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Thesis



Get Started 

1. Project Introduction 

2. Project Overview 

3. Company Overview 



This project focuses on enhancing brand awareness for the 

Psychological Counseling Department of FPT University Hanoi - Coc 

Ke, through the topic "Safe sex & safe relationships" on multiple 

media platforms (Facebook & TikTok). 



For Choosing The Project 

“ “ 



of The Project For Team 



of The Project To Team 





• The brand awareness extending plan of FPT University Psychology Counseling Department - Coc Ke starts from January 2023 

• The project will produce meetings and sharing sessions around the issues of love and sex at the student age. From there, building 

communication on a new platform - TikTok for the organization, changing people's old view of the Psychological Counseling 

Department - Coc Ke 







to the Project 

Nguyen Le Ha Chi Nguyen Nhat Long 

Control the work of members, 
support content for 2 
Workshops, Talkshow, write 
content for Fanpage, main 
contact between group, Coc Ke 
psychological counseling room 
and the guests 

Build timeline, write knowledge 
content for TikTok channel, 
support video editing for 
TikTok 

Nguyen Tien Lam Nguyen Minh Hieu 

Create scripts, find ideas for 
humorous content to share 
knowledge, assist in video editing, 
design and editing of publications 

Main role for the room's TikTok 
channel, together with Lam 
wrote the script, filmed for fun 
knowledge-sharing content, 
the contact point between the 
group and the Coc Ke 
psychological counseling room. 





Create a channel to support personal psychology and skills for 
FPT students. After using the service, students can exploit 
their potential to improve and enhance the quality of their 
spiritual life to maximize their learning and independent living. 

Function 2 

Support students with psychological difficulties related to life's 
problems. Especially psychological difficulties related to: 

• School life 
• Practice and develop study skills 
• Practice and develop soft skills 

 

Purpose 1 

Work 3 

 
The Psychology Department offers a variety of activities to assist 
students in preventing and coping with psychological difficulties. 
Here are some of the main prevention activities of the room: 

• Skills training workshop 
• Mini-workshop program called The connected corner 
• Knowledge articles about mental health on Fanpage 
• In-depth handbook on mental health issues 



1. The state of Safe Sex and Healthy Relationships 

in FPT University and in the age of 18 to 26 in 

general 

2. Media Channels Analysis 



 &

The average age of first sexual intercourse among participants (14 to 24 years old) 

was 18.7 years old, earlier than the previous survey results (19.6 years old in 2010). 

of Vietnamese teenagers aged 10-24 obtain information through the 

internet, but only one-third seek information about sexual safety and 

reproductive health. 

15%   said they had premarital sex. 
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No 
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61%  
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Yes 
61% 

No 
39% 



Taking advantage of 
the body 

Forcing partners to do 
unnecessary things Deception & adultery 

That's a sign of a "toxic" relationship. 

 &01 

69% 

62% 

65% 

49% 

40% 

64% 
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80 million Facebook user  

25 - 35 years old use Facebook the most

 

 



 

 

According to the above statistics, Tiktok is in 4th place on the statistics table. 

 



 

 is recorded in with nearly users 



1. Situation Analysis 

2. Goals & Objective 

3. Target Audience 

4. Big Idea 

5. Media Channels 

6. Strategies & Tactics 

7. Budget 

8. Risk Management 



Fewer posts - fewer interaction. 

Coc Ke mainly communicates through Fanpage and sends Gmail to the 
students' mailbox. Part of the reason is that the department is understaffed 
and the direction of the department is not suitable for most students. 

No extensive plan/campaign; The Division's activities are carried out 
sporadically and have not yet cooperated with other prominent 
organizations. 

The department has no experience in establishing Tiktok channel. 



Workshop

S t a n d a r d  B a c k g r o u n d  



Talkshow

S t a n d a r d  B a c k g r o u n d  

 



Strengths 
 

Old but gold, this topic can attract attention 

 

When choosing a newer, safer and more intimate approach, 

students will feel safe to connect. 

