,...

Table 4. Result for Respondent's comments about traditional musical instruments after the event

2. Actual expenses:

Bia diém

0a

Sponsor

Am thanh

Bang thong tin

bd 3.000.000d 3.000.0004

7500004 5.250.0004

Nhac cu

Ioai 0g nd

Sponsor

8 Thé BTC 40 thé 5.0004d 200.000d

7 Hashtag chi 2 cdi §0.000d 120,000 d

8 Hashtag nhan vat ] cai 50.000 d 300.0004

g QR code check-in p 2 bang 40.0004 80.000 4

10 Standae 2 tam 300.000d 500.000d

1 Backdrop 1 khung 21600004 | 21600004

12 Sheet churong trinh 1 gidy 80.0004d 80.000 4
- - AW -

13 FPT -= NVH 1 208.0004 208.000d

14 BN -= NVH 1 400.000 & 400.000 d

15 Bang thdng tin -» NVH 1 1 chuyén 0d 0d

16 NVH -= FPT 1 295.000 & 296.000d

17 NVH -= 8N 1 400.000 & 400.000d
e e e e e

18 Bd dam 1 2 cdi 60.000d 4800004

19 Déy deo BTC 40 cdi 28004 112.000d

20 Chéan d& bang check-in 2 2 cdi 12.0004 24.000d

21 An udng nhan s 40 ngudi 30.000 4 2.400.000 @

TONG 19.610.000 d

3. Reality of situation:

Figure 15: Actual expenses of event

No. Problem

Reason

Lesson

1. The station attendants

There were some guests who

Coordinating reminders,
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did not guide the guests | were viewing the mobilizing station
to the correct location | information at the exhibition | attendants to pay
during the opening so they did not move to the [ attention, invite guests to
ceremony stage for the opening their location to attend the
ceremony. opening ceremony
The station attendants were
so engrossed in their
presentation that they forgot
about the opening ceremony
2. The walkie-talkie is not | At the time of the minishow, | Guide to using walkie-
used properly in the area behind the stage, | talkies more carefully for
because the sound was too personnel
loud, the communication via
walkie-talkie encountered
many difficulties.
The coordinator could not
hear the information from
the staff behind the stage

3. The time of the The guest arrived later than | Take-care guests need to
minishow is later than | planned contact earlier to ensure
expected The sound of the instruments | the travel time of the

still has problems guests.
Check out the previous
audio section.

4. Personnel leave the Human resources are not Need more training and
position without the focused and are also management of personnel
consent of the distracted by other activities
coordinator

4. Partnerships

Table 5: Reality of situation

4.1. Tiém dan Btrc Ngan:

[]
LS
0

HIEU PAN

Figure 16: Purc Ngdn's logo

Bire Agiin
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4.2. Nha van hoa sinh vién (Khu d6 thi Pai hoc Quéc gia - TPHCM)

NHA VAN HOA SINH VIEN
THANH PHO HO CHi MINH

Figure 17: Student culture house’s logo

4.3. Pai hoc FPT

Eﬂﬂ Education

FPT UNIVERSITY

Figure 18: FPT University’s logo

4.4. Cau lac b9 sdo truc Pai hoc Su pham ki thuat

P00V

4

Figure 19: Bamboo Flute Club’s logo

4.5. CLB Dén Ca & Nhac Cb Truyén - Truong Pai Hoc Ngan Hang Tp.HCM

Figure 20: Folk and Traditional music club

4.6. CLB FTI nhac cu truyén thong - Dai hoc FPT
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Q.

£t

Figure 20: FPT Traditional Instruments’s logo

4.7. CLB F# Live Music Club - Pai hoc FPT
F# LIVE MUSIC CLUB

Figure 21: F# Live Music Club’s logo

4.8. Nganh Truyén thong Pa phuong tién - Pai hoc FPT
0L

I
m
0 =
VIQINILIN

NOILVIINNWINO

Figure 22: Multimedia communication’s logo

III. Next step:

1. Evaluation of all campaign:
1.1. Meta business
Evaluation based on 5A model
1.2. Google form
Evaluation based on perception of TA
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