 

Establish on-site outreach activities (interviews, classroom 

communication, gift registration activities, free hugs, etc.) 

to convey information more easily. 

 

Team members have always been active in the media field, 

they are able to catch-up trends and prominent issues 

related to project topic. 

Project’s 



 

Low budget, hindering many activities as well as 

project size. 

 

The department has established many rules on 

content to ensure the information security of 

sharers, therefor, the production of content is 

limited. 

 

There are very few personnel in this department 

and most of them have professional knowledge 

in psychology, they do not have much 

professional knowledge in communication. 
 

Project’s 

Weaknesses 



Project’s 

Opportunities 

With the development of today's society, the issue of 

sex and safe relationships is becoming more and more 

accepted. 

 

This is also the first large-scale project organized by 

the room spontaneously, which is the largest ever 

done by the department. 

 

This is a good opportunity for members of department 

to prepare for the next breakthrough development in 

communication skills and event organization. 
 



 

The budget is limited, so the activities surrounding the 

event will be difficult, and most activities must be changed 

to adapt to the actual situation. 

 

The activity occurs at the end of the student's semester, 

which will affect the project's ability to achieve key 

performance indicators. 

 

Short project preparation time, changes in content and 

media platforms, which cause the Timeline to be delayed. 

Project’s 

! 



Improve the interaction level of the 

psychological department on social media. 

Convey accurate information about sexual 

safety and safety relationships through 

video content. 

Establish close relationships between 

psychological staff and students. 

S H O R T  T E R M  G O A L S  



Enhance the recognition and reputation of the 

Psychological Counseling Department of FPT 

University Hanoi - Coc Ke. 

Support the development of loyalty audience 

profiles of the Psychological Counseling 

Department to create more meaningful 

activities in the future. 

Based on these activities, the Psychological 

Counseling Department will have the opportunity to 

expand its coverage of other target 

audience profiles. 

L O N G  T E R M  G O A L S  



• After the campaign, 200 followers were added, 

bringing the total number of followers to 8000. 

• Post engagement: Increase engagement by 10-15% 

• Like: Increase 2 times (50-70 Like per post) 

• Comment: 5-10 Comment 

K P I s  

• Building a good foundation for the Coc Ke's TikTok 

channel. 

• Like & Follow: 500 Follow, 1000 Like for posted 

videos.  

• Uploading videos related to knowledge and room 

identification. 

• Number of people registered to attend: 50-70 

people (2-2.5 times higher than the average 

number of people attending previous events). 

• Number of attendees: 30 people for Workshop, 60 

people for Talkshow. 

• The posts reach 300 - 500 people on the 

Facebook platform. 



18                                         25 

FPT University’s College Students 

Hanoi (Hoa Lac) 

• Out-going 

• Receive information 

• Like to share 

Personality 

• Find out new information  

• Follow events on social networks 

• Read news, Follow FPT University news  

• Like to share content on social media 

• Have interests and concerns about sex and love issues. 

Behaviors 



• Someone who has been involved in issues of safe sex & 

safe relationships. 

• Have a desire to learn more and share about this issue. 

• Lack of experience in this issue. 

• People affected by this problem from the past. 

Status 

Sexual Love Agree Safe 

Use popular social networks in Vietnam, such as Facebook, 

TikTok. 

Communication Channel 



Key Message 

Key Visual 

The Psychological Counseling Department wants to prove that: not only with 
psychological problems, but with any problem or situation, the Psychological 
Counseling Department is a place for students to trust. 

HEX: #CCDCF3, #A6B5D5 

 

HEX: #FFE9EB, #F4C6C9 

“ 
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15/1 - 30/1 31/1 – 17/3 18/3 - 23/4 

Strategies 



PHASE Action Requirement 

Learn & development 

• In-depth interviews 

• Email Interview  

• Create report and collect information 

• Take careful notes of the information provided by the 

students & the information of the interviewees  

• Analyze the information and come up with suitable 

ideas 

Awareness Enhancing 

• Upload social post (Facebook)  

• Upload video post (TikTok)  

• Deploy 2 pre-events & 2 events 

• The content of the article should meet the 

requirements, design layout, and the content outlined.  

• Posts on social media platforms need to be on-air 

accurate to the timeline.  

• The published content requires correct knowledge and 

reviewed by The Psychological Counseling Department 

to avoid duplication/errors. 

Summary Data collection Collect the most accurate data for reporting 

Tactics 



Posting on Fanpage 

Content 

• Spread the brand Psychological Counseling Department 
• Recap events  
• Introduce the topic of safe attachment in love  
• Safe in relationships  
• Safe sex 

Tone of content 
• Reveal about the upcoming WorkShop, TalkShow.  
• Realistic, friendly, and emotional.  
• Be gentle, don't criticize, condemn or ask anyone to do anything 

Keywords 

• Connection of love 
• Love to share 
• Psychological Consulting Department 
• Safety Sex 

Hashtag #Cocke, #daihocFPT, #ganboyeuthuong, #KhongSoYeu 

Image requirements 

• Color: Use a light pink and blue gradient tone similar to the color of the Psychological Counseling Department, to 
increase recognition and create a sense of synchronicity. 

• The media publications (Standee, poster, banner, video...) always appear with FPT’s Logo and Psychological 
Counseling Department’s Logo. 

Posting time 9 a.m to 5 p.m  

Content Strategy 



Items Content Price 

Phase 1: Research & Development 

1 Information Collecting 0 

2 Student Interview 0 

Phase 2: Implementation 

1 Rent mascots 800.000 VND 

2 Gifts for Offline Events 2.000.000 VND 

3 Booking KOLs for Talkshow 10.000.000 VND 

4 Hashtag 1.000.000 VND 

5 Rent dance crew for Talk Show 1.000.000 VND 

Phase 3: Summary 

1 Event summary 0 

Other expense 

1 Cost of resource 1.000.000 VND 

TOTAL 15.800.000VND 



Risk Describe Level Solution 

Expense The actual cost may exceed the expected cost. High 
Minimize unnecessary costs and waste to the 
greatest extent possible. Track detailed 
information on the items to be spent. 

Audience Psychology 
The topic of sex and safe relationships are always 
sensitive topics, and students may be reluctant to 
share. 

High The method of approaching this content is safe and 
prudent, which ensures the safety of students. 

Reject Supporting 

Due to the lack of good relationships between the 
team, the Psychological Counseling Department and 
media channels, as well as the mentality of some 
media units to avoid project topic. 

High 
Prepare good, interesting and wise publications 
about this subject without causing disgust or 
vulgarity. 

Organize There were no major events ever held by the 
Psychological Counseling Department  Medium 

The team will apply the available knowledge and 
experience to implement the project with the 
Psychological Counseling Department, taking 
reasonable responsibilities 

Human Resources Lack of staff Medium The team will look for partners to complete the 
project together. 



1. Project Overview 

2. Campaign Production 

3. Key Activities 



  

• Workshop "Gắn Bó Yêu Thương” 

• Talkshow “Không Sợ Yêu" 

Project Timeline 



Project Activities 

Social Media Word of Mouth Events 



No. Tasks Performers Deadline 

1 Document overview All 2/1 - 15/1 

2 Discussion with Psychology Department All 20/1 - 21/1 

3 Look for interviewers and plan surveys. All 22/1 - 31/1 





Workshop 
”Gắn Bó Yêu Thương” 

15/2 - 27/2 



RAISING AWARENESS 

Event Workshop “Gắn Bó Yêu Thương” 

15/2 19/2 20/2 21/2 

Fanpage:  

Upload and ask for media 

support for TikTok channel 

Fanpage:  

Post the content of the 

Event: “Free Hug” 

Offline: 

Deploy event: “Free Hug”  

Fanpage & Group: 

Upload photo of event “Free 

Hug”  

TikTok: 

“Free Hug” Event Recap  

Fanpage: 

Notice of change of location 

22/2 23/2 24/2 26/2 - 27/2 

Fanpage: 

Reveal more about the 

Workshop content 

Tiktok: 

Upload a series of interview 

videos of couples. 

Tiktok:  

Upload video Remind 

Workshop Agenda. 

Offline: 

Event deployment 

Fanpage 

Summary content and 

photo of event. 

Fanpage: 

Upload event photos and thank 

participants. 

 

Online news: HN.FPT.EDU.VN  

Upload content and photo of 

event 

Media Schedule 



Media Product 

RAISING AWARENESS 



Media Product 

RAISING AWARENESS 



Other Activities 

RAISING AWARENESS 



Talkshow 
”Không Sợ Yêu” 

27/2 - 19/3 



RAISING AWARENESS 

Media Schedule Talkshow “Không Sợ Yêu” 

27/2 7/3-9/3 10/3 - 12/3 13/3 

TikTok 

Upload photo of event “Gắn 

Bó Yêu Thương”  

Fanpage 

Post event & speak 

introduction (FB) + Case 

video (TikTok) 

Fanpage. 

Upload content related to 

TalkShow 

TikTok: 

Upload video related to 

TalkShow 

Offline: 

Implement the Check-in 

event to receive gifts 

Tiktok:  

Upload Recap video for 

event Check in - receive 

gifts.. 

14/3 15/3 16/3 17/3 

Fanpage 

Upload photo of Check-in 

event 

 

 

Fanpage: 

Remind Talkshow Event  

TikTok: 

Upload video related to 

TalkShow 

Fanpage & Group: 

Upload post remind và 

update guest. 

Offline:  

Talkshow on-air. 

Fanpage:   

Upload event photos and 

thank participants 

 

Tiktok: Fanpage  

Upload video recap 

Talkshow. 



Media Product 

Fanpage Post Seeding Post Personal Post 

RAISING AWARENESS 



Media Product 

The Club School Online News 

RAISING AWARENESS 



Media Product 

RAISING AWARENESS 



Other Activities 

RAISING AWARENESS 



G O A L S  



Yes 
29% 

No 
71% 



89.7% 

82.8% 

72.4% 

0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

Offline event "Free Hugs"

Department's Social Media

Friends, Teachers

N=1990

78.9% 

60.0% 

63.2% 

0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

Offline Event "Check-in for
recieving gift"

Departmet's social media

Friends, Teachers

N=1990



Very Helpful 
71% 

Helpful 
28% 

Not Helpful 
1% 

Very Helpful 
63% 

Helpful 
37% 

Not Helpful 
0% 



1. Social Media Effectiveness 

2. The change of attitude  

3. KPIs and Result 



Pre-campaign Post-campaign 

Fewer post - Fewer engagement More variety of posts - Get more people to reach the posts 

Have not extensive plans/campaigns yet The series of events were all related to each other 

Activities of the Psychological Counseling Department are carried out 
sporadically and have not cooperated with other prominent organizations 
yet. 

The Psychological Counseling Department had relationships with media 
channels and clubs in FPT University. 

The Psychological Counseling Department mainly communicates through 
Fanpage and sends Gmail to the mailboxes of students 

The Psychological Counseling Department had more media platforms: 
Facebook, TikTok, Gmail 

The Psychological Counseling Department wants to build a TikTok channel 
but has no experience. 

The Psychological Counseling Department knew how to edit basic TikTok 
videos, but still needs our team's support in the beginning. 



No Content KPI Results %Results/KPI 

Official fanpage likes ( Facebook ) 

1 Increased amount of likes on the official fanpage 
( 16/1/2023 - 23/4/2023)  50 30 60 

Post’s total index ( Facebook ) 

1 Likes amount 300 585 195 

2 Comment amount  100 145 145 

3 Shares amount  50 61 122 

Tiktok 

1 Likes amount  2000 4553 227,65 

2 View 17.000 69.322 407,78 

Workshop  

1 The amount of responded the event 1500 1000 66,6 

1 The number of people registered via the form 250 185 74 

2 Actual participants in workshop  130 110 84,6 









Yes 
61% 

No 
39% 

Facebook & 
Tiktok 
42% 

Channel of 
FPT Uni 

1% 

Friends 
28% 

Event of FPT 
Uni 
29% 

Unkown 
0% 





No Content KPI Results %Results/KPI 

1 Increased amount of likes on the official fanpage ( 16/1/2023 - 23/4/2023)  50 30 60 

Post’s total index (Facebook) 

1 Likes amount 300 585 195 

2 Comment amount  100 145 145 

3 Shares amount  50 61 122 

TikTok 

1 Likes amount  2000 4553 227,65 

2 View 17.000 69.322 407,78 

Workshop  

1 The amount of responded the event 1500 1000 66,6 

1 The number of people registered via the form 250 185 74 

2 Actual participants in workshop  130 110 84,6 



1. Campaign Results Overview 

2. Recommendation 



This project highlights the image and mission of the 
Psychological Counseling Department of FPT University in 
Hanoi 

The image of the mascot "green toad" is well received and 
loved by many students and lecturers on the campus of FPT 
University.  

The number of people attending Workshops and Talkshow 
projects of Toad Tell Psychology Department has increased 
from 1.5 to 4 times. 

The group has built a TikTok channel. The channel has more than 1k followers, 4k5 likes and 69k views. 
This is a suitable premise for the development the Psychological Counseling Department 

on the TikTok platform. 



VIDEO 
DOWNLOAD 

Posting frequency is not stable since some 
contents can not be posted because of not 

meeting the requirement of department. 

Due to the small number of personnel in the 
department and project team, activities are 

often understaffed or one person must handle 
many different tasks. 

Because of customer information security, the team 
can NOT have the right to access and administrate 

the Fanpage "Psychological Counseling Department 
of FPT University Hanoi – Coc Ke" 

The group has encountered many image and audio 
copyright issues on Facebook and TikTok media 

channels. 





The Psychological Counseling Department should use multi-
platform for communication rather than using only two common 

communication channels, Facebook and Gmail. 

The members of the Psychological Counseling Department should improve 
basic skills in communication, and event organization, etc.  

So that, in the future, offline events can be held methodically, on a larger 
scale and with greater influence. 

The Psychological Counseling Department will have to take over the 
TikTok channel, so the addition of personnel is essential to reduce 

pressure and work for current members. 

01 

02 

03 



1. About Psychological Counseling Department - Coc Ke 

2. About Our Team 



COUNSELING DEPARTMENT – COC KE 

Continue to deploy TikTok channel to 
increase the Psychological Counseling  

Department coverage and further enhance 
audience knowledge 

Maintain the posting and interaction of Facebook 
posts to enhance the credibility of the 
Psychological Counseling Department. 

Continue to host workshops and talkshows 
to share knowledge about psychology, love, 

and safety sex. 



The team will continue to support the 
Psychological Counseling Department on 
TikTok and Facebook platforms to retain 

content and themes in the future. 

The team has made preliminary preparations for 
the second phase of the project, shifting their 

awareness from "knowing" to "understanding" the 
Psychological Counseling Department 

The team will use publishing activities to 
prepare mini games on the fanpage, guiding 
students to the fanpage of the Psychological 
Counseling Department, thereby providing 
students with more opportunities to learn 

about the Psychological Counseling 
Department. 



THANK YOU 
G R A D U A T I O N  T H E S I S  

for Listening 
HANOI, 4th MAY, 2023 GROUP: GRA497_G5 